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Wala Jeans 


The Return of the Original Calvin 


At last, a mini SUV like no other. With the first V6 engine in its class, the new Grand Vitara out-performs 


any 4-cylinder SUV, hands down. Yet advanced engineering technologies like a sophisticated 5-link 
Introducing the all-new V6 Grand Vitara. Starting at $17,999* 


rear suspension and a rugged ladder box frame ensure a smooth and comfortable ride. So if your 


ie 


road to happiness is paved with big rocks, go for it. In the new V6 Grand Vitara, you'll enjoy every bump. 


1-800-650-4445 www.suzuki.com Professional driver photographed under controlled conditions. Sport Utility Vehicles handle differently 
from ordinary passenger cars. Federal law cautions to avoid sharp turns and abrupt maneuvers. Even with airbags always wear a seatbelt. For specific 
details, please read your owner's manual. Don't drink and drive. Please Tread Lightly! on public and private land. *MSRP based on JS model with manual 
transmission. Taxes, title, freight and license extra. Dealers set own price. © 1998 American Suzuki Motor Corporation. 


e 
4 
é 


> 
a 
= 
a 
rc 
a 
= 
3 
o 


TURK: HANKS" SWEATER 


« 


t 


1M YOUNG: HAN 
HER MAKE 


Auty 


(THIS PAGE) 8 


3 
9 
a 
& 


NE NOTES 


8 Golden Opportunities Handicapping the Golden Globe nominations 
and how they’ll influence the Oscars...An early forecast for the Sundance Film Festi- 
val...A guide to the best seats for seeing—and we mean seeing—Nicole Kidman on 
Broadway...Hot Sheet... Flashes... Monitor...and more. 


ON THE COVER 


Meg Ryan and Tom Hanks 
photographed for EW by 
Peggy Sirota on Oct. 26, 
1998, in Los Angeles 


EW ON CNN 


Watch NewsStand: CNN 


& Entertainment 
Weekly every Thursday 
night at 10 p.m. (ET) 


24 Mail Bonding Five years ago, the caffeinated chem- 
istry between Tom Hanks and Meg Ryan made Sleepless in Seattle 
a hit. Now they’re trying to repeat the process—this time over 
the Internet—in You’ve Got Mail. BY BENJAMIN SVETKEY 


32 God Speed A peek inside the gates of 7th Heaven, 
the WB drama that chalks up ratings of biblical proportions 
without breaking a single commandment. BY KEN TUCKER 


40 Busta Moves Splenetic, yes, but always 
sartorially splendid, rap superstar Busta Rhymes sees 
Armageddon around the corner—and it ain’t playin’ at the 
multiplex. You knowwhumsayin’? BY TOM SINCLAIR 
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REVIEWS 


45 MOVIES 

OWEN GLEIBERMAN AND LISA 
SCHWARZBAUM on You’ve Got 
Mail, The Prince of Egypt, Psycho, 
and Star Trek: Insurrection; also 
Rushmore. PLUS: Reel World. 


57 TELEVISION 

KEN TUCKER on NYPD Blue; also 
Outpost.com’s outrageous ads. PLUS: 
Brimstone’s John Glover; On the 
Air; Remote Patrol; What to Watch. 


71 BOOKS 

TOM DE HAVEN on National Book 
Award winners Charming Billy and 
Slaves in the Family; also a novel by 
Maya Angelou’s son. PLUS: Between 
the Lines; books by media big shots. 


79 MUSIC 

DAVID BROWNE on new CDs by 
Timbaland and RZA; also Metal- 
lica’s Garage Inc. PLUS: Hear and 
Now; the reconfigured Temptations. 


89 VIDEO 
STEPHEN WHITTY on HBO’s 
The Rat Pack. PLUS: Rene Russo. 


95 MULTIMEDIA 

JOHN R. QUAIN on computer 
games aimed at girls. PLUS: Ninten- 
do’s Shigeru Miyamoto; Cybertalk. 


DEPARTMENTS 


16 CLOSE-UP Thanks to 
Little Voice, Ab Fab’s Jane Horrocks 
might need an Oscar speech. 


18 HOLIDAY GIFT GUIDE 
From Helen Hunt-styled teacups to 
Austin Powers towels, shopping 
tips for entertainment junkies. 


20 BIZ Pop-cult gossip to spice 
up year-end parties. 


6 MAIL Readers suggest other 
Greatest Actresses; Garth Brooks. 


100 ENCORE Dec. 24, 1990: 
Nicole Kidman and Tom Cruise wed. 
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MUSIC FROM AND INSPIRED BY 


THE SOUNDTRACK ALBUM 
IN STORES NOW 


“WNiaya Angelou’s directorial debut is a 
triumph!” 
—Time Out New York 


INCLUDES MUSIC BY JANET, 
D’ANGELO, STEVIE WONDER, 
THE LEVERTS 
(EDDIE, GERALD AND SEAN), 
LUTHER VANDROSS 
AND CHAKA KHAN. 
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M UP Two PeRFEecT GIFTS 
THIS HOLIDAY SEASON. 


Available At 


Also Available in Widescreen 


Availability subject to change without notice. Star Trek® is a registered trademark and related marks are trademarks of 
Paramount Pictures. All Rights Reserved. TM, ® & Copyright © 1998 by Paramount Pictures. 
www.paramount.com/homevideo 


Party On, Garth! 


MAIL 
EWreadersrespondedindroves—andwith | couLD YOU PLEASE LAY 


passion—to our cataloging of Hollywood’s 25 Greatest Ac- | off Garth Brooks for a while? 
tresses (#460, Nov. 27). “With your issue on greatest actress- 
es, you’ve gained an admirer for life,” raves our new best pal 
Frank Milazzo of Farmingdale, N.Y. Not all readers were so | isn’t every musician? Garth 
thrilled. Brian Alexander of Atlanta writes, “I flipped the | as consistently kept the 

pages searching madly for Winona Ryder. Imagine my disgust 
when |! didn’t find her. ” And Reuben Murray of Albuquerque, 
N.M., did a bit toomuch imagining: “My latest issue came with 
apage missing—the one with Kate Winslet on your list? Some- 
body must have torn it.” Rest easy, Reuben: Winslet did make 
the top 10 on EW Ontine’spoll, along with Gillian Anderson, Sar- 
ah Michelle Gellar, Katie Holmes, and...Madonna? Go figure. 


Maybe he is only in the music 
business for the money, but 


prices of his products down 

for fans, but he is always criti- 
cized for it. Who else would 
release a six-CD boxed set for 
under $40, or keep his concert 
tickets under $30? The Limited 
Series and Double Live may 


ii 


have been released just to put 
him over the 100 million mark 
in albums sold during his ca- 

| reer, but didn’t he sell over 70 
million without a gimmick? 
JUSTIN BARRIENTOS 
justinmb10@yahoo.com 


The Choicest Cuts 


WITH YOUR ISSUE ON 
Hollywood's 25 Greatest Ac- 
tresses, you didn’t do a “good” 


...Miranda Richardson? 
LILY CHAN 
Newcastle, Wash. 


Richard. Quite an impressive 
body of work. Seriously, how 
many actresses on your list can 
match this? But she’s not there. 


job; you did a superb job! I Why? Is it because she ap- ..Gwyneth Paltrow? Winona, Minn. 

think you hit the nail on the peared in Alien Resurrection? | ANTHONY EPLING 

head. And I’ve seen ’em come MIKE HYPIO Memphis CORRECTIONS: The first press- 
and go for the last six decades! | Ludington, Mich. | run of Tom Wolfe’s A Man in 
CHARLES FLEETWOOD ...Uma Thurman? Full (1.2 million copies) did not 
Fredericksburg, Va. IF YOU MUST INCLUDE JACOB BERG exceed that of Stephen King’s 


WITH A NOD TO SESAME 
Street, let’s all sing along: One 
of these actresses is not like 
the others / One of these ac- 
tresses just doesn’t belong / 
If you guessed which actress 
I’m talking about here / Then 
you too think Sharon Stone’s 
inclusion is wrong. 
BENJAMIN CURTIS 
Armydillo1@aol.com 


Julia Roberts for her romantic 
comedies, then how could you 
omit Meg Ryan for that and 
more? I’m honestly astounded 
by this. By the way, did any- 
one see Nicole Kidman in To 


Die For or Dead Calm? 
CINNAMON MOREAU 


Scarborough, Maine 


PARDON THE BAD PUN, 


magnet@access1 net 


Concord, Calif. 


...Parker Posey? 
SCOTT VIGDOR 
Norwalk, Conn. 


..Diane Keaton? 
GREG YAITANES 


Los Angeles 


.. Kristin Scott Thomas? 


Bag of Bones, which initially 
printed 1.31 million copies 
(Close-Up). The photograph of 
Rick Schroder in our TV review 
section was taken by Patricia 
De La Rosa (TV, #461). 


Is Psycho Killer? 


Post your review of Gus Van 
Sant’s Hitchcock remake in 


but you sure missed the boat 
when you left Kate Winslet 
off your talent-filled “Who's 
Next” list. Also, why must 
you simply dismiss television 
actresses? Those ranks are 
also filled with multitalented 


CORRINA CANFIELD 
Bensalem, Pa. 


Mount Vernon, Ind. the message boards. 


Chairman of the Bard 
Talk with EW critic Ty Burr 
about Shakespeare in Love 
in Today’s Hot Topic. 


NEXTWEEKINEW 


WHERE’S WINONA? MER- 
maids, Edward Scissorhands, 
Bram Stoker's Dracula, Age of 
Innocence, Reality Bites, Little 


...Natalie Portman? 
BETH NEWCOMBE 
Halifax, Nova Scotia 
actresses such as Helen Hunt 
and Gillian Anderson. Other- 


Women, How to Make an 


American Quilt, Looking for ...Mira Sorvino? 


wise, nice job, EW! 


CLAY FINCHER 


: = - Our Year-End Special dou- 

NTERTAINMENT Weexkcy welcomes reader | @REGORY M. FELTES Gilbert, Ariz. a 2 . 

mail. Address letters to ENTERTAINMENT GF2020@aol.com ble issue that icles 

Weexty, 1675 Broadway, New York, Sonik Brereais Tul Wh a Goldherc? ¢ The Entertainers of 

ich: Spva, CEcaVAII dant Re gene Eo outh Barrington, Ill. ..Whoopi Goldberg? the vear 

letters@ew.com. All correspondence , oP: oo @ Great Performances 

must include your name, address, and | IT’S BLASPHEMY! HOW Wichita, Kan. @ Breakout Stars 

daytime telephone number. Letters may | could you leave out The Best and Worst 

be edited for clarity or length. Judy Davis? ally Field? (Movies, TV, Music, Books 

’ > J ? 
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ET’S FACE IT: YOU 
can’t bestow a New 
Star of the Year 
award upon Pia 
Zadora and expect | 
to be taken serious- 
ly. And yet 17 years 
after that dubious distinction, 


the Golden Globe Awards— 
through which the Hollywood 
Foreign Press Association 
honors its favorites in movies 
and TV—have evolved from 
showbiz sideshow to heavy- 
weight industry institution. 
Last January’s star-studded 
Globes telecast on NBC drew 
24.3 million viewers, making 
it the third-most-watched 
awards show of the year (af- 
ter the Oscars and the Gram- 
mys). The Globes have also 
evolved into the single most 


important predictor of 
Academy Award out- 
Of the six major 
winners last 


comes: 
Oscar 
year, five of them also 
won Globes. 

In that regard, the 


Dec. 17 announcement of = 
this year’s Globe nom- : : 


inations should throw 
a klieg light on what 
has been an especially 
tough-to-handicap Os- 


" 


| TV | Books Music | Video | Multimedia 


Once a laughingstock, the Golden Globes 
now command respect as a harbinger 
of Oscar’s big winners. by Dave Karger 


this?’ and ‘What about that?’ 
[The Globes] are going to focus 


car race. “We all antici- 


pate that Saving Private | 
Ryan will be nominat- | the spotlight.” Agrees six-time 


ed” for an Oscar, says | Globe nominee James Woods, 


Bob Levin, marketing 
president for Columbia 
TriStar. “But after 
that, there’s a lot of, 

‘Well, what about 


currently the subject of a Best 
Actor campaign for Trimark’s 
bleak drama Another Day in 


Paradise, “Sure, the Foreign 


Press had some problems in 


NOTES 


Edited by Albert Kim 


GLOBAL HOPES Williams in 
Patch Adams (1); Stepmom’s 
Sarandon and Roberts (2); 
Travolta acts Civil (3); Paltrow 
does Shakespeare (4) 


| the past, but I think [the 
Globes] matter more than ever. 


| And in a wide-open year like 


this, they can really help create 
buzz for small films.” 

Just what films, big or small, 
will make the Foreign Press’ 
final cut? In the drama cate- 
gory (the Globes give comedy 
a separate berth), insiders ex- 
pect shoo-ins Ryan and The 
Truman Show to be joined by 
Terrence Malick’s long-awaited 
The Thin Red Line, the John 


Travolta courtroom thriller A 
Civil Action, and the costume 
drama Elizabeth, a rumored 
favorite of the Foreign Press, 
leaving Oprah Winfrey’s tepid- 
ly received Beloved as the odd 
film out. Among comedies, the 
Golden group is said to adore 
Gwyneth Paltrow's Shake- 
speare in Love, which could 
share space with Robin Wil- 
liams’ Patch Adams, Mira- 
max’s sleeper Little Voice, and 
the Tom Hanks—Meg Ryan vehi- 
cle You’ve Got Mail. Since the 
Globes often make room for 
box office sensations, expect to 
see There’s Something About 
Mary on the ballot as well. 
(One Oscar contender that 
won’t factor into the Globe 
nominations is Life Is Beauti- 


ful. Roberto Benigni’s Holocaust | 


dramedy was deemed ineligible 
because it was released at the 
tail end of 1997 in Italy. The 
Oscar cutoff for foreign films is 
Nov. 1 of the previous year.) 
Of course, there’s much 
irony in the Globes’ becoming 
a respectable event: One of 
Hollywood’s long-standing 
open jokes is that the Foreign 
Press has never met a publicist 
it didn’t like. Since it consists of 
a scant 82 voting members 
(compared with the Academy’s 
5,463), the Foreign Press is an 
easily targeted group for 
lobby-minded studios and indi- 
viduals. Sharon Stone scored 
a Globe award in 1995 for 
Casino after she sent hand- 
written notes to every mem- 
ber of the Foreign Press. 
Stone has been active again 
this year, hosting a special 
press conference to promote 
The Mighty. Similarly, Colum- 
bia TriStar sent out an exotic 
fruit basket to each Globe 
voter, touting its Full Mon- 
ty—-meets-Spiiial Tap comedy 
Still Crazy. “It’s nothing out 
of the ordinary,” asserts Co- 
lumbia TriStar’s Levin. TV 
mounts similar campaigns: 


The cast of Buffy the Vampire 
Slayer hosted a lunch for 


Globe voters on the show’s set 
in September. Since Globe vic- 
tories often serve as precur- 
sors to Emmy nods (witness 


the winning patterns of The | 


X-Files and Ally McBeal), the 
strategy is understandable. 

But though the Foreign 
Press may be unduly star- 
struck, it can be intractable— 
and often inscrutable—in its 
decisions. Sources say Globe 
voters chose to include Patch 
Adams in the comedy catego- 
ry despite Universal’s push to 
classify it as a drama. (A Uni- 
versal spokesman says it 
was a “mutual decision be- 
tween the Hollywood For- 
eign Press Association, the 
studio, and the talent.”) 
And while Sony saw Step- 
mom’s Susan Sarandon as 
a lead actress and Julia 
Roberts as a supporting 
one—arguing that Rob- 
erts has 12 fewer minutes 
of screen time—Globe vot- 
ers insisted on including 
both in the lead category. 
“Tt’s frustrating,” concedes 
Levin. “But I can’t make that | 
kind of demand of any other 
group, so why should I [think] | 
that I can command them to 
act in certain ways?” Well, | 
maybe Pia can explain that... | 
(Additional reporting by Pat 
H. Broeske and Zack Stentz) 


random shot 


A Bug’s Strife 


TERRORIZING ANTS IS one thing, but joining picket lines? Last week a tow- 
ering, 7-foot-tall papier-machée model of Hopper, the evil grasshopper from 
Disney’s A Bug’s Life, joined locked-out technical workers outside ABC’s 
New York City studios. The ersatz bug, sporting a yellow T-shirt with the 
words Greed Is Good, was erected by picketing workers who’ve been urg- 
ing boycotts of ABC and parent company Disney since Nov. 2. (They’re dis- 
puting the company’s benefits and hiring policies.) Disney spokesman Tom 
Deegan, who notes the two sides are negotiating, would only say, “I know 
they are trying to call attention—and they are using a very good film to 
do it.” But aren’t the strikers inadvertently promoting the flick? Uh-uh. 


WE’D LIKE TO THINK it’s ’s 
acting that has theatergoers scrambling 
for tickets to The Blue Room, the actress’ 
Dec. 13 Broadway debut. After all, she 
does get to show off several different ac- 
cents while playing five different women 
in 10 sexually charged vignettes. But get 
real. The reason the 111-performance run 
is nearly sold out is Kidman’s much-publi- 
cized onstage nudity. Actually, only Kid- 
man’s backside will be visible to most of 
the audience, and then only for a few mo- 
ments in one scene toward the end. But if 
you’re one of the lucky few sitting way 
down front by the far right wall of the 
Cort Theatre, or in the right-hand box seats (see diagram)— 
and some ticket buyers have been asking—you’ll probably 
catch a fleeting glimpse of Nicole’s bare upper torso. Of 
course, if Kidman’s talents don’t do anything for you, you 
can always sit back and take a gander at her costar, the 
handsome British stage vet : Him you can see do 
the full monty from any seat in the house. 


Conscience 
Be Your Guide 


Says one picketer, “We're asking everyone to see Rugrats.” —Suna Chang es i 


ENTERTAINMENT WEEKLY 
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jim mullen’s 


HOTSh 


What the country is talking about this week... 


1 The Prince of Egypt There was an early marketing 
snag: Moses wanted to be called “The Prophet Formerly 
Known as the Prince of Egypt.” 


2 Ellen and Anne They’re sick of living in the back- 
stabbing, two-faced, lying, deceitful world of Hollywood. 
So they’re moving to Washington, D.C. 


3 Frank Sinatra It turns out the FBI kept a 1,300-page file 
on him. They were this close to finding out about his singing. 


4 Fruitcake jokes They last years longer than Viagra 
and Monica Lewinsky jokes. 


<4 5 Jack Frost A fa- 
ther dies and comes back 
as a cuddly snowman. 
The bad news is his 
family moved to Miami. 


6 Kelsey Grammer 
He’s worried a home sex 
video he made will hurt 
his career. He should 
splice it into the middle 
of Down Periscope—no 
one will ever see it. 
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7 Shopping A study 
says going to the mall makes men’s blood pressure rise. 
Did they administer the test in front of Victoria’s Secret? 


8 Patch Adams Robin Williams plays a doctor who be- 
lieves that laughter is the best medicine. So do most HMOs. 


9 You've Got Mail Tom Hanks and Meg Ryan carry on a 
romance over the Internet. And we get to watch them type? 


10 Julie Andrews The Sownd of Music star vows her 
throat problems won’t keep her from singing again. It never 
stopped Bob Dylan. 


11 Stepmom Julia Roberts can’t seem to get along with her 
new future stepchildren—What’s Her Name and Hey, You. 


12 Seasonal affective disorder That’s what they call 
the depression some people get this time of year. It used to 
be called “being broke.” 


13 A Civil Action John Travolta plays a lawyer who spends 
his life savings to help one town. Then he wakes up. 


14 Star Trek: Insurrection The crew of the starship 
Enterprise saves the entire known universe for the 
umpteenth time. Now it’s Miller time. 


15 The Faculty High school students suspect their 
teachers are from another planet. No humans would 
work that hard for that kind of money. 


DIEC) EM BER! an Sic, Wouo8: 


FEST STARS Holmes has a Go; Viggo Mortensen and Lane get Moony 


SUNDANGE SET 


WINTER IN UTAH: THE SLOPES FILL WITH SNOW, AND FILMS ABOUT IN- 
cest and druggy road trips are shipped to Park City. Last week, 
the roster for Robert Redford’s 14th annual Sundance Film Festival 
was released. Beginning Jan. 21, almost 200 films will be shown over 


10 days; here are some already getting buzz. —David Hochman 


GO The follow-up from Doug 
Liman, the director of Swing- 
ers, stars teen-mag staples 
Katie Holmes, Scott Wolf, and 
Scream’s Timothy Olyphant in 
a story about a checkout girl, 
a drug dealer, and a soap actor 
who head to Vegas. Go, baby! 
HIDEOUS KINKY What do you 
do after Titanic? Leonardo Di- 
Caprio went to Moomba; Kate 
Winslet did this quirky film 
about a ’70s hippie mom who 
takes her kids to Marrakesh to 
break out of English society. 

COOKIE’S FORTUNE Another 
ensemble piece from director 
Robert Altman, 
this one set ina 
small Mississippi 
town where a 
suspicious death 
prompts locals to 
confront secrets 
about the resi- 
dents of their 
close-knit com- 
munity. It stars 
Glenn Close, Julianne Moore, 
Liv Tyler, Chris 0’Donnell, Lyle 
Lovett, and Courtney B. Vance. 
SUGAR TOWN Allison Anders 
(Gas, Food, Lodging) and Kurt 
Voss (Border Radio) codirected 


CLOSE IN FORTUNE 


this comedy about aging L.A. 
rockers, starring Rosanna Ar- 
quette and Ally Sheedy. Word 
is it’s Anders’ best work yet. 
THE WAR ZONE The feature di- 
rectorial debut of actor Tim 
Roth—about a teen dealing 
with sexual abuse in his London 
family—is said to be a shocker. 
JOE THE KING The first film di- 
rected by actor Frank Whaley 
is about a young boy growing 
up in an abusive family. Val Kil- 
mer plays the sadistic father. 
THE ITEM Dan Clark’s campy 
work about four guys who take 
possession of an extrater- 
»  restrial that re- 
sembles a phallus 
was shot on digi- 
tal video; Clark 
never thought 
it’d be accepted 
into competition. 
A WALK ON THE 
MOON Actor Tony 
Goldwyn (Ghost) 
coproduced, with 
Dustin Hoffman, this film about 
a 1969 Brooklyn housewife 
(Diane Lane) whose summer in 
the Catskills is disrupted when 
she has an affair with a travel- 
ing salesman. 


>> Daily news and more Mullen at www.ew.com << 
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It was supposed 
to be just a joke. Or at best, 
an elaborate, high-concept 
journalistic experiment. In 
November 1996, aspiring 
actress Ali Larter appeared 
on the cover of Esquire as 
“Hollywood’s Next Dream 
Girl.” The catch: Larter was 
actually playing a woman 
named Allegra Coleman, a 
fictional character concocted 
by the magazine's editors. 
(The photos showing Lar- 
ter/Coleman at parties with 
Quentin Tarantino and on the 
arm of ex-boyfriend David 
Schwimmer were fakes.) But 
a funny thing happened to 
Larter’s 15 minutes of fame: 
That celebrity-profile parody 
actually helped make her 
almost as hot a Hollywood 
property as her alter ego. 
This season she’s had a recur- 
ring role on Dawson's Creek 
as Pacey’s lust interest. In 
January she’ll make her fea- 
ture debut opposite Dawson 
himself, James Van Der Beek, 
in the gridiron drama Varsity 


| for you in Holly- 


LART ER R(AKA COLEMAN) 


Blues. And the actress has 
just completed her second 
film, Next to You, costarring 


| Melissa Joan Hart. What 


does Larter make 
of the ironic turn 
of events? “When 
the door opens 


wood,” she says, 


af 


“vou need to run 
with it. You know?” We 
know. —Matt Haber 


Whatever 
you do, don’t tell the little 
ones: That snide, dis- 
courteous lout selling 
lattes in TV spots for 
Dunkin’ Donuts’ new 
Café Blend is actually 
Steve Burns (inset), the 
gentle, perma-smiley 
“Steve” from Nickelodeon’s 


| kiddie sensation Blue's Clues. 


“Tt was great being the anti- 

Steve, even for one day,” says 

Burns, who also stretched his 
dramatic muscles playing a 
nerdy murderer on an epi- 


| _ CLUES’ BURNS AND SIDEKICK BLUE _| | _ CLUES’ BURNS AND SIDEKICK BLUE _| AND SIDEKICK BLUE 


sode of Homicide last season. 
Burns says “Nickelodeon has 
been wonderful” about allow- 
ing him freedom in other 
parts. And he’s 
not concerned 
that he might dis- 
illusion his tiny 
fans by playing 
more adult roles. 
“T would feel terri- 
ble if I thought that was a dan- 
ger,” says Burns, adding that 
he thought “little kids would 
never make the connection.” 


| Well, most little kids. Maura 


Rearden, Dunkin’ Donuts’ 
director of advertising, says 
that the 2-year-old grand- 
daughter of a former CEO saw 
the Café Blend ads, recognized 
Burns, and ended up with an 
autograph. —Kristen Baldwin 


For Trekkies looking 
for the usual smattering of 
allusions on board the good 
ship Enterprise, this will not 
be a winter of discontent. The 


just-opened Star Trek: Insur- 


| 
“Who would’ve thought I'd be 
the sex god I’ve become today?” 


; reminiscing 


| Dream-type situation.” 


ILLUSTRATION 


IF YOU THOUGHT Disney’s Mulan 
cornered the market on histori- 
cal epics about cross-dressing 
girls who lead armies into bat- 
tle, think again. There are no 
fewer than three projects about 
Joan of Arc in the works. The 
Fifth Element’s 
star in a biopic 
about the French 
martyr directed by 
husband 
; Deep 

Impact’s 

just signed 
to portray her in 
an upcoming CBS 
miniseries; and 
director Ron 
Maxwell is planning 
an indie movie ( 

has been 
mentioned). More than 500 
years after her death, why is the 
teenage saint who was burned 
at the stake so, well, hot? “It’s 
the Dark Ages, you're a virgin, 
and you put on a man’s clothes,” 
says producer Ed Gurnin, who’s 
shooting the CBS telepic in 
Prague. “If that doesn’t appeal 
to people today, | don’t know 
what does.” —Jessica Shaw 


will 


SOBIESKI 


rection, the ninth in the Trek 
movie franchise, “has a lot of 
[director] John Ford in it,” 
says Jonathan Frakes, who 
makes his second Trek direct- 
ing trip with this film. And 
Patrick Stewart's Picard will 
be “very Gary Cooper-esque.” 
Producer Rick Berman adds 
that the plot “has elements of 
The Alamo, The Seven Samu- 
rai, and Heart of Darkness... 
and the crew find themselves 
ina Midsummer Night’s 

As 

if that weren't enough, 
Berman notes that the real 
highlight “is a great moment 
of Gilbert & Sullivan.” At 
least it’s not a Romulan 
Mikado. —Joe Neumaier 
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COVEREL ) FOR ANOTHER YEAR. 


Every 1999 Hyundai comes with America’s best warranty. It’s called the Hyundai Advantage,™ 
and no other warranty plan even comes close Check it out. 10 year, 100,000 mile powertrain protection, 
5 year, 60,000 mile bumper-to-bumper coverage, and 5 year, unlimited mileage roadside assistance. 
No other manufacturer shows such faith in its quality, or such confidence in its cars. 

The Hyundai Advantage. Yours on the Tiburon, the Accent, the Elantra and the all-new Sonata. 


ED 


1*800°826°CARS DRIVING IS BELIEVING www.hyundaiUSA.com 


See dealer for LIMITED WARRANTY details.*Based on latest available 1998 manufacturers’ data comparing duration of powertrain, bumper-to-bumper and roadside assistance coverage. 
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Date Book 


Michael J. Fox Get out your hand- 


: 


December 14 
to 
December 31 


A guide to notable parties, 
premieres, and happenings 


Whoopi Goldberg hosts A Very Special 


So let it be written: 


hosts the third an- kerchiefs: It’s the DreamWorks’ The Christmas From Washington D.C., an event 
nual New York New York premiere Prince of Egypt has its for the Special Olympics, to be held on the 
Awards, honor- of Stepmom at the L.A. premiere at Royce South Lawn of the White House. Eric 
ing Big Apple cit- Ziegfeld Theatre. The Hall. So let it Clapton, Sheryl Grow, Jon 
izens who've had an post-screening party be done. ~~ Bon Jovi, and Run-DMC 
extraordinary year, at the Rainbow Room are among those who 
at Manhattan’s Cipri- will feature stars Julia will entertain special 
ani 42nd Street. Hon- Roberts (left), Susan guests Bill and 
orees include Lauryn Hill. Sarandon, and Ed Harris. Hillary Clinton. 
‘2 I 
1 
The Iceman cometh The Faculty, a thriller Christmas without y __ It’s a countdown show- 
back. It’s your last with Elijah Wood (below) Michael Jordan? V4 down: Modern Methuselah 
chance to catch about high school teach- With the NBA lockout -_ Dick Clark (left) hosts his 27th 
Vanilla Ice in 1998 ers from nixing hoops, NBC will New Year’s Rockin’ Eve from Times 
when his Hard to outer space broadcast the holi- Square, with guests the Backstreet Boys, 
Swallow tour stops, (no, it’s not day staple /t’s a Monica, and Barenaked Ladies. Meanwhile, 
for one night only, a Fox reali- Wonderful Life in- twentysomethings Jennifer Love Hewitt and 
at the Venice ty show) stead. If only MTV VJ Carson Daly cohost MTV’s New Year’s 
Beach Nightclub premieres George Bailey could Eve Live from the music channel’s Times Square 
outside Dallas. in L.A. slam-dunk. studio. Musical guests include Method Man. 


A ENGAGED ERnewcomer 
y-4 Kellie Martin, 23, to Co- 
lumbia law student J. Keith 
Christian, 24. No date is set. It'll 
be the first marriage for both. 


LAWSUITS Manager 

wi Inga Vainshtein, 37, filed a 
$10 million breach-of-contract 
suit against pop star Jewel, 24, 
and Jewel’s mother and new 
manager, Lenedra J. Carroll, 48, 
Nov. 30, in L.A. In court papers, 
Vainshtein claims she was fired 
after Carroll “undertook a 
series of...bizarre actions” in 
order to “substitute herself... 
as Jewel’s personal manager.” 
Among the claims: Carroll de- 
manded that Vainshtein’s ad- 
vice be approved by a psychic 
channeler. A spokesperson for 
Jewel declines to comment. 
DEALS Wrestler-turned- 
“<4 Minnesota governor- 
| elect Jesse Ventura, 47, has 
| signed with Villard to pen an 
autobiography for a reported 


ZASLOW 


DAE CSE IM-BS ERY MBE hee: 


$500,000. The book is expected 
to hit shelves in mid-’99. 


RECOVERING Super- 
model Cindy Crawford, 32, 
from a car accident, Dec. 6, in 


| Malibu, Calif. Crawford’s hus- 


band, club owner Rande Ger- 
ber, lost control of his Jeep 
Cherokee when he swerved to 
avoid a horse on the Pacific 
Coast Highway, crashing into a 
mailbox and shattering a win- 
dow. Paramedics flushed Craw- 
ford’s eyes with water as a 
precaution against glass frag- 
ments. Gerber wasn’t injured. 


DEATHS Tap dancer 
Clayton “Peg Leg” Bates, 
91, Dec. 6, in Fountain Inn, S.C. 


Despite losing his leg in an ac- 
cident at age 12, Bates was one 
of the premier hoofers in the 
1930s. In the ’50s and ’60s, he 
appeared on The Ed Sullivan 
Show a record 22 times....Soap 
star Michael Zaslow, 54, of ALS 
(Lou Gehrig’s disease), Dec. 6, 


in New York City. Zaslow’s 
Emmy-winning role as das- 
tardly Roger Thorpe on CBS’ 
Guiding Light, which he played 
for 25 years, was recast after 
Zaslow was diagnosed with the 
degenerative illness in 1996. In 
May, he rejoined ABC’s One Life 
to Live as a character suffer- 
ing from ALS.... Cinematogra- 
pher Freddie Young, 96, of nat- 
ural causes, Dec. 1, in London. 
Young, who won Oscars for 
three films with director David 
Lean (1962’s Lawrence of 
Arabia, 1965’s Doctor Zhivago, 
and 1970’s Ryan’s Daughter), 
was known for his painterly 
images.... Pitchman Johnny 
Roventini, 88, of complications 
from an infection, Nov. 30, in 
Suffern, N.Y. The four-foot-tall 
| Roventini played a bellhop in 
ads for Philip Morris ciga- 
rettes from the 1930s to the 
50s. His distinctive line “Call 
for Philip Morris!” helped 
make the brand a household 


name. —Shawna Malcom 
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Don’t you dumb 
Don’t worry Chuckie, | think he’s the one babies know anything? 


that puts the choklit in the milk. The vity-man makes sure 


all babies hand over their 
chocolate milk to ME! 


Tommy, what's a “vity-man”? 


Chocolate milk is a fun and nutritious treat for your kids and has 


all the vitamins and nutrients of regular milk. 
THE beret ©1998 NATIONAL FLUID MILK PROCESSOR PROMOTION BOARD 


T™ & COPYRIGHT ©1998 BY VIACOM INT. INC. ALL RIGHTS RESERVED. 


Onl in theatres this Thanksgiving RUGRATS CREATED BY ARLENE KLASKY, GABOR CSUPO AND PAUL GERMAIN. 


As ashy mimic of 


Garland, Dietrich, and Monroe, Little Voice’s 
pixieish Jane Horrocks is absolutely 
fabulous. by Rebecca Ascher-Walsh 


ANE HORROCKS IS ONE SPOOKY LADY. 
As the title character in Little Voice, 
the British import that’s been hailed 


as this year’s Shine, Horrocks sits 


hunched over in mute misery, listening 


endlessly to recordings of American 


torch singers in her drab, Northern 


England room. But then, after almost 


half an hour of suffering 
in silence, she opens her 
mouth to sing, and becomes 
Judy Garland, with the same 
creaks, cadences, and heart- 
ache. As a girl held prisoner 
by shyness but exploited by 


DECEMBER 18, 


her greedy mother for her 


oddball talent, Horrocks also | 


delivers haunting, dead- 


on imitations of Shirley | 


Bassey, Marilyn Monroe, 
Marlene Dietrich, and even 
the Munchkins from The 


A SsH7B 


| LIVING DOLL Horrocks has 
| Miramax holding Oscar hopes 


SRA C5 NE II 


% | Wizard of Oz. It’s a perform- 


ance that makes you want to 
escort Horrocks, 34, either 
into a mental ward or onto 
Oscar’s podium. 

The film’s distributor, 
Miramax, is hoping for 
the latter and is pushing 
Horrocks as a possible 
Best Actress candidate. 
She’s surrounded by some 
fine thespians: Brenda 
Blethyn—an Oscar nominee 
for 1996’s Secrets & Lies—as 
Little Voice’s treacherous 
mother; Oscar winner 
Michael Caine as a skeevy, 
gold-bedecked agent who 
wants to make the girl a 
star; and Ewan McGregor as 
her shy suitor. But it’s 
Horrocks’ nearly speechless 
part that has critics talking. 

Little Voice began in 
England as The Rise and 
Fall of Little Voice, a 1992 
play written for Horrocks by 
Jim Cartwright, who first 
heard her impressions when 
she starred in his 1987 play, 
Road. After Little Voice’s 
acclaimed eight-month run, 
Horrocks declined the invita- 
tion to follow the play to 
New York, turning her at- 
tention to television (playing 
the aptly named Bubble for 
two years on Absolutely 
Fabulous) and back to the 
stage (before director Sam 
Mendes revived Cabaret on 
Broadway, he cast her as 
Sally Bowles in his acclaimed 
| London production). When 
Brassed Off director Mark 
Herman approached Hor- 
rocks about reprising Little 
| Voice on screen, she was as 
reluctant as the character. 

“T needed reinspiring,” 
admits the actress, who is an 
elfin beauty—and six 
months pregnant. (She and 
| her partner, screenwriter 


PHOTOGRAPH BY 


Nick Vivian, also have a 19- 
month-old son, Dylan.) “I 
was very satisfied with the 
first version, and I needed a 
reason to revisit the part.” 

When Herman offered 
Horrocks a vocal coach to 
help hone her impressions, 
the perfectionist finally 
agreed. “She’d play the 
recordings of what she was 
doing 100 times between 
takes,” says Herman, who 
calls Horrocks’ precision 
“scary. Her impression isn’t 
just Judy Garland, it’s an 
impersonation of one specific 
recording.” Even so, Hor- 
rocks wasn’t without humor: 
“She ‘did’ Brenda Blethyn,” 
says Herman, “I think if 
we'd gone into the 10th 
week of shooting, she would 
have started to do me, so I 
decided to wrap.” 

Horrocks, who attended 
the Royal Academy of 
Dramatic Art with Ralph 
Fiennes and won a 1991 Los 
Angeles Film Critics award 
for her performance in Mike 
Leigh’s Life is Sweet, insists 
her methodology doesn’t 
extend far off the set. “I’m 
not ambitious,” she says. 
“T’ve decided I like doing one 
job a year. [The idea of being 
famous] is something that 
might be quite imposing and 
crash into your life some- 
what. It’s quite frightening.” 

She plans to skirt the 
issue by resolutely refusing 
to cash in on her newfound 
prestige, and has yet to 
commit to her next job. 
“There’s nothing I really 
crave,” she says. “I think 
that a lot of acting has to do 
with not being so comfort- 
able with who you are, and 
as I’ve gotten older, I’ve 
become much more comfort- 
able being who I am. I’m not 
quite as eager to put on 
another hat.” Let alone 
another voice. 
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HOLIDAY GIFT GUIDE i= 
| that’ll make you very merry. by Kristen Baldwin 


HRISTMAS AND CHANUKAH SHOPPERS, ARE YOU AT 
your creative wits’ end? Don’t resort to that cheese- 
and-kielbasa gift pack just yet. While EW’s list of sug- 
gested pop-culture gewgaws may be cheesy in their 
own right, these potential presents are sure to make 


the entertainment addicts in your life as jolly as Santa. 


Turn old dust-gathering album covers into 
. funky wall hangings with a set of steel 
| frames. Another groove-ifying idea is 
coasters made from actual vinyl 
record labels (not shown 
but available from Zona, 
see below). Ideal gift for 
Music fans convinced 
Combine Don Knotts chic with cozy vinyls staging a come- 
cotton and you have a fashion state- | back Where to buy 
ment that works from Mayberry to Frames, Restoration 
Manhattan. Ideal gift for The civic- Hardware, 800-762- 
minded TV lover Where to buy 1005 ($12.95 each); 
Wireless, 800-669-9999 ($38) Coasters, Zona, East 
Hampton, N.Y., 
($4.50 each) 


BEANBAG BONANZA A » These four freaky- 


looking Spice Girls 
make awfully adorable stocking stuffers. The miniature Teletubbies, 
meanwhile, are as weird-looking as ever. Ideal gift for The oddity-ob- 
sessed collector Where to buy Teletubbies, Toys “R” Us exclusive ($4.99); 
Spice Girls, FAO Schwarz, Spencer Gifts, BIG Entertainment ($8.99) 
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be sporting this chenille 
wrap on the set when 
he plays Mr. Grinch 
in the upcoming 

film. Ideal gift 

for The Mean 

One on your list 
Where to buy 
Celebration Fan- 
tastic catalog, 
800-235-3272 

($149) 


- | DRIP-DRY WITH DR. SEUSS 
0 ( () f Sere You can bet Jim Carrey will 
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Fill her life with pleasures. 
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Fill this charming woven metal basket 


with Estée Lauder pleasures or any of our other wonderful fragrances. 
It's free with any two Estée Lauder fragrance purchases. 


To order, please call 
1-888-731-6024 


TITANIG TOTE » Iceberg, schmiceberg—it’s : _ il J se. ee 
never too late to ac- eos WELT wee Sheu 
Ss 


cessorize. Throw this hand-painted, silk-lined wooden 
evening purse over a fancy gown for those nights when 

your oversize heart-shaped sapphire is being buffed. Sadly, 
the bag—like the boat—isn’t waterproof. Ideal gift for The 
socialite Celine Dion fan Where to buy Celebration Fantastic 
catalog, 800-235-3272 ($195) 


<< It doesn’t matter which 
decade you're sunbathing in, 
this psychedelic and colorful beach towel is everybody’s bag, man! Ideal 
gift for The shagadelic swimmer Where to buy www.austinpowers.com, 
| 888-346-3545 ($24.95) 


LIFE’S A BEACH, BABY 


Forget “there’s no 
place like home”— 
there’s no place like a hotel on Glinda Gardens. Play Monopoly 
with Dorothy, Tin Man, Scarecrow, and Cowardly Lion pieces 
on an Oz-adapted board (“Ruby Slippers Way,” $350) for hours 
of Free Parking fun. Ideal gift for The capitalistic movie buff 
Where to buy Warner Bros. Studio Stores ($35) 


ts | -, 4] MAD ABOUT...TEAGUPS 
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&!2$#! DESK MATE VY Helen Hunt chose the de- 


sign for these limited-edi- 
Not only can Cartman verbalize =» Re tion Bailey’s Irish Cream 
his anger (this one barks, “I’m mugs. Proceeds go to 


not fat, I’m big-boned!”), he 0 wae Hunt’s charity of 
holds pencils ey, choice, the Los 
> 


Angeles Youth 


i Network, which 
; a . . 
- provides aid 


and sticky 
notes, too! 


Fm 


Ideal gift for 

The cranky to homeless 
cubicle bane and runaway 

—_ or ee 

dweller ss Ey adolescents. 
Where Ideal gift for 
to buy The altruistic 
Spencer lush Where to buy Bailey’s 


($14.99) 891-5947 ($15.95 per pair) 


Gifts Cerny, 4 yo Irish Cream order hotline, 800- 
Me Ge £ 
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Holiday 
Talking Points 


*Tis the season to act like you know 


em you’re chatting about. by Jeff Jensen 


IT’S YOUR UMPTEENTH 
holiday cocktail party, and 
- you’ve just concluded your 
umpteenth “Where’d you 
find your Furby?” conver- 
sation. There’s an awkward 
silence as you stand there 
with your cup of runny 
eggnog, dreading a mistle- 
toe-related humiliation on 
the horizon. But don’t fret, 
dear readers, for there are 
topics aplenty percolating 
in pop culture. To help 
you out, we’ve pre- 
— pared a few talk- 
ing points about 
Hollywood’s back- 
room shake-ups and 
the most surpris- 
ing box office buzz. 
Here’s what to say 
to keep the party 
chatter chittering: 


Affect a “been there, done that” cool with 
» the scoop on the trailer for Mike Myers’ 


summer’s must-see movie, but pitches AP2as a close second. 
The teaser came about when New Line, having no real footage 
available, made the unusual decision 
to shell out $400,000 to shoot Dr. Evil at 
his most Vader-esque. What does the 
notoriously protective Lucas think? 
“The word is he doesn’t have a prob- 
lem with it,” says New Line’s Mitch 
Goldman. Suggest gathering round 
the computer log to check out the 
teaser at www.austinpowers.com. 


DIE, C-E MS Bc:E-Re 148), 


ing all Oliver Stone on this critics’ darling. In 
, the film, Shakespeare (Joseph Fiennes, be- 
, Sil an affair with a nobleman’s daughter (Gwyneth 
} Paltrow), which inspires Romeo and Juliet; has a fierce ri- 
1 valry with Marlowe (Rupert Everett); and thinks he’s indirect- 
ly involved in Marlowe’s death. Though the Bard did at times 
| live apart from his wife, who stayed in Stratford, there’s no 
info he was shagging the gentlewomen of London. There’s also 
| no hard proof Shakespeare was driven by competition with 
| Marlowe or had anything to do with 
his death. Interestingly, one theory 
t holds that Marlowe faked his demise, 
“became” William Shakespeare, and 
| wrote the works associated with that 
name. Call it “the single-quill theory.” 


MORS TO REST. If your friends’ Christmas- 
movie wish list includes asking Santa for 
Julia Roberts to do the hooker thing again, 
~ te em it’s coming next year—sorta. “I think people 
t . fave accepted that [Pretty Woman 2’s] not gonna hap- 
pen,” Roberts told EW recently. But then she added this 
| tasty nugget: The script for Runaway Bride, her reteaming 
t with Pretty Woman costar Richard Gere, features winking 
acknowledgments of their past. Ac- 
t cording to Roberts, “When we first 
read [the script], | said, ‘Oh, my God. 
| Should we take that out? Didn’t | say © 
that 10 years ago?’ But we left them in. 
| We’re not ignoring where we came 
from, we're giving a little wink. We know — 
' 

i 


you want it.” Thank you, Santa. 


PLAY THE BABE GAME. Babe 2 has 
-oinked up only $11.4 million to date, 
so join in the sport they’re playing in Hol- 
lywood and pin the fail on (a) George 
; “Miller, the Mad Max auteur whose surreal sequel 
lacks the whimsy of director Chris Noonan’s original pic; 
| (b) Universal, which didn’t move its boar out of the 
way of Disney’s A Bug’s Life ($68.7 
| million) and Paramount’s carpet- 
crawling Rugrats ($67.5 million); 
| (c) Casey Silver, chairman and CEO 
t of Universal Pictures, who lost his 
job in part by failing to rein in 
| Miller; (d) the talking piggy him- 
self. Perhaps he was just a novelty 
, who never had enough meat on his 
bones for two servings. 
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READY FOR A LITTLE ADVENTURE? 
YOU'VE COME TO THE RIGHT SPORT UTILITY. THE ALL- NEW CHEVY "TRACKER: 


It’s agile and durable enough to give you a real geography lesson. Its 5-link rear suspension, 
brawny ladder frame and shift-on-the-fly 4-wheel drive will handle the rough stuff. And Tracker 
is the right size to get you through the tightest squeezes. Heck, if it can handle this exotic 
locale, driving back home will be a piece of cake. 


Keep your eye out for the Tracker. It could be just about anywhere there's a place to explore. 
Any road. Any country. Any continent. Because it gets around. 
FOR MORE TRACKER INFORMATION... VISIT WWW.CHEVYTRACKER.COM OR CALL TOLL FREE 1-877-444-TRACKER. 


THE ALL-NEW CHEVY TRACKER. IT GETS AROUND. use 


E PREACH THE GOSPEL TRUTH ABOUT 
f PATCH ADAMS. Yes, Virginia, as it says in 
’ the ads for the new Robin Williams drame- 
dy, there really is a Patch Adams. A med 
student in the late 60s, the real Adams 
clashed with his teachers over his belief in the restora- 
tive powers of a sense of humor. He later founded the 
Gesundheit! Institute, a community medical clinic in West Vir- 
ginia. Needing dough to construct a building for his institute, 
Adams wrote a book and sold the movie rights to producer 
Mike Farrell (B.J. Hunnicutt on M*A*S*H). Adams’ only stipula- 
tion: “Please don’t make it a goofy | 


doctor.” Guess someone forgot to 
tell that to the people who put the 
big red clown nose on Williams in 


those billboard and newspaper ads. 


SPIN YOUR OWN OSCAR BUZZ. End of 
_ the year means critics’ awards and Golden 
Globe nominations (see page 8), portending 


TAK, Oscar nods to come. Many of the movies 
won't open wide until early next year, so you can im- 

press your friends by hinting: Gwyneth is worthy of a Best 
Actress nomination for Shakespeare in Love; Robert Duvall 
gives a custom-made supporting-actor performance in 
A Civil Action; the comedy Rushmore is courting nominations 
for screenplay (Wes Anderson and Owen Wilson) and sup- 
porting actor for—get this—Bill 
Murray (right); A Simple Planhas a 
Fargo-esque vibe; and no one knows 
if Oprah’s stunningly rejected Be- 
loved or Fox’s The Thin Red Line will 
be feted in any major category. 


E EXPOSE ADAM SANDLER AS SATAN. 
| The argument is self-evident to those 
who think pop culture needs an exorcism 


; after The Waterboy made a dumbfounding 
$130 million plus and “The Chanukah Song” went 
back into incessant radio rotation. But New Line’s win- 
ter-’99 comedy Little Nicky takes the point seriously: San- 


. 


dier, playing the spawn of Satan, is forced by his father to 
take over the family business with the start of the new mil- 
lennium. Why are execs possessed by 
Sandler? “He’s a nice Jewish boy, and 
he generates his own material,” says 
Mike De Luca, New Line production 
prez, who recently inked Sandler to a 
two-picture, $35 million deal. “Plus the 
girls think he’s really cute.” 
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BRAD PITT: OVER? Meet Joe Black 
opened at $15 million—respectable, but 
“not Adam Sandler respectable—then 
A dropped precipitously, marking another 
4 quick fade for the golden boy and deepening a career 
groove worn in by Seven Years in Tibet. But share this piece 
of conventional studio wisdom: This is not a vision of Christ- 
mases yet to come for Pitt. “He’s built up such a huge foun- 


dation,” says one casting exec. “There are plenty of people 
who still would sit and watch him for eight hours.” Holly- 
wood will likely keep on believing in Pitt’s box office poten- 
tial, especially since his next 
film, Fight Club, reunites him 
with director David Fincher, 
responsible for one of Pitt’s 
biggest hits to date, the $101 
million-grossing Seven. 
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CRUNCH THE PRINCE OF EGYPT NUM- 
_ BERS. Whatever this animated biblical epic 
grosses its opening weekend, behave like a 
ov box office prophet by divining that Dream- 
Fc 2. a already sold an estimated 500,000 tickets 
ia a retail-chain gift pack, which includes a CD, a storybook, 
and either two or four movie tickets. This insta-gift (selling 
for $19.96-$29.99 at Wal-Mart and Sam’s Club) is not just a 
moviegoer’s bargain, it could also be a potential boon for 
Egypt's grosses. It’s up to theater owners how to report these 
presold tickets. If they’re 
counted as adult admissions, 
Egypt gets a lift to reaching 
the $100 million mark. And if 
they’re judged as complimen- 
tary passes? It’ll be a slower 
crawl to the promised land. 


GIVE THE LOWDOWN ON ELLEN AND 
ANNE. Hollywood’s most famous lesbians 
"were just acting out of exasperation when 
they whined to the L.A. Times Dec. 1 about 


their agents and they may still move out of Los Angeles. But 
sources close to the couple say they’re taking six weeks off, 
then going back to work: DeGeneres on a comedy-club tour, 
Heche possibly directing the HBO film /f These Walls Could 
Talk 2. But their re- 
marks have left their 
credibility within the 
business and the me- 
dia shaky at best. 
Maybe all they really 
need for Christmas is = 
a new attitude. 
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THEY VE BEEN CALLED THE TRACY AND HEPBURN OF 
their time. The cutest couple on the big screen today. 
The most combustible combination of chemicals to hit 
Hollywood's periodic table in decades. And here they are— 
Tom Hanks and Meg Ryan—sitting at a sidewalk café 
on Manhattan’s Upper West Side, sipping ice water and 
doodling with their silverware as they wait to shoot 
a scene for You’ve Got Mail, their latest boy-almost- 
doesn’t-meet-girl romantic comedy. One hangs on their 
every word.... e “So I read a newspaper story the other 
day about an old observatory in San Diego,” Hanks is 
telling Ryan. “They use this oil to lubricate the tele- 
3ut it turns out nobody’s making the oil any- 
“Uh-huh,” 


says. e “There’s only, like, 20 gallons of this telescope 


scope? 
more. They haven’t made it in years.” e Ryan 
oil left. So now they have to switch to ordinary motor oil.” 


e “Uh-huh,” she says. e “It was a really interesting article.” 
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Uh-huh. Fortunately for them—and us—they’re much more 
fun to watch on film. At least they were in Sleepless in Seattle, 
the 1993 hit chick flick that asked the far-fetched question, Is it 
possible to fall in love with someone you've never actually met? 
The answer, of course, was a resounding yes—at least at the 
box office. The movie grossed $126 million domestically, helped 
establish Nora Ephron as the most formidable female filmmaker 
in Hollywood, and sealed Hanks and Ryan’s reputation as the 
can’t-miss combo of the ’90s. 

And now, five years later, the rom-com dream team are reuniting 
to ask pretty much the same question in Mail, only with a digital 
twist. This time the destined-to-love strangers meet on the Inter- 
net one enchanted evening across a crowded chat room, and type 
their way into each other's hearts with a montage of poetic—but 
always anonymous—e-mails. The plot-turning catch: In the non- 
virtual world, Hanks and Ryan (or NY152 and Shopgirl, as they 
know each other online) are arch-business rivals. She owns a small 
neighborhood children’s-book shop; he runs a chain of Borders- 
style superstores that’s about to put her out of business. 

“No, it’s not a sequel,” Ephron insists. “It asks a different ques- 
tion than Sleepless. This time it’s more like, Can Mr. Wrong turn 
out to be Mr. Right? That’s really what this is.” 

Actually, that’s only half of what it is. Mail is also about two 
movie stars, Hanks and Ryan, and whether Ephron will be able 
to perform the same alchemy that turned Sleepless into a smash. 
“You never know if that magic chemistry is going to strike again,” 
concedes Warner Bros. cochair Terry Semel, who's betting more 
than $60 million (not including promotion) that Mail will deliver. 
“But two people falling in love—especially these two people—has 
international appeal. If there is such a thing as a perfect couple, 
Tom and Meg are it. They’re like Mr. and Mrs. World.” 


ON THE ONE HAND, YOU COULD LOOK AT MAIL AS A CYBER- 
netic breakthrough: the very first film to portray online life as it 
actually exists in the real world. Rather than the usual Net-movie 
nudniks—skateboarding spiky-haired superhackers downloading 
VR vixens with enormous silicon, um, valleys—we get Joe and 
Kathleen, two grown-up New York professionals who sometimes 
enjoy knocking back a few lattes while surfing America Online 


with their laptops. Like a lot of folks in the late 20th century, : 
they’re ambivalent about technology—they can barely program 


their VCRs—but have found themselves swept away by the in- 
stant intimacy and masquerade intrigue of an e-mail affair. 

The actors who play them can relate—although don’t expect 
to find them lurking in any “special interests” chat rooms at 
three in the morning. “I am not interested in that at all,” Ryan 
says. “I don’t want to talk to anybody I don’t know.” Hanks is 
only slightly more gregarious: “I logged into this 2001: A Space 
Odyssey chat room when I first got my computer,” he recalls, 
“but nobody else was in there.” Even Ephron tried a chat room 
once but found the experience depressing. “The spelling was so 
horrendous,” she says, “I had to leave immediately.” 

On the other hand, Mail is also a throwback, an old-style love 
story resuscitating a fossilized Hollywood formula. In fact, the film 
is loosely based on The Shop Around the Corner, the 1940 Ernst 
Lubitsch creaker in which Jimmy Stewart and Margaret Sullavan 
played bickering salesclerks who were unaware that each was the 
other's beloved pen pal. “I was watching Shop Around the Cor- 
ner one day and it hit me—update it with e-mail,” says execu- 
tive producer Julie Durk, who pitched the idea to Lauren Shuler 
Donner, her boss at Shuler Donner/Donner Productions and the 
power player behind Bulworth, Dave, and Volcano. Donner took 
it to Amy Pascal, then head of Turner Pictures, which owned the 
rights to the old movie (before Turner merged with Time Warn- 
er), and Pascal relayed the pitch to Ephron. Next thing you 
know, Hanks and Ryan are discussing telescope lubrication on 
the Upper West Side. 

Actually, it wasn’t quite that easy. For one thing, Hanks, 42, 
was tired of being compared to Jimmy Stewart and wasn’t wild 
about the idea of stepping into one of his old roles. “But I decided 
to disregard that concern,” he says. “I mean, you'll never see me 
remake Mr. Smith Goes to Washington or It’s a Wonderful Life. 
But Shop Around the Corner is very different. This is a very 
young Jimmy Stewart. This is Jimmy Stewart before Jimmy 
Stewart was Jimmy Stewart.” 

Ryan, 37, had doubts too—although none of them had any- 
thing to do with Margaret Sullavan. “I really loved the script 
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and wanted to work with Tom and Nora again,” she says. “But ¢ 
people were starting to get the idea that all I could do was ro- : 


mantic comedies. I’ve done something like 30 movies and only 
seven have been romantic comedies. But I was getting locked 
into that. It was starting to get irritating.” 


Both actors could have easily passed on Mail—“We’d never : 
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slam ourselves into a movie just to cash in on something,” 
Hanks says—but both could also see that a Sleepless 
reunion made a lot of sense. For Ryan, locking into an 
eighth romantic comedy was plain good business; with the 


surprise success of this year’s romantic drama City of 


Angels and good advance buzz on Mail, Ryan’s per-picture 
asking price is now $15 million (on a par with Jodie 
Foster's, just behind Julia Roberts’). Her next two pictures 
are also Ephron projects: Hanging Up, a comedy-drama 
Diane Keaton will be directing from an Ephron script, and 
Higgins and Beech, a Korean War love story Ephron has 
cowritten and will direct. 

For Hanks, who hasn’t made a bad career move since 
Turner & Hooch (although his recent hints at political 
aspirations sound ominous), Mail may be the two-time 
Oscar winner’s shrewdest maneuver yet—a guaranteed 
comedy hit after all that extra-crunchy carnage in last 
summer’s World War II epic Saving Private Ryan. “Tt was 
a no-brainer,” he decided in the end. 

Ephron felt the same way, but—typical New Yorker— 
was having trouble fitting the film into her schedule. At 
the time, she was working on Michael, her 1996 hit about a 
dirty-winged angel who falls to earth in the form of John 
Travolta (Ephron had offered the part to Hanks, but “T 
just didn’t get it,” he says). She told Donner she wouldn’t 
be able to sit down with her writing partner—sister Delia, 
who’s helped script all of Ephron’s films—for at least a 
year. “It was the one fight I had with Nora,” says Donner. 
“T thought we had to make the movie right away, because 
who knows how long e-mail will be around. But she was 
like, ‘Wait in line.’ ” 

To be honest, not every movie on that line has been 
worth waiting for (skip 1994’s Mixed Nuts). But then 
Ephron, 57, is still a relatively new director. She’s long 
been one of Hollywood's hottest writers (Silkwood, When 
Harry Met Sally), and before that she was one of New 
York’s most celebrated journalists (her 1973 Esquire piece 
on the Pillsbury cooking competition, “Baking Off,” is a 
timeless classic). But Mail is only her fifth directorial 
effort—and you can’t really count the first one. 

“T had no idea what I was doing,” she says of her 1992 
Julie Kavner drama, This Is My Life. “About two months 
after we shot it, I was in the cutting room with the editor 
and he very gently said to me, ‘You know, next time you 
make a movie, you should try to move the people around 
during the scene.’ It was so embarrassing. So when I did 
Sleepless, I had people popping all over the place, going 
into different rooms, slamming doors. They’re like jack-in- 
the-boxes in that movie.” 

The learning curve on Sleepless was slightly less steep— 
although at times just as slippery. Ephron originally came 
to the project as a script doctor but ended up taking over 
when director Nick Castle walked away because of creative 
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differences over her rewrites (he went on to make Dennis 
the Menace). Her relationship with Hanks had some rocky 
spots too. “I gave her a bunch of grief,” he recalls. “Mostly 
about my character’s relationship with his son. She had 
written it more like a mother-son relationship. It got pretty 
cantankerous. Brutally honest. But she listened.” 

By all accounts, the making of Mail went more smooth- 
ly. It is, in fact, Ephron’s slickest, most polished film to 
date—in part, perhaps, because it’s also her first since 
This Is My Life to be set in her homeland. The script is 
loaded with picturesque Upper West Side cameos—like 
H&H Bagels—and every frame of the neighborhood is 
colored with the sort of sparkling, glowing gorgeousness 
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THOSE WHO APPRECIATE QUALITY ENJOY IT RESPONSIBLY. 


EMPIRE OF THE SON On Sleepless, “| gave [Ephron] a bunch of 
grief,” recalls Hanks (with costars Ryan and Ross Malinger). 
“Mostly about my character’s relationship with his son.” 


only out-of-towners (and Woody Allen, maybe) would 
believe. “I keep saying that Nora is going to make her 
next movie entirely in her apartment,” cracks Hanks. 

Working with her old Sleepless bedfellows helped as 
well. “We speak in shorthand,” Ryan says. “At one point 
we were doing a scene and she said to me, ‘Act like you’ve 
been turned down for a part in a movie and now you 
have to go to the movie’s premiere and it’s a big hit.’ 
She’s intensely articulate and can language anything.” 
Hanks agrees: “It’s sort of like, ‘I'll meet you by the thing 
where we met that time when we did that thing.’ We can 
all finish each other’s sentences. We didn’t have to learn 
to trust each other.” 

Not that Mail was a totally painless endeavor. Ac- 
cording to Hanks, it sometimes made storming Normandy 
feel like a day at the beach. “It’s movies like Mail that 
wear you down,” he says. “Going into a dark soundstage 
every day, stepping over cables and ladders, getting your 
hair done for three hours, shooting the same shot from so 
many different angles. And having to be so aggressively 
fresh for every scene. That’s when it almost feels like 
you're working for the post office.” 

“There are rules to the romantic-comedy universe, 
concurs Ryan, who’s served time in the infantry herself 
(in the 1996 drama Cowrage Under Fire). “You're slave 
to the rhythm of the comedy. You have to have this repar- 
tee. You can’t take your moments. Playing a really dra- 
matic character is much easier. I remember on Cowrage I 
would spend an entire week saying, like, five words.” 

For Ephron, the hard part—once again—was in the 
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cutting room. “One of the reasons I became a director 
is that I got tired of people telling me scenes couldn’t be 
as long as I wanted,” she says. But those long scenes 
have a price: Michael Palin’s character—a tweedy novel- 
ist who gives readings at Kathleen’s bookshop—had to be 
chopped completely out of the film in the interest of 
running time. Other actors lost lines as well, like Greg 
Kinnear, who plays Kathleen’s soon-to-be-ex-boyfriend, 
and Parker Posey, who has a brief turn as Joe’s about- 
to-be-dumped girlfriend. 

The most delicate editing challenges, though, were the 
scenes of Hanks and Ryan tapping out their e-mails. “I 
would send you a bouquet of newly sharpened pencils if I 
knew your name and address,” Joe types in one. Sweet, 
but hardly the sort of gripping footage that burns up the 
screen. “Those sections are very carefully short,” Ephron 
says. “One thing we discovered is that each e-mail had a 
breaking point. No matter how good they were, if they 
were one line too long, you found yourself getting bored 
watching them type it. 

“But, you know,” she quickly adds, “Tom and Meg are 
such good actors, they can make sitting at a computer look 
interesting. I mean, you can practically see Tom’s brain 
cells working when he’s typing. 

“And,” she says, repeating Mail’s official mantra, “the 
chemistry between them is amazing.” 


“NO, IT’S NOT LIKE WE FEEL ANY OF THAT CHEMISTRY 
when we’re just sitting there waiting to film a scene,” 
Hanks says. “We just talk to each other the way we’ve 
always talked, even back when we did Joe Versus the 
Volcano. We never talk about the movie or the mechanics 
of the scene. We just talk about goofy things we’ve read 
or seen somewhere.” 

“Chemistry is a really weird thing,” Ryan says. “Some- 
times you feel like you don’t have it, but it ends up on the 
screen anyway. Other times you feel a really strong con- 
nection, and it ends up looking flat and dead. So the thing 
with Tom—I don’t think it behooves me to examine it too 
closely. If I started trying to dissect it, it might go away.” 

Ephron nods in agreement. “In one of my movies there 
was this unbelievably charming scene,” she says. “You 
look at this couple on the screen and you know that 
they're absolutely erazy about each other. But the truth 
is, off camera they weren’t speaking to each other at all.” 

That’s not a problem for Mr. and Mrs. World. In fact, 
back on the Upper West Side, still waiting to shoot their 
scene, Hanks and Ryan have moyed on to a discourse on 
which soft drinks come in the most interesting containers. 
Ryan tells Hanks that she saw a really pretty bottle of 
iced tea at a deli the other day. Hanks mentions a lovely 
bottle of mineral water. 

Scintillating. But at least they’re talking. m 
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MOM AND POP BUSINESS 
(Clockwise from top left) 
Heaven’s Gallagher, Rosman, 
Hicks, Watson, Collins, Happy, 
Mitchell, and Biel 


ee, 


While hormonal teenyboppers Dawson’s Creek and Felicity 


grab all the hype, 7th HEAVEN—The WB’s paean to family 
ualuse: quiets takes the Sieh road to blessed ratings success 


ONE OF THE STARS OF 7TH HEAVEN IS COWERING IN A CORNER OF HER 

trailer, whimpering. ¢ It’s an odd reaction, given that this WB family drama has a 
reputation for having one of the chummiest sets in the TV biz. Nevertheless, Happy—the 
dog who plays a dog named Happy and who is, exec producer Aaron Spelling points out, 
the “only animal with billing equal to the human stars of any show right now”—apparently 
doesn’t like the smell of reporters. “It’s nothing personal,” says Happy’s trainer, Shawna 
Hamann. “We got her from a pound, and she’d obviously been mistreated by a man before she 
arrived there. She just doesn’t like men—{7th Heaven costars] Stephen [Collins] and Barry 
[Watson] have to come in a few days early at the start of each season so Happy can get used 
to them all over again. Otherwise, she’ll jump off a sofa in the middle of a scene and walk 
off the set.” ¢ Diva behavior, mistreated by a man...jeepers, Happy sounds like the canine 
Mariah Carey. Who knew? @ Who knew, moreover, that 7th Heaven would become pop- 
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ular enough to sire such a 
diva? At The WB, home of 
teen envelope pushers like 
Dawson's Creek, Buffy the 
Vampire Slayer, and Felici- 
ty, 7th Heaven is the net- 
work’s plain-brown-wrapper 
secret ratings weapon. It’s 
the ongoing tale of minister 
Eric Camden (Collins), his 
wife, Annie (Catherine 
Hicks), and their ever-grow- 
ing brood—levelheaded 18- 
year-old Matt (Watson), bas- 
ketball-jonesed 16-year-old 
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HEAVENLY MESSENGERS (From left) Biel, Mitchell, and Watson deliver good clean fun 


Mary (Jessica Biel), boy-crazy 15-year-old Lucy (Beverley 
Mitchell), somber 12-year-old Simon (David Gallagher), and 
cherubic 7-year-old Ruthie (Mackenzie Rosman). Plus, just in 
time for February sweeps, pregnant-and-grumpy-about-it An- 
nie will deliver twins. If Happy doesn’t watch out, they’re go- 
ing to have to start stashing new Camden kids in her doghouse. 


EAVEN IS FAMILY TV IN THE TRADITION OF THE 

Waltons and an oft-forgotten Spelling production, 

the late--70s Kristy McNichol series Family. “I’m 

deeply proud of Family,” says Spelling, “but it never 

had the growth spurt that 7th Heaven has. It’s one of 

the thrills of my long career that my least sexy, least 

naughty show is getting great ratings.” Indeed, during the 

sweeps period just ended, Heaven unseated Dawson’s Creek 
as The WB's most-watched show (with 7.2 million viewers). 

The Nov. 9 show in which Collins’ Rey. Eric Camden was 

shot by a classmate of Simon’s (just a flesh wound, gang—no 

angel wings for this Heavenly dad) outperformed NBC and 

Fox among total viewers, coming in third in its Monday 

8-9 p.m. slot. Two weeks later, an episode about Lucy contem- 

plating having sex (in which no one so much as kissed on 
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screen) did the same boffo business. “It’s all due to 
Brenda,” says Spelling. 

He’s referring to the show’s creator, Brenda 
Hampton, a 47-year-old writer-producer whose 
previous jobs were on sitcoms like Mad About You 
and Blossom. You might say that she comes from a 
TV family: Her father was a TV repairman. “We 
always had, like, six sets sitting in the living room 
at any given time, but five of them were always 
broken. We’d watch TV while my father fixed 
TVs.” Hampton, who grew up “lower-middle-class 
liberal Protestant” in Atlanta, Ga., invented Heav- 
en as “a’90s version of shows I grew up with, like 
Father Knows Best, The Donna Reed Show, and 
The Andy Griffith Show. | wanted Heaven to be a 
calm, moral show that wasn’t overtly religious.” 

Hampton says when she pitched the series to 
Spelling, she said, “‘Here’s a new one: a functional 
family.’ He laughed and said, ‘Pull up a chair and 
tell me about this very strange notion.’ I had seven 
characters in mind. I knew all their personalities, 
but I didn’t have a job for the dad—I was leaning 
toward psychologist. It was Aaron and [WB CEO] 
Jamie Kellner who asked if I could make him a 
minister, and Aaron who cast the show.” 

Other than that, the series is Hampton’s baby. “I 
wrote most of the scripts the first season and I 
guide the writers [a tiny staff of four] for the other 
episodes. It’s the greatest situation: I tell Aaron the 
story lines I want to do, he says okay, and leaves 
me alone. I’ve done stories about teen sex, drugs, 
alcoholism, and gunplay without getting a single 
note from the network. [The WB] knows everything I have the 
Camdens do will be clean, truthful, and good-hearted.” 

But Hampton does have a beef with the network: It’s about 
the way Heaven has been publicized—or rather not publicized. 
“T’d like to get half the ads Hyperion Bay is getting,” she says 
ruefully of The WB’s latest hunk-orama hour. She says she’s 
proud of the ratings the show drew for the November sweeps, 
“considering we had absolutely no promotion.” Yet the net- 
work's few attempts at pushing Heaven haven't quite cut it, ei- 
ther. At the end of the first season, there was an ad campaign 
featuring dreamboat pictures of Watson and Biel, an attempt to 
position the two oldest Camden children as Dawsonesque teen 
idols. “I got very angry about that,” says Hampton. “I know 
they were trying to attract more viewers, but new viewers 
who tune in hoping to see our kids making out and putting 
down their parents would be completely turned off anyway.” 


“Yeah, those ads were sooo lame,” says Biel later, on the set 
of the show, which is filmed in a studio tucked away in a crum- 
my industrial corner of Santa Monica. Hampton describes 
Biel’s character, Mary, as “smart, athletic—in some ways the 
most sensible kid in the family, well-rounded and not some boy- 
obsessed sex siren.” The sloe-eyed (Continued on page 38) 
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AARON SPELLING 


GO AHEAD, TELL AARON SPELLING HE’S 
washed up. Everyone else has. ¢ “My demise has 
occurred about 16 times in print,” says the genial 71-year- 
old producer. “T’ll never forget when Dynasty [went off 
the air], and one of the trade papers had a big headline 
that said, ‘Spelling Dynasty Over’—but Dynasty wasn’t 
in quotes. That really hurt.” ¢ Pain, it seems, is a great 


motivator. The Teflon TV titan defied naysayers by build- 
ing a new and improved empire: Spelling Television cur- 
rently has eight dramas on the air, including recent hits 


like 7th Heaven and Lifetime’s Any Day Now, and aging main- 
stays like Melrose Place and Beverly Hills 90210 (which hand- 
ily outrates upstart time-slot competitor Dawson's Creek). His 
latest success, The WB’s witchy gem Charmed, proves the 
diminutive mastermind hasn’t lost his knack for translating 
zeitgeist themes—from ’70s T&A escapism (Charlie’s Angels, 
Fantasy Island) to ’80s materialistic mayhem (Dynasty, The 
Colbys)—into playfully profitable TV. “He’s willing to take 
risks,” says Charmed exec producer Constance Burge. “Many 
people would have been so terrified of [Charmed’s] subject 
matter, but he’s fearless, and trusting of the audience.” 

That’s for sure. Spelling has such faith in his fans that he picks 
their brains. “Those tour buses stop by my house a lot,” he says, 
referring to his famed 123-r0om domicile in Los Angeles. “I go 
out and talk to them.... You can learn a lot. They made my ca- 
reer, they built my house, and they know television.” 

The Trailways crowd can’t take all the credit. After 
more than 40 years in the biz, Spelling has sickle-sharp 
instincts about what the masses want to see. “What 
he does better than anybody else is cast people who 
are interesting as individuals,” says ex—Charlie’s An- 
gel Kate Jackson. “But when you put them together, 
the charisma is just incredible.” 

Spelling’s work doesn’t stop with picking pretty 
faces. In fact, as exec producer of seven of his shows, 
the man is so involved it’s scary: He approves every sto- 
ry concept, makes notes on every script, and has final 
cut on each episode. Not to mention keeping tabs on 
wardrobe and hair, even requiring actors to notify him 
before changing their ’dos. “I know it sounds silly,” he 
says, “but [viewers] get so used to people’s hair. Heath- 
er Locklear’s never changed hers, and they love that.” 

With 15 shows currently in development, Spelling 
may have to hire a mane-monitoring assistant. Besides 
Rescue 77, a mid-season WB drama about paramedics, 
he’s planning an NBC project about crime-fighting fe- 
male robots (tentatively titled Fembots), an ABC se- 
ries about amateur sleuths, and, like, the best idea ever, 
90210: The New Years (a.k.a. West Beverly High) for 
Fox. Spelling says he’s considering airing the spin-off 


next mid-season or summer, even if the original 90210 
is still on. And while Ian Ziering may do a crossover 
for the New Years’ premiere, the producer says the 
show will otherwise be a separate entity. “We want to 
start fresh,” explains Spelling. Why not? He does it 
every decade. @ 


—Kristen Baldwin 
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16-year-old Biel concurs. “You get to doa 
lot of different things on this show. Some 
of the story lines are heavy, like Mary 
taking a power-booster drug for her bas- 
ketball team, and some of them are light, 
so you have to be able to do comedy, too.” 

But don’t you sometimes wish you 
were on one of The WB’s cooler shows? 

“Sure,” she says matter-of-factly, as if 
what she’s too polite to say is “Well, 
du-h-h-h.” She spins a basketball on one 
finger. “But I’m not, so this is cool, too.” 

Like the rest of the subadults in the 
cast, Biel is tutored on set. (“We can work 
a nine-and-a-half-hour day,” the 13-year- 
old Gallagher explains later, “with three 
hours of school included.”) On this day, 
Biel interrupts an interview to poke 
through a recently delivered pile of pa- 
pers to find out a chemistry test grade, which she refuses to 
divulge to snoopy EW. (“I’m getting a B+, A-, somewhere in 
there” is all she'll admit.) 

Seventeen-year-old Beverley Mitchell (who's actually older 
than her on-screen big sis) claims she’s not “nearly as much of a 
ditz” as her character, Lucy. Whereas Lucy spends most of her 
time on the phone or flirting with baleful boys like the hapless 
Jimmy Moon (Matthew Linville), Mitchell is a high school se- 
nior this year and plans to go to “UCLA or USC,” where she'll 
pursue “directing and producing—a career like my heroes’, 
Ron Howard and Jodie Foster.” 

Stroll over to another trailer to grill 8-year-old Mackenzie 
Rosman and you find yourself interrupting a biology lesson: 
Rosman has a small saw down a fish’s throat—it’s dissection 
day with her sometime tutor, whom everyone on the set refers 
to as Science Bob. The frizzy-haired moppet thinks doing 
Heaven is “fun sometimes and boring sometimes,” and at this 
point in her life is more proud of the fact that “I’m not afraid of 
touching a fish” than she is of being a TV star. 

Meanwhile, in his trailer, David Gallagher is just finishing up 
some algebra, and says when he’s not acting, his preferred oc- 
cupation is that of a soldier. “My friends and I go into these 
woods [near his California home], dress in fatigues, and shoot 
guns at each other.” Didn’t he learn anything when his TV dad 
was shot? “These are cap guns, cap guns,” he says with some 
exasperation. “We’re not stupid about these things.” 

“They’re a pretty up-front bunch, aren’t they?” says Collins 
during a shooting break. “Five great kids—no jerks,” adds the 
actor, who volunteers he’s worked with “non-kid jerks” in his 
time, in a career that spans movies like The First Wives Club 
and TV shows like Sisters. Four years ago, he was settling into 
being a full-time novelist (he’s published two moderately suc- 
cessful thrillers) when he was sent the Heaven script. 

“T didn’t want to do a series, but my wife, Faye, read it first, 
and when she finished, she said, ‘You gotta do it.’ What came 
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through was Brenda’s commitment to 
every one of the characters—I could see 
right from the start that Cathy [Hicks] 
and I were not going to be background 
scenery for a bunch of wisecracking kids. 
In this business, there’s the culture of suc- 
cess and the culture of excellence, and I 
wanted to be part of the second culture, 
and so did Brenda.” 

Hicks, who previously costarred in a 
doomed Spelling show, 1994’s Winnetka 
Road, is also comfortable with the every- 
day realism of her role. “I started out in 
this business playing Marilyn Monroe [in a 
1980 TV movie], but once an actress 
moves out of the sex-bomb stage of her 
career, the options narrow,” she says, ad- 
justing the big pregnancy pillow strapped 
to her stomach. Hicks has starred in fea- 
tures (including 1984’s The Razor's Edge), is married to direc- 
tor-effects artist Kevin Yagher—the guy who invented the 
Chucky horror-film doll!—and has a 6-year-old daughter, Catie. 
She saw Heaven as “a way to do solid work, portraying Annie 
as a good, stay-at-home, car-pool mom, and then be a good car- 
pool mom in real life, when we’re off the rest of the year.” 


ALL-POWERFUL 
CREATOR Hamp- 
ton (left) made 
Heaven in the 
image of her 
childhood TV 
faves; Collins with 
Mitchell and Biel 


F COLLINS AND HICKS ARE CONTENT WITH THE 
haven of Heaven, the series’ eldest teens see the show as 
a springboard. Biel recently costarred in the family flick 
I'll Be Home for Christmas. And 24-year-old Barry Wat- 
son—who makes the biggest age stretch, playing 18—has 
a bubbly-hot feature in the can: the teen black comedy 
Killing Mrs. Tingle, from Scream writer Kevin Williamson. 
Waiting between takes in a typical Matt scene—he must pa- 
tiently explain to his parents some far-fetched behavior of one of 
his younger siblings (in this case, why little Ruthie thinks guest 
star Phyllis Diller is a psychic)—Watson kicks around a Hacky 
Sack with the crew and enthuses about his new house (“my 
first, all on my own”). As the coolest actor on a proudly uncool 
show, the shaggy-haired Watson—a Spelling survivor of “three 
whole episodes of Malibu Shores”—says, “This is a great place 
to learn how to act within a TV ensemble, and Stephen and 
Catherine have given me a lot of smart advice about how to 
handle yourself when you try to move into doing features.” 
Still, ask him the same question you asked Biel, about want- 
ing to be on a hipper WB show, and he has a ready answer. 
“No, ’'d want to stay on 7th Heaven but do a crossover episode 
with Dawson’s Creek—Matt Camden visits the gang and gets 
it on with Jen or Joey. Or Jen and Joey. Now, that’d be a good 
episode,” he says, laughing loudly enough to make jumpy Hap- 
py move a few nervous dog paces away. 
Informed of Watson’s plot idea, Hampton lets out a whoop 
but says, “I don’t think so.” Reconsider, Brenda: It might ruin 
7th Heaven's image, but The WB’d have to promote that one. m 


Three words of advice 


when giving us a gift: 


save the receipt. 


A 
© Philip Morris Inc.1999 
8 mg “tar,” 0.7 mg nicotine av. per cigarette by FIC method. 
SURGEON GENERAL'S WARNING: Quitting Smoking It’s a woman thing. 


Now Greatly Reduces Serious Risks to Your Health. 


40 DIEACZE MSB.E IR, Are. 


1998 


the apocalyptic-minded Busta Rhymes 
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STAND BACK. BUSTA RHYMES IS GOING 
ballistic. ¢ “What the f--- am I swpposed to do? 
Stand here and tolerate disrespect because it’s 
ENTERTAINMENT WEEKLY? J live by morals and in- 
tegrity first, I didn't come in here with no disrespect, 
knowwhumsayin’? Forget it, this s--- is over!” ¢ With 
those words—and about 5,000 others, delivered at top 
volume—Rhymes puts an emphatic end to an EW pho- 
to shoot. If you think his rapping is incendiary, you’ve 
obviously never experienced the full force of his sten- 
torian wrath. Mere mortals—of which there are rough- 
ly a dozen present—can only bite their tongues, look at 
their shoes, and pray for the tidal wave of anger to sub- 
side. * It soon does. Dramatically. Twenty minutes after 
the photographer has packed up and gone, Rhymes has 
morphed from lion to lamb, humbly apologizing to the 
dumbstruck stylists and assistants in the lower Manhat- 
tan photo studio who’ve just listened to him vent. Light- 


role in ‘The Rugrats Movie’ 
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ing a Newport, he settles down on a couch to explain what 
sent him into flip mode (and prompted a date with a second 
photographer, who generated the accompanying photos). 

“T came here today, I kissed everyone on the cheek, every- 
thing was cool, I was shaking hands, vibing,” says the 26- 
year-old rapper in calm, modulated tones. He says the day’s 
harmonious fabric began to fray when the photographer ex- 
pressed her impatience with the time his hair and makeup 
were taking. It didn’t help matters that she nixed the outfits 
he’d brought along for the shoot, preferring to garb him in 
what Rhymes calls “some primitive, caveman s---.” The fi- 
nal straw, says Rhymes, came when she took exception to 
his holding a cell-phone conversation (“I was talking about 
seven-figure business”) as the shoot commenced; she stalked 
off in a huff, and he decided to, well...express himself. 

“Every mood is an extreme for me,” says Rhymes. “I 
can’t hide my feelings.” 


RHYMES (NE TREVOR SMITH) MAY BE SUSCEPTIBLE 
to flash anger, but rest assured, he’s no flash in the pan. On 
the strength of his explosive, oddball charisma, he’s been 
steadily bum-rushing the mainstream ever since he split 
from the early-’90s hip-hop group Leaders of the New 
School and launched his solo career with the bizarro-but- 
infectious 1996 single “Woo Hah!! Got You All in Check.” 
His just-released third album, Extinction Level Event (The 
Final World Front), a characteristically bombastic tour de 
force that includes collaborations with Janet Jackson and 
Ozzy Osbourne, seems destined to follow his first two discs, 
1996’s The Coming and last year’s When Disaster Strikes..., 
to multi-platinum status. And, appropriately for a fella who 
has often been likened to a living cartoon character, Rhymes 
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can currently be heard in The Rugrats Movie, where his bas- 
so profundo animates the Reptar Wagon. “We were thrilled 
to have him do it,” says Albie Hecht, the film’s executive pro- 
ducer. “He was the perfect voice. He’s got a playfulness as 
well as an attitude that is perfect for the Rugrats.” 

Neither thug nor softy, he is instead the hyperactive class 
clown you forgive in advance for going too far, a guy who 
retains a fundamental cuddliness despite the over-the-top 
skits about oral sex and violence that pepper his albums. 
Being a from-the-streets rapper, he can fulminate and blus- 
ter with the best of the hard corps. But how many rappers 
would have the stones to appear before millions of viewers, 
clad in what at first glance looked to be a dress, goofing and 
mugging with white-bread homemaker Martha Stewart (as 
Rhymes did at the 1997 MTV Video Music Awards)? 

Where'd he get such chutzpah? Rhymes came out of the 
progressive hip-hop scene that bubbled up from Long Island 
(where his West Indian family of four moved from Brooklyn 
when he was 13) in the late ’80s. Busta’s all-consuming love of 
hip-hop caused him to drop out of high school in 11th grade, to 
the initial chagrin of his mom, Geraldine, a former legal sec- 
retary, and his dad, Trevor Sr., an electrical contractor. “My 
mother was never with the fact that I didn’t graduate” says 
Rhymes. “But when she saw a letterhead come from Warner 
Communications with a six-figure contract, she knew it was 
serious for me to be doing this at 17.” 

He was given his nom de rap by “Strong Island” home- 
boy Chuck D of Public Enemy (in the hip-hop world, the 
equivalent of a papal benediction). D, who early on spot- 
ted that Rhymes was “an innovator,” is proud of his erst- 
while protégé: “I always encouraged him to stay focused, 
never let the crowd not sweat, always take chances. That’s 
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JUST HOW MUCH FUEL DOES IT 


exactly what Busta does. He’s adventurous.” 

It’s not simply a matter of loving his job (which he does). 
He has a 5-year-old son, T’ziah, by his ex-girlfriend Joanne 
(their first son, Tahiem, died two hours after birth in 1993), 
and he says he’s working overtime to ensure his scion “an 
extremely lavish future.” He proudly reports that young 
T’ziah “already feels hip-hop,” though he has no plans to 
push him into the family business: “I’m not gonna spoil him, 
but I am going to properly groom him toward working to 
fulfill whatever’s within him.” 

Rhymes readily admits that “this music s--- has been my 
salvation. I didn’t graduate from high school, I don’t know 
no trade, and I didn’t go to college. None of that. So I try to 
give everything I’ve got to my music.” 

The hydra-dreaded rapper spends some of his remaining 
energy on transforming himself into a walking art show. 
Rhymes’ wardrobe of custom-designed capes, robes, and mul- 
ticolored, fux-covered Timberland boots makes him resemble 
nothing so much as hip-hop’s version of a glitter-rock star. His 
distinctive image has been burned into the MTV generation’s 
collective id, thanks to his flashy, fish-eyed, frenetically paced 
videos (directed by either Hype Williams or Williams’ stand- 
in, Paul Hunter). And in the grand if-you-can-rap-you-can-act 
tradition, he’s already appeared in the films Strapped, Who's 
the Man?, and Higher Learning, as well as on episodes of 
Cosby, The Steve Harvey Show, and The Wayans Bros. 

Rhymes cops to sometimes falling short of people’s ex- 
pectations of him as a Living Pep Pill. 
“That loud, boisterous, jump-around 
Busta—there’s no way I can be like 
that 24-7. I’m not like that around my 
moms or my son or my boys when 
we're chillin’. Sometimes, people think 
there’s something wrong if I’m quiet. 
But nothing has to be wrong. Some- 
times I’m just quiet.” 


take to power Busta Rhymes? Consid- 
er a recent breakfast: eight scrambled 
eggs (“If I order less, they never send 
enough”), five orders of white toast, 
two orders of home fries, and two large orange juices. The 
cat eats like there’s no tomorrow—and, to hear him tell it, 
there may not be. 

Rhymes, you see, believes something very close to Ar- 
mageddon is approaching. It’s no accident that Extinction 
Level Event opens with a spoken-word vision of the world’s 
end (“Disease encircles the earth/Plagues and viruses with 
no known cause or cure lay waste to whatever draws 
breath...”) and closes with a warning/meditation/planetary 
eulogy called “Burial.” 

A member of the radical Islamic sect Five Percent Na- 
tion—whose central tenets include the belief that the black 
man is God, and that only 5 percent of the world’s popula- 
tion is spiritually enlightened—Busta views the advent of 


MARTHA, MY DEAR Rhymes gets warm and fuzzy with soul mate 


Stewart; the Rugrats go for a spin in the Busta-powered Reptar Wagon 


the year 2000 through a crypto-religious prism that fore- 
tells dire days for mankind: “In every holy scripture, you 
find [references] to the significance of this time frame. Jews 
might argue with Muslims, but that might be the one thing 
they do agree on. Truth doesn’t change.” 

In conversation, he continually returns to the hot-button 
topic of the Y2K computer bug, which he’s convinced will 
herald the probable collapse of democracy, the stock market, 
banks, corporations, and—horror of horrors—hip-hop itself. 

“Tt’ll just destroy my career and everyone else’s: Micro- 
phones, mixers, turntables, radios won’t work, studios 
won’t work, you won’t be able to record s---. We'll have to 
rhyme in the streets, like some slave s--- back in the day 
when they used to sing folk songs to get over their depres- 
sive times. The potential of it is so close it’s unreal, yo.” 

Maybe it’s the spectre of humanity’s impending doom, but 
Busta is planning on taking care of a lot of business in the 
coming months. Leaving no entrepreneurial stone unturned, 
he promises to bring his own line of flashy mail-order de- 
signer gear, Bushi, to a boutique near you next year. Then 
there’s Flipmode Entertainment, Rhymes’ boutique label 
(distributed by Elektra), which recently released The Im- 
perial, an album from Busta’s “dawgs,” the Flipmode Squad. 

With Extinction Level Event just hitting the racks, 
Rhymes is already thinking about his next album, which 
in all likelihood will be the soundtrack to Loyalty, an 
action-drama movie based on one of his ideas. The film is 
still in the plan- 
ning stages, but 
Elektra is hoping 
the project grows 
into something 
more ambitious 
than a direct-to- 
video album tie-in 
a la Master P’s 
MP Da Last Don. 
Elektra prexy 
Sylvia Rhone has 
already brokered 
an initial meeting 
between Rhymes 
and producer Paul Hall (Why Do Fools Fall in Love?). 
“We're getting ready to go into script development soon,” 
she says. “It may develop into something substantial that 
qualifies for a theatrical release.” Rhymes is sketchy on plot 
details but promises Loyalty won't be “a cliché black movie.” 

Of course, if his doomsday theories prove correct, there 
may not be any movie theaters left by the time the film 
wraps. Still, in the face of disaster, it’s important to stay 
busy. Anyway, Rhymes has already figured out Plan B: 
“I’m gonna store up on some food, some land, some loot—in 
particular, gold and silver, because it’s probably gonna go 
back to some trade s---. I’m gonna be ready.” 

The millennium cometh. Don’t say Busta Rhymes didn’t 
warn you. 
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A- CRITICAL LOOK AT THIS WEEK 


CW 


IN ENTERTAINMENT 


The Yule Tide 


Just Their Type son why Internet ser- 
tance § vices like America On- 
THE POSSIBILITY Mall line are a multibillion- 


STARRING 


that Tom Hanks is the 
anonymous correspon- 
dent with whom you 
have been exchanging 
intimate e-mails for 
weeks while sitting on the 
couch in your sweatpants, 
eating nonfat Hiagen-Dazs 
out of the carton, is the rea- 


dollar phenomenon, 
and why the romantic 
fabric of America to- 


Tom Hanks 
Meg Ryan 
WARNER BROS. 
RATED PG 
105 MINUTES 


day is woven with mo- 
dem connections. 


SS rn 


to be Bill Maher. But it’s the 
| dream of Hanks that keeps 


Actually, the anonymous | 
correspondent is more likely | 


hope alive, and keeps You’ve 
Got Mail alive, too. Nora 
Ephron’s mightily unsteady, 
ultimately seductive romantic 
comedy seduces in huge part 
because Hanks, a 42-year-old 
Californian, is so effectively, 
endearingly, light-footedly 
convincing as a New Yorker 
in his indeterminate 30s. 
He’s Joe Fox, the attractive, 
wealthy, hard-charging owner 


ENTERTAINMENT 


Box office hopefuls You’ve Got Mail, Psycho, The Prince of Egypt, and 
Star Trek: Insurrection ride in on Hollywood’s first big wave of festive 
releases. by Lisa Schwarzbaum and Owen Gleiberman 


of the kind of book-superstore 
chain that regularly puts 
small neighborhood book- 
shops out of business. And 
what Joe doesn’t realize is 
that the anonymous woman 
on the other end of the blink- 
ing cursor—the unknown on- 
line enchantress whose every 
thought is far more captivat- 
ing than any Ephronish barb 
falling from the sharp tongue 
of his aggressive editor girl- 
friend (Parker Posey)—is 
Kathleen Kelly, the gentle 
owner of one of those very 
shops (a children’s literary 
Eden, no less) he likes to de- 
vour. And that they live in the 
same adorable, highly cul- 
tured Upper West Side neigh- 
borhood that Nora Ephron 
lives in. And that the e-mail 
enchantress is Meg Ryan! (In 
real life, she’s more likely to 
be Courtney Love.) 

You’ve Got Mail steals from 
the best. “Parfumerie,” Miklos 
Laszlo’s charming 1937 story 
about a Budapest shop girl 
who doesn’t realize that her 
lonely hearts pen pal is a fel- 
low employee, was first 
turned into The Shop Around 


| the Corner (1940), one of the 


KEYS TO THEIR HEARTS Mail’s 


| Hanks and Ryan hunt, then peck 
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Whitney Houston 

MY LOVE IS YOUR LOVE 

Her first studio album in 8 years features 

“When You Believe” (from The Prince of 

her hit duet with Mariah Carey, “Heartbreak Hotel” 
(featuring Faith Evans and Kelly Price), plus 11 more 
cutting edge tracks by superstar producers Wyclef Jean, 
Lauryn Hill, Babyface, Missy Elliott, David Foster, 
Rodney Jerkins, and Soulshock & Karlin. 

It’s Whitney like you've never heard her before! 


Whitney Houston 


my love is your love 


Ultimate Christmas 


For the first time ever, the superstars of Christmas 
with 17 of the all time holiday classics on one album! 
This brand new collection includes Elvis Presley, 
Bing Crosby, Judy Garland, Johnny Mathis, 

Luciano Pavarotti, Nat King Cole, Sarah McLachlan, 
Boyz Il Men, Kenny G and more on the perfect 
Christmas gift for everyone! A must-have album! 


Monica 

THE BOY IS MINE 

Her Platinum album includes the unforgettable 

new smash “Angel Of Mine,” plus the record- 
breaking #1 hits “The First Night,” “The Boy Is Mine” 
(duet with Brandy) and “For You | Will.” Discover 
why she’s topped the charts longer than any other 
artist this year! 


Five 

FIVE 

Five bad boys with the power to rock you! 

Their debut album features their new hit 

“It's The Things You Do,” plus their Gold Top Ten 
smash “When The Lights Go Out.” Hear why 
Smash Hits Magazine calls them “The Best New 
Group Of The Year!” 


Ultimate Broadway 


From Oklahoma to Rent, 40 of the 

most memorable showstoppers ever! 

The New York Times calls it “A jukebox of 
great songs” and critics everywhere are 
calling this unforgettable 2 CD set “the 
greatest Broadway collection of all time!” 


Barry Manilow 

MANILOW SINGS SINATRA 

The Chicago Tribune says “There seems little doubt 
that Manilow is the leading heir to the (Sinatra) 
tradition.” This brand new tribute album features 

“All The Way,” “Come Dance With Me/Come Fly With 
Me,” “You Make Me Feel So Young,” “Strangers InThe 
Night” and many more. Billboard raves: “It’s the ulti- 
mate tribute from one of the most popular artists of the 
last 25 years to the greatest performer of the century.” 


Ultimate Dance Party 1999 


All New! The best just got better on this all new 
collection. It features 7 #1 hits including 
Backstreet Boys, Monica, Next, Smash Mouth, 
Busta Rhymes and much more. It’s America’s 
favorite Dance compilation, and the biggest 
dance party yet! 


Deborah Cox 

ONE WISH 

Spin calls her voice “stellar” and Elle named 

One Wish “Best CD Of The Month.” Her new 
album, featuring the #1 hits “Nobody’s Supposed 
To Be Here” and “Things Just Ain't The Same,” is 
pure soul that will take your breath away. 


Next 
RATED NEXT 


Hear all the hits that made R.L., Tweety and T-Low 
the breakthrough new group of the year! Their 
Platinum debut album includes “Too Close,” 

“Butta Love,” “I Still Love You" and much more. 


usal MLL bon. 
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Sarah McLachlan 
SURFACING 

From Lilith Fair to The Grammys, this has 
truly been Sarah's year. Her classic, Triple 
Platinum album includes “Angel,” “Adia,” 
“Sweet Surrender” and “Building A Mystery.” 


Total 
KIMA SHA & PAM 


The three hot young ladies who 
make the Total difference are back! 
Their sexy new album features 7 
tracks written and produced by 
Missy “Misdemeanor” Elliott, ome 
including the premiere hit “Trippin’.” ry +s 


Faith Evans 


KEEP THE FAITH 


The First Lady Of Bad Boy returns 
..and our Faith is stronger than ever. 
Her chart-topping new album features 

the runaway hit “Love Like This.” 


Bad Boy Greatest Hits 
VOLUME 1 


The hottest jams and baddest remixes 

from Puff Daddy, The Notorious B.1.G., 

112, Mase, The LOX, Jerome and more, 
all on one classic album compilation. 


Room 112 
The much-anticipated new 
album from the Gentlemen of 
Bad Boy includes the first big 
hit “Love Me” and much more. 


TARGET ARISTA. 
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most irresistibly beguiling ro- 
mantic comedies ever made, 
by master beguiler Ernst Lu- 
bitsch. (The story also inspired 
Judy Garland’s film Jn the 
Good Old Summertime and 
the Broadway musical She 
Loves Me.) Lubitsch, of 
course, cast Jimmy Stewart 
opposite Margaret Sullavan. 
So right away, there’s a shim- 
mer of gold dust on Ephron’s 
project, since Hanks’ appeal- 
ingly decent persona is so con- 
stantly compared to Stewart’s. 
But, pretty as it is, You’ve 
Got Mail also frequently veers 
from that great adaptation. 
For one thing, the director, 
collaborating with her sister 
Delia Ephron on the script, 
can’t resist making the sto- 
ry something weighti- 
er than Lubitsch’s 
gossamer ro- 
mance. Ad- 
dicted to social 
satire, she di- 
gresses tocom- ¥ 
ment on the cul- 
ture of laptops, of 
bookstore economics, 
of literary cocktail chat, even 
of attempting to pay with a 
credit card in the cash-only 
aisle of the famous foodie 
heaven Zabar’s. And with so 
many pauses to toss off 
zingers, the pleasurable build- 
up to the satisfying clinch is 
thrown off-kilter; Ephron the 
writer is still in better shape 
than Ephron the director, who 
could have used someone to 
tell her, “Funny! But lose the 
scene.” We know Kathleen is 
meant for Joe, but the entire 
last quarter of the movie 
drags while Ephron juggles 
her arch, throwaway subplots: 
Kathleen’s boyfriend (Greg 
Kinnear) is a vain newspaper 
columnist; the old bookkeeper 
in her shop (Jean Stapleton) 
once had an affair with a man 
who “ran Spain”; Joe’s father 
(Dabney Coleman, marvelous- 


ILLUSTRATION BY TIM BOWER 
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ly dry as zwieback) dates a 
string of young girlfriends, 
etc. (The rest of the support- 
ing cast—including Dave 
Chappelle as a superstore ex- 
ecutive—is uniformly terrific.) 
Then there’s the Sleepless 
in Seattle conundrum: Since 
Hanks and Ryan first clicked 
so lucratively for Ephron as 
circling soul mates five years 
ago, she is, understandably, 
loath to mess with the 
formula too much. And this 
doesn’t leave much room for 
freshness. Joe may represent 
corporate greed, but he’s also, 
after all, Tom Hanks, who 
eventually feels truly sorry 
about the business hardship 
he has caused. Kathleen may 
run her own independent 
enterprise, but she is, 
finally, twinkly, 
&  nose-crinklingly 
cute Meg Ryan, 
who, in the 
morning after 
her boyfriend 
goes to work, 
takes perky-pooky 
baby steps in her pj’s 
and woolly socks to read her 
e-mail from the most ideal 
fella a lonely AOL user could 
ever imagine. (You know 
she’s reading because her 
eyes pop and she grins busi- 
ly; Ryan never does any- 
thing quietly, not even 


REELWORLD 


This week in Hollywood by Jeff Gordinier 


@ INDIE JONES You make araucous ultralow-budget comedy 
set on a college campus. You cause a stir at Sundance and get 
serious nibbles from distributors, but a deal is never nailed 
down. So what do you do? In the case of 1997’s Puddle Cruiser, 
the filmmakers are hitting the highway, carting the movie from 
campus to campus this winter with the Broken Lizard College 
Rodeo, a Winnebago road show that also promises stand-up 
comedy and panel discussions. “It’s an alternative way of get- 
ting our film out to its core audience,” says producer Rich 
Perello. “The schools are responsive to the fact that we haven’t 
been picked up.” With indie films vying for attention, Perello 
believes that similar guerrilla convoys—like 1997’s FUEL Tour— 
offer a solution to the glut. “There are a lot of really good films 
that are just disappearing,” he says, “and it’s unfortunate.” 


@ THE LOST WALTZ Apparently Captain Picard’s rousing “Make 

it so!” doesn’t always carry weight outside the Enterprise. 
Patrick Stewart’s currently exploring in Star Trek: Insurrec- . 

tion, but a movie he made four years ago seems to have gotten 

sucked into another galaxy. Back in 1994, Eleanor Bergstein— 

best known for having written Dirty Dancing—made her direc- 

torial debut with Let /t Be Me, a $20 million ballroom-dancing 

romance starring Stewart, Campbell Scott, and Jennifer Beals. 

But when the movie’s producer, Rysher Entertainment, closed 

its film division, the flick 

vanished with it. “It’s very 

hard to get my hands 

onthe film,” Bergstein 

says. “I couldn’t even 

find anybody who 

could tell me how | 


read to herself.) could get the negatives 
Hanks, though, he reads back.” Rysher CEO Tim- 
like real men read othy Helfet says that the 


(alert, but available to 
his dog). As Joe, he 
writes like women can 
only wish men would 
write, men who know 
there’s more to online 
seduction than openers 
like “What R U wear- 
ing?” For giving mil- 
lions of electronic- 
letter writers hope, ~ 
alone, this valentine to 
modern love in New York 
deserves the letter B. —LS 


company nixed a U.S. theatrical 

release in favor of distribution 

to TV outlets worldwide. “With 

all the best intentions,” he says, 

“the film did not turn out as we had 

hoped.” Now and then Bergstein gets 

word that a truncated version has 

popped up in Europe or Asia. “I get 

checks in the mail,” she says. “That’s 

another way | find out where it’s 

showing.” @ (Additional reporting 
by Daniel Fierman) 


DANCING DAZE Scott and Beals 


ENTERTAINMENT 


WEEKLY 47 


48 


Taking a Stab 


IN ONE OF THE MANY 
unintentionally bizarre mo- 
ments of Gus Van Sant’s Psy- 
cho, Norman Bates (Vince 
Vaughn), a tall, polite, rather 
jittery young man who oper- 
ates a depressing road- 
side motel, submits to 


a casual interview with STAR 
Vince Vaughn 
Anne Heche 


Arbogast (William H. 
Macy), a pushy private Un 
eye who has shown up 
to investigate the mys- 
terious disappearance of Mar- 
ion Crane (Anne Heche). Nor- 
man, doing his best to appear 
friendly, extends the paper 
bag he is holding and offers 
the detective some candy. In 
the original Psycho (1960), 
directed by Alfred Hitchcock, 
this tiny affable gesture was 
a nerd’s desperate attempt 
at “normality”—his feeble 
stab at making the detective 
feel right at home. In the 
new Psycho, we watch Vince 
Vaughn, a strapping late-’90s 
hunk, nattering on about 
candy, and he sounds like a 
complete and utter wackjob. 
Norman Bates, of course, is a 
wackjob, but even Hitchcock 
didn’t mean for him to be 
quite so obvious about it. 
Psycho is one of my fa- 
vorite movies (I’ve seen it 
close to 20 times), but when I 
heard about Van Sant’s shot- 
for-shot remake, it sounded 


OE Cue MB ERY “18, 


Psycho 
RING you to watch yourself 


MOTEL HELL For Psycho’s Heche, cleanliness is next to deadliness 


like an intriguing, even in- 
spired, idea. Those who dis- 
missed the notion of doing a 
big, shiny, color update as 
a sacrilege, or said that it 
was simply unnecessary, 
seemed to be missing the 
point. Unique among studio- 
system films, Psycho is 
a movie that invites 


watching it. In killing 


SAL off his lead character 
after just 40 minutes 
(and, along with her, 
our entire sense that a Holly- 
wood movie would always 
unfold in an ordered dramatic 
universe), Hitchcock teased 


| ere’s how a sampling of 
from across the country grade 
10 current releases. 


critics and movie audiences 


the audience’s elemental 
desire for identification 
and, in the process, undercut 
the notion of identity 
itself. It was his 
ultimate ghoul- & 
ish prank to gg 
make a movie 
about a mon- 
ster—Mrs. 
Bates—who lit- 
erally doesn’t ex- 
ist. The monster is in 


° 
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Norman’s head—and, as we 


watch, in our heads as well. To 
see Psycho is to experience a 
thriller as a test for the limits 
of rationality. That’s why a 
remake seemed so seductive. 
What could be juicier, or 
more appropriate, than this 


post-postmodern Psycho, a | 


movie that asks us to sit 


back and meditate on our 


self-conscious response to it? 

Van Sant duplicates the dia- 
logue, the camera angles, the 
squealy accelerated heartbeat 
of Bernard Herrmann’s high- 
anxiety score, but, more than 
that, he mimics the precise 
visual rhythms of Hitchcock’s 
film. When Marion takes her 
ominous highway drive, the 
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rain pours down the wind- 
shield with the same pulsing 
density. Later, the shadow 

of Norman’s mother 
9 passes across the 
a Bates house win- 
dow with the 
same languid, 
spectral flow. 
With a few 
pointed excep- 
tions, everything 
in the new Psycho is an 
exacting mirror of the old. 
There’s really only one differ- 
ence—but it turns out to be 
a major howler. The film is 
now set in the present day, 


| and so a great deal of it no 


longer makes sense. 

In the original, Marion ab- 
sconds with $40,000 as a des- 
perate means of rendering 
her sordid romantic relation- 
ship “respectable.” Janet 
Leigh plays Marion as prim 
yet deeply, neurotically divid- 
ed; she’s a fallen woman who 
sins to save herself. (Every 
other line is a malicious dou- 
ble entendre.) In the remake, 
Van Sant has Anne Heche, as 
Marion, come on as a viva- 
cious pixie clad in wildflower 
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orange. She looks like she be- 
longs on the back of a chop- 
per, so that when she steals 
the money (now $400,000), it’s 
not really a sin—it’s just a 
whim. There’s no whirlpool of 
guilt to her actions, no sense 
that she’s being cosmically 
baptized (and then punished) 
when she finally steps into 
that shower. Vaughn, as Nor- 
man, works hard to update 
Tony Perkins’ nervous-Nellie 
mannerisms, and he’s quite 
good when he’s mopping up 
after the murder (he looks full 
of nauseous anxiety), but the 
essence of Norman is that 
he appears harmless—he 
“wouldn’t even hurt a fly”’— 
and Vaughn is too naturally 
imposing. I would have given 
the role to Saving Private 
Ryans Jeremy Davies. 

In a provocative addition, 
Norman, true to his last name, 
now masturbates when he’s 
peeping in on Marion, and 
we see rapid-fire shock cuts 
(roiling clouds, a macabre 
calf) during the murders. Van 
Sant probably should have 
gone further in this direction, 
adding gaudy explicit touch- 
es to what had been implicit 
before. Either that, or he 
should have set the entire 
film in a meticulously re- 
created past, ala Pleas- 
antville, aping not just the 
cinematic ingeniousness of 
Psycho but the film’s whole 
pent-up, black-and-white uni- 
verse of repression, lust, 
madness, and release. What 
makes the original loom in 
our imaginations to this day is 
the way that through its vio- 
lence and terror, its trapdoor 
nightmarishness, it slashed 
through the essence of the 
’b0s itself. Van Sant’s Psycho 
is a fascinating stunt, but it’s 
as weightless as air, because 
it depicts the annihilation of a 
world that has already been 
destroyed. B —OG 
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The Red Sea Diaries | pelling. Moses, as a baby, 
| is sent floating down the | 
THE AMAZING FLUIDITY | Nile by his Hebrew slave par- 


. . : | 
of contemporary animation— 


Look! That river ripples just 
like real water!—has, by now, 
lost its ability to star- 
tle, and that’s one rea- 
son I greatly enjoyed 
the beautiful pastel an- 
gularity of The Prince 
of Egypt. The first ani- 
mated musical from 
DreamWorks, it has 


ents and is adopted by the 
dour Pharaoh Seti. As Moses 
and his older brother, the 
~~ «ijJOCKish, self-doubting 
Ramses, come of age, 


The Prince 
of Egypt 


VOICES BY 
Val Kilmer 
Ralph Fiennes 
DREAMWORKS 
RATED PG 
96 MINUTES 


tearing around the 
urban-primitive maze, 
racing chariots, drop- 


=_———_ treating the edifice of 


they have a high time | 


ping water balloons, | 


been drawn in a variation on | civilization as a private play- | 


the Disney photo-realist | ground. Before long, however, 
style, only here, the Egyptian | Moses begins to notice who's 
setting, with its towering | building the playground. All 


between the grandeur of the 
tale and the lazily anachro- 
nistic dialogue, which spoon- 
feeds the audience. When 
Moses rears up at Ramses 
and says, “Let my people 
go!” I realized that the fa- 
mousness of the line was 
all that prevented the 
screenwriters from turning it 
into something like “Hey, 
can’t you give us Hebrews 
a break?” 

The songs, by Stephen 
Schwartz, are mostly “oper- 
atic” show-tune pap (though 
I did enjoy the Carl Orffian 
opening number), and their 


WHOLLY MOSES Kilmer gives voice to the liberator of Hebrew slaves (center) in The Prince of Egypt 


around him are broken- 
backed Hebrews laboring on 
the construction of Egypt’s 
stately wonders. 

Respectfully DreamWorked, 
The Prince of Egypt is now 
the story of a young man 

who redeems himself 

by freeing his peo- 

ple. The voice 
of Val Kilmer 
i goes a long way 
toward lending 
Moses’ gee-whiz 
ingenuousness 


pyramids and intricately chis- 
eled sphinx, its poker-faced 
hieroglyphics (which, at one 
point, come to life in spectac- 
ular pantomime), gives the 
animators a chance to create 
a mood of sunbaked sand- 
stone vastness. 
The Prince of 
Egypt is no 
more a vulgar- 
ization of the 
Old Testament 
than The Ten 
Commandments 
was. It may tun 
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some virility and 


the stormy figure of heft, and Ralph 
Moses into a slender, mild- Fiennes plays Ramses with 
spirited young man (whose | a_ delicate quaver of 


wispy beard makes him look 
like a draft dodger), but it 
takes him on a moral journey 
that’s swift, sure, and com- 


vulnerability. Patrick Stew- 
art makes the Pharaoh an 
imposing fascist. That said, 


1998 


lack of splendor ties in to 
what’s missing from the 
movie. What The Prince of 
Egypt doesn’t get at—it’s 
nothing less than a biblical 
cornerstone—is that Moses 
wasn’t simply saving the He- 
brews from captivity. He was 
elevating mankind to a place 
closer to God. I’m afraid, 
though, that the Big Guy’s 
presence is rather muted 
here. He does come through 
with a few miracles, but even 
they seem like mere special 
effects within the magical 
world of animation, where 
visual wonders tend never 
to cease. In The Prince of 
Egypt, the Red Sea parts, 


| and the feeling it gives you 


isn’t awe; it’s closer to deep 


there’s a nagging disharmony | impact. B 
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JEAN-LUC, SKYWALKER Stewart and Spiner scan for an /nsurrection 


To Boldly Go...Again 


YOU MIGHT THINK THAT 
by the ninth Star Trek feature 
film, there isn’t a square cen- 
timeter left where . 
someone hasn’t boldly 
gone before. You obvi- 
ously haven’t been to 
the land of the Ba’ku, a 
race of 600 people who 
live simply and never 
require under-eye con- 
cealer: Their planet is 
bathed in an anomalous 
“metaphasic radiation” that 
reverses aging, and even 
women over 300 years old can 


Star Trek: 
Insurrection 


STARRING 

Patrick 
Stewart 
F. Murray 
Abraham 
PARAMOUNT 
RATED PG 
100 MINUTES 


look as young as Diane 
Sawyer, or at least no older 
than Anij (Donna Murphy), a 
lovely Ba’kuvian who purrs to 
Capt. Jean-Luc Picard (Patrick 
=< Stewart): “It’s been 300 
years since I’ve seen a 
bald man.” 

In Star Trek: Insur- 
rection, directed by 
Jonathan Frakes (who 
also plays Commander 
Riker and, no doubt 
buzzed by metaphasic 
radiation, shaves his beard), 
Picard and his Enterprise 
cronies discover that an ex- 
tremely wrinkly, dying civiliza- 


tion with a moistur- 
izer-challenged 
leader (F. Mur- 
ray Abraham) 
has plans to 
displace the 
Ba’ku and con- 
quer their salu- @ 
tary environment. r 4 
Worse, the Wrinkly 

Ones have wrangled approval 
from Starfleet’s Admiral 
Dougherty (Anthony Zerbe), 
who agrees in the name of 
progress. Picard thinks this is 
wrong. “Where does it end?” 
he growls, and prepares to dis- 
obey a direct order. 

That’s the moral nut of this 
highly unexceptional episode, 
a midlife production in which 
each Enterprise crew member 
does his or her vaudeville act. 
Data (Brent Spiner), kibitzing 
more and more like an android 
stand-up, explains that “in the 
event of an emergency, I have 
been designed to serve as a 


ae | 


flotation device.” Worf 
— (Michael Dorn), hor- 
& mones surging, 
sprouts a Day- 
Glo zit. Deanna 
Troi (Marina Sir- 
, ® tis) exchanges 
; wy girl talk with Dr. 
- Crusher (Gates Mc- 
Fadden): “Have you no- 


| ticed how your boobs have 


9” 


started to firm up?” Picard 
breaks out in a mambo. 

The battle scenes them- 
selves march along with mini- 
mal effort, both on the part of 
the computer animators and 
the cast, whose knees, perhaps, 
have not absorbed enough spe- 
cial radiation to endure ex- 
tended physical sequences. 
Bless them, I love their thick- 
ening life-forms. But perhaps 
the Enterprise crew might 
consider renting a Ba’ku con- 
do and using it as a retreat to 
discuss just where they plan 
to fly from here. G —LS 


Class Struggle 


DESPITE THE FACT THAT 


he’s one of the worst students | 


in Rushmore Academy, Max 
Fischer (Jason Schwartzman), 
the indefatigable teenage hero 
of Wes Anderson’s exuberant- 
ly original comedy 
Rushmore, has breath- 
taking self-confidence. 
He runs every extra- 
curricular activity ever 
listed in a yearbook. 
And he’s got ambitious 
plans to win the heart 
of first-grade teacher Miss 
Cross (Olivia Williams, res- 
cued from the dead-letter box 
of The Postman): He'll build a 
huge aquarium on school 
grounds to woo her (Miss 
Cross loves fish), using funds 


Rushmore 


STARRING 
Jason 
Schwartzman 
Bill Murray 


TOUCHSTONE 


Bill Murray’s twisted mentor faces off against a 
nutty prep-schooler in the exhilarating Rushmore 


he raises from one of the acad- 
emy’s rich benefactors, a de- 
pressive steel tycoon named 
Mr. Blume (Bill Murray). 
That’s fine; Blume sees some- 


thing of his young self in Max, } 


and the two square 
pegs bond in their non- 
conformity. But then 


in Miss Cross too. And 
that’s when the middle- 
aged fat cat and the 
10th-grade geek be- 
come bitter competitors. 
Anderson, who wrote Rush- 
more with Owen Wilson (as 
he did his previous oddball 


gem, 1996’s Bottle Rocket), is | 
blessed with a vivid sense of 


humor and an artistic integri- 


Blume gets interested | 
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TWIN GEEKS Murray, Schwartzman 


ty unlike those of any other 
American filmmaker working 
today. Although there’s some- 
thing essentially hilarious 
about self-serious, blue-blaz- 
ered Max—and, for that mat- 
ter, something unnervingly 
funny about Blume’s clinical 
unhappiness—the filmmaker 
treats eccentricity with the 
dignity such individualism de- 
serves: no winking, no snick- 
ering, no egotistical elbow 


f nudges to even like the boy. 
me (Todd Solondz maneuvered a 


similarly complex response 


§ to Dawn Wiener in Welcome 


to the Dollhouse.) 
Rather, Anderson concen- 
trates on beautifully disci- 


! plined filmmaking, employing 


1960s British Invasion hits by 
such giants as the Who, the 
Kinks, and Donovan to further 


= define Max’s adolescent dislo- 


cation. He lets Max flourish 
to his maximum, and Blume 
bloom. Schwartzman—a gift- 
ed neophyte actor not count- 
ing the fact that as Talia 
Shire’s son, he’s another 
member of the Coppola en- 
tertainment dynasty—ad- 
mirably avoids nerd cuteness. 
Murray, meanwhile, turns 
in a thrillingly knowing, 
unforced performance—an 
award-worthy high point in a 
career that continues, Max 


Fischer style, to defy the ob- 
vious at every turn. A —LS 
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The Week 


Reviews by OWEN GLEIBERMAN and LISA SCHWARZBAUM 


JACK FROST (Warner Bros., PG) So 
treacly and fake it makes you feel 
like you’re trapped in a winter- 
wonderland paperweight. Michael 
Keaton, who deserves a much 
better movie, plays Jack Frost, 
a small-town Colorado bar-band 
singer who goes on the road for a 
Christmas gig and dies in an acci- 
dent, leaving behind his wife (Kelly 
Preston) and teenage son (Joseph 
Cross). A year later, he returns to 
life as a blustery, wisecracking 
snowman who looks like a cross be- 
tween the Pillsbury Doughboy and 
Lionel Barrymore. This slapdash 
comic fantasy wants to be a Spiel- 
bergian fairy tale—E.7. with atti- 
tude—but it gives you nothing to 
respond to but the special effects, 
which turn Jack the snowman jok- 
er into a dancing, toboggan-riding, 
supple-bodied special pal. That the 
character seems more than a little 
demented is evidently lost on the 
filmmakers; he looks like he could 
just as well have been an icicle- 
wielding serial killer (similar to last 
year’s straight-to-video Jack Frost). 
To establish that the film isn’t just 
for kiddies, Keaton sings urgently 
bad ’70s-style blues-rock tunes and 
periodically breaks into a low-down 
“black” dialect. As a hero, Jack may 
be made of snow, but he is most 
definitely uncool. D+ —OG 


A BUG’S LIFE (G) A hellzapoppin 
creature-feature jamboree. The im- 
ages have an eerie, sculpted vitality 


that literally seduces your eye into 
forgetting that it’s watching anima- 
tion. But the slapstick freneticism 
walks a thin line between exuber- 
ant and exhausting. Flik, a rene- 
gade ant, tries to round up some 
warrior bugs to defend his colony 
from a tribe of grasshopper bul- 
lies. The best he can come up with 
is a troupe of flea-circus perform- 
ers. Some of the jokes are great, 
but the insects are strangely one- 
note characters. A Bug’s Life is 
so obsessed with wowing you, 
in every corner of every frame, 
that as a movie it doesn’t quite 
breathe. B (#460, Nov. 27) —OG 


BABE: PIG IN THE CITY (G) An aston- 
ishingly bleak, inventive, teeth- 
gleaming departure from the 
pastoral temperament of the orig- 
inal—more Mad Max than la la la. 
This is a good thing, an appropri- 
ate thing as Babe checks into a 
seedy city hotel overrun with 
hardened denizens and teaches his 
new urban friends that kindness 
matters, bravery helps, and bad 
things sometimes happen to good 
animals. A- (#461, Dec. 4) LS 


ELIZABETH (R) Cate Blanchett is 
a luminous Oscar contender in 
the role of England’s Virgin Queen. 
Beneath the finery of these 
schemers beat hearts as up-to-date 
as any ona TV drama, assuming a 
TV story line allows for behead- 
ings. B+ (#458, Nov. 13) —LS 


ENEMY OF THE STATE (R) A high- 


adrenaline action thriller that mix- 
es hot-button issues of privacy and 


| 


FROST BITES Cross gets the sled out for a snow ride with his ice pop 


surveillance, good chase scenes, 
and an array of supercool hardware 
and software. Of course, being 
a Tony Scott—Jerry Bruckheimer 
production, it’s slowed by excess 
and glandular fever. But Will Smith 
is a fresh choice as the innocent vic- 
tim of illegal hanky-panky by gov- 
ernment operatives, and Gene 
Hackman throws himself into the 
absurd role of techno-geek rogue’s 
rogue. B (#460, Nov. 27) —LS 


LITTLE VOICE (2) Jane Horrocks 
re-creates her stage role as a 
nearly mute wallflower who has 
an amazing ability to sing in the 
voice of Judy Garland, Marilyn 
Monroe, or Shirley Bassey. And 
the British actress, who does her 
own singing, is remarkable. But 
the rest of the story comes across 
shrunken, hemmed in, and caked 
with pathos. Brenda Blethyn and 


Michael Caine chew the scenery 
as LV’s brassy mother and a 
sleazy talent promoter who wants 
to cash in on the girl’s unusual 
gift. C+ (#462, Dec. 11) —LS 


SHAKESPEARE IN LOVE (22) En- 
chanting. It’s 1593, and William 
Shakespeare (Joseph Fiennes) is 
hard at work on his new play, a ro- 
mantic comedy entitled Romeo 
and Ethel, the Pirate’s Daughter. 
Then he meets his muse, Viola De 
Lesseps (Gwyneth Paltrow), a 
beautiful heiress who is gaga for 
his writing. Unfortunately, she is 
set to marry someone else. As the 
weeks go by, the play becomes in- 
fused with the lifeblood of Shake- 
speare’s passion. Shakespeare in 
Love has been made with an exu- 
berant theatricality and wit—it’s 
the richest and most satisfying ro- 
mantic movie of the year. Fiennes, 
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WINNER OF THE WEEK 


Shirley MacLaine 
The Terms of Endear- 
ment star will receive 
the Golden Bear for 
lifetime achievement 

at February’s Berlin 
International Film 
Festival. Of course, she 
probably wasa golden 
bear in a previous life.... 


LOSERS OF THE WEEK 


New York stories 


Film industry folks are 
reportedly grousing that 
the city is being un- 
usually stingy with 
shooting permits this 
holiday season. Don’t 
they know that shutting 
down streets will get in 
the way of Gotham’s 
most important spiritual 
activity—shopping? 


who looks like Prince in his Bambi- 
pimp phase, plays Shakespeare as 
a man forced to talk dizzying cir- 


cles of metaphor around himself 


simply to express what he’s feel- 
ing. And Paltrow is truly his 
match; her emotions are so lumi- 
nous they seem to be shining right 
through her skin. The first perfor- 
mance of Romeo and Juliet, with 
Viola rushed on stage at the last 
moment, is the film’s exultant high 


point—a celebration, in spirit, of 


the populist romanticism of the 
movies. A (#462, Dec. 11) —OG 


SHATTERED IMAGE (Unrated) Direc- 
tor Ratil Ruiz mines the split psy- 
che of a fragile woman—the same 
material that inspired Freud, 
Hitchcock, and Gwyneth Paltrow 
in Sliding Doors. Only, being Ruiz, 
he gives the story a surrealist paint 


job. Anne Parillaud stars as Jessie 
and her dream-state double: One’s 
a zombielike assassin hired to kill a 
slick businessman named Brian 
(William Baldwin); the other's a 
wealthy, suicidal newlywed mar- 
ried to Brian. Ruiz—a fantasist 
who, if he weren’t so arty, would 
have fun working on One Life to 
Live—has a grand time shifting be- 
tween the labile but always well- 
dressed Jessies as they fight the 
feminist fight against Really Bad 
Men, C+ (#462, Dec. 11) —LS 


A SIMPLE PLAN (R) In Sam Raimi’s 
rivetingly accomplished crime 
thriller, Hank (Bill Paxton), a 
small-town accountant, is wander- 
ing through the snowy woods with 
his dim-bulb older brother, Jacob 
(Billy Bob Thornton), and Jacob's 
beer-guzzling buddy, Lou (Brent 
Briscoe), when they discover a 
crashed plane that contains $4 mil- 
lion. They hatch a plan to take the 
money, but their greed acts like 
truth serum, bringing the ugliest 
sides of their relationships bur- 
bling to the surface. A Simple 
Plan is lean, elegant, and emotion- 
ally complex—a marvel of back- 
woods classicism. As Jacob, the 
born loser who takes in more than 
he appears to (his resentment 
gives him feelers), Thornton gives 
a memorable performance, as if 
Jim Varney were channeling 
Charles Laughton. The ironic kick 
of the movie is that Paxton’s 
Hank, the one guy coolheaded 
enough to bring this crime off, is 
bound to these two impulsive, neu- 
rotic bums. Raimi has made the 
most gripping dramatization in 
years of the proposition that crime 
will always cost more than it 
pays. A (#462, Dec. 11) —OG 


WAKING NED DEVINE (PG) This 
snappy, sunny Irish comedy un- 
folds with an unforced inevitability 
that never condescends to sticky 
adorableness. Another plus: The 
old coots at the center of the hilar- 
ity don’t succumb to Irish Twinkle. 
Ian Bannen and David Kelly 
star as pensioners hell-bent on 
hanging on to the lottery millions 
that would have gone to a local 
villager—except for the unfortu- 
nate fact that he died of shock. 
A- (#460, Nov. 27) —LS 


THE WATERBOY (PG-13) Utterly de- 
hydrated. Adam Sandler plays a 
socially retarded liquid server who 
discovers a hidden talent for tack- 
ling when he acts on his pent-up 
anger. This unfunny low comedy is 
aimed strictly at college dorm 
residents and their younger broth- 
ers. D= (#458, Nov. 13) LS 
> > Morereviews in EW Special 
Editionat www.ew.com < < 
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PSYCHO ANALYSIS Vaughn fills Anthony Perkins’ shoes as abnormal Norman 


BATES AND SWITCH 


HOSE CREEPY-CRAWLY stars of A Bug’s Life may be safer 
in a roach motel than the Bates Motel these days. After all, 
the last thing you want to do (especially if you’re a Jady- 


bug) is upset Norman Bates. And the infamous knife-wielding 
mama’s boy should be plenty testy after Psycho’s less-than- 
sanguine $10 million, No. 2 opening. Granted, Gus Van Sant’s vir- 
tual shot-for-shot remake of Alfred Hitchcock’s 1960 horror 
classic, with Vince Vaughn, cost only $25 million to make, but its 


hit-starved studio, Universal, is running out of executives to 
fire. And there will definitely be a scream or two if the new ver- 
sion fails to outgross even Hitchcock’s original—which racked 
up $24 million at the box office in 1960 dollars. Elsewhere, Mira- 
max’s Brit flick Little Voice had a boisterous limited opening, 
barking out a loud and proud $15,620 average at six theaters. 


A BUG'S LIFE Walt Disney 
PSYCHO Universal 

ENEMY OF THE STATE Jouchstone 
THE RUGRATS MOVIE Paramount 
THE WATERBOY Jbuchstone 
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‘Blue’ Heaven 


Rick Schroder makes a divine replacement for dear departed Jimmy 
Smits as NYPD’s story lines, thankfully, return to earth. by Ken Tucker 


LET’S GIVE 
his due: As a cop Camille, he 
made the most of what must 
have been the longest death 
scene in television history, 
aided by the most striking 
dream sequences (glowing 
reveries insidiously lulling 
him toward the light) ever 
seen on TY. 

So: Bobby Simone, R.L.P., 
but Danny Sorenson, wel- 


ATION BY ZOHAR LAZA 


JIMMY SMITS | come to NYPD Blue! Rick 


Schroder has made a spec- 
tacular debut as the series’ 
newest character, a wised- 
up-beyond-his-years former 
narcotics-squad detective 
who can already match Den- 
nis Franz’s Andy Sipowicz 
for withering deadpan 
cracks. Schroder, whose 
baby-faced good looks had 
fated him for a career of cal- 


low-youth roles, grabs the 
opportunity to become a 


tough guy and runs with it. 


He’s already worked 


Then, too, Schroder’s Sor- 
enson possesses a quality 
this series has desperately 
needed for a while now: con- 
fidence. NYPD had slowly 
but steadily become home to 
a gaggle of rattled law en- 
forcers. Gordon Clapp’s halt- 
ing, self-deprecating Greg 
Medavoy and Nicholas Tur- 
turro’s hesitant James Mar- 
tinez are only the most obvi- 
ous examples; more crucially, 
the Bobby’s-dying story line 
moved the writers to empha- 
size the most annoying as- 
pect of Sipowicz’s charac- 
ter—the way he expresses 
fear and worry by becoming 
viciously sarcastic and hos- 
tile to everyone around him. 
The problem with that is, the 
audience feels pummeled by 
Andy too. 

Fortunately, Sorenson ra- 
diates calm decisiveness; the 


a sense of himself. Sipowicz 
is already responding to this, 
and it’s helped settle the 
character down. There’s 
been a lot of talk in the press 
about how Andy is going to 
come to think of Danny as a 
surrogate for his dead son, 
Andy Jr. (played so charm- 
ingly by Michael DeLuise). 
Personally, I hope this theme 
doesn’t surface too blatantly; 
the less sentimentality that 
creeps into this police part- 
nership, the stronger and 
more dramatically sound the 
series will be. 

NYPD has already taken 
a big step up in quality this 
season—right now, the show 
is proDany. as good as it’s 
ever been. (In retro- 


| out Danny’s police- 


ABC 


spect, it is all too ap- 
NYPD Blue 


parent what the series 
lost when cocreators 
Steven Bochco and 


procedural style: Get 
right in a suspect’s 
face, look the luckless 
soul right in the eyes, and | David Milch turned their at- 
dare him or her to lie. Rick | tention to the launch of CBS’ 
Schroder, intimidator: I dig Brooklyn South. That show 
the paradox. 


10-11 PM 


TUESDAYS 


| felt like Milch’s attempt to 
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HOWDY, PARTNER Franz (right) and Schroder 


revive the spirit of Bochco’s 
breakthrough, Hill Street 
Blues, but it was an ensemble 
piece that never jelled.) If 
you doubt what I’m saying 
about NYPD’s turnaround, 
though, don’t miss this week’s 


episode, a rip- 
roarer entitled 
“Raging Bulls,” 
from core Blue 
men Bochco, 
Milch, Bill Clark, 
| and Leonard 
Gardner. 

The titular bulls 
prove to be Sipo- 
wicz and his boss, 
Lieutenant Fancy 
(James McDan- 
iel), who square 
off once again 
over what Fancy perceives 
as Sipowicz’s racism. We’ve 
seen the show explore this 
theme before, but it doesn’t 
feel stale for a second here, 
because Milch and company 
invariably find new ways to 


approach the subject. The 
episode uses an aspect unique 
to the television medium, all 
too rarely deployed: the abili- 
ty to call upon our shared his- 
tory in the life of a series, to 
bring back characters we as- 
sumed had been dropped and 
use them in fresh situations. 

In this week’s case, that 
means reintroducing us to 
the white cop, Szymanski 
(Christopher Stanley), who 
gave the black Fancy a 
rough time over a broken 
taillight on Fancy’s car two 
seasons ago. This time 
around, Szymanski is in- 
volved in the shooting of an 
undercover police officer—a 
black man. “If this is racial, 
it’s a disaster,” an internal- 


affairs cop remarks. 

The episode has everything 
going for it: a powerful cen- 
tral conflict, strong subplots 
for both Sipowicz’s ADA wife, 
Sylvia (Sharon Lawrence), 
and the increasingly troubled 
office secretary, Dolores, 
played by Lola Glaudini (fi- 
nally, women on this show are 
being given something to do 
besides mimic the tough guys 
or have sexist-stereotypical 
breakdowns). Plus, there’s 
Schroder’s Danny, caught in 
the middle of it all, wondering 
what kind of nuthouse he’s 
gotten himself transferred 
to. Chaos, belligerence, re- 
morse... Ah, life is good again 
at the 15th Precinct. NYPD 
Blue: A 


the netlet. (Whether that means giving up his primo parking 


space remains to be seen.) 


Daniels, 33, who helped develop such youth-oriented favorites 
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ONTHEAIR 


The latest news from the TV beat by Joe Flint 


@ GARTH BOOKS More musical chairs in network executive suites 
as G er, The WB’s entertainment president since its 1995 
launch, is leaving his post and will—most likely—assume the 
same position at NBC in mid-1999. (NBC execs refused to com- 
ment, as they are prohibited from negotiating with Ancier until 
February.) Taking Ancier’s place is his longtime No. 2, 
s, who just signed a new five-year deal with The WB. 

Ancier, 41, becomes the third network entertainment chief to 
exit this season (joining NBC’s Warren Littlefield and Fox’s Peter 
Roth), but he at least chose to walk out the door, rather than hav- 
ing it shown to him. Ancier, ior ee 
who was in the middle of re- Fr P 
negotiating his WB contract, 
said that although he tried 
hard to ink a deal, “at the end 
of the day there were other 
opportunities and challenges... 
that | want[ed] to pursue.” 

The WB, however, won’t let 
Ancier pursue those opportu- 
nities until his current con- 
tract expires next May. In the 
meantime, he’ll become an 


“executive consultant” at 
DANIELS 


1°9:9'8 


as Buffy the Vampire Slayer, Dawson’s Creek, 7th Heaven, and 
Felicity, is considered an able replacement and a shrewd execu- 
tive. In fact, when she negotiated her last WB contract in 1997, she 
had it stipulated that she’d become entertainment president next 
June regardless of whether Ancier was still around (if Ancier had 
stayed, he would have become president of the network). “Susanne 
has been groomed to head a network entertainment division her 
entire career,” said WB CEO Jamie Keliner. Daniels’ first move as 
prez was to make well-regarded programming exec Jordan Levin 
the inheritor of her executive VP title. 

Although Daniels (who is married to King of the Hill cocreator 
Greg Daniels) won’t be instigating any major creative changes at 
The WB—it is the only net whose numbers are going up, after 
all—she does have one main concern. “An immediate goal is to 
launch a hit comedy,” she says. This season’s lone new sitcom, The 
Army Show, has already been court-martialed. Dramas are doing 

wm better except for Hyperion 
Bay, which is being reworked 
by former Melrose Place exec 
producer Frank South. 

The WB also wants to get 
into the late-night game and 
add original prime-time fare 
on either Friday or Saturday 
by next fall. As for Daniels’ 
long-term plan? “I want to 
make the network No. 1in the 
18-34 demographic,” she says. 
It can’t hurt that she’s in that 
age group herself. B 
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What the world 
needs now. Over 
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AND YOU THOUGHT THE 
Trix-deprived rabbit had it 
bad. He’s got nothing on 
Madison Avenue’s latest hap- 
less rodents—the gerbils in 
the Outpost.com commercial. 
Perhaps you’ve seen this 
PETA-provoking spot? 

A deadpan narrator in- 
tones, “We’ve decided to fire 
gerbils out of this cannon 


Madison Avenue meets John Waters in online 
computer purveyor Outpost.com’s outrageous ads 


Cut to a succession of the crit- 
ters as they go splat against 
the logo for the online com- 
puter warehouse. 

First off: No gerbils were 
harmed in the making of this 
ad. Second: This is one stand- 
out spot. Whether you find it 
hilarious or horrid, the air- 
borne pets manage to shock 
even in today’s seen-it-all era. 


through the O in Outpost.” | “We wanted to do advertising 


‘BRIMSTONE’ 


OBODY SELLS NASTY like John Glover. Just check out Fox’s Brimstone, the 
dead-cop-is-released-from-hell-to-round-up-113-escaped-hellicats drama 
starring Peter Horton and featuring Glover as Satan himself. Think that’s 
hot? Here, EW rakes the 54-year-old veteran character actor (Love! 
Valour! Compassion!, Batman & Robin) over the coals. —Shawna Malcom 


g Deviled eggs 
or devil’s food cake? 
Devil’s food cake. Oh, 
God, er, I mean, oh, Satan, how I love 
chocolate. 
Have you ever gone down to 
Georgia? 
3: What kind of question is that? 
You know the song “The Devil 
Went Down to Georgia.” Have you 
gone? 

3: Lots of times. My mom’s family 
comes from Georgia, and I’ve done 
a lot of movies there. But that’s a 
song? I have to write this down. 
We're always on the lookout for devil | 
songs on the show. 

Where’s the hottest place you’ve 
ever been? 

Charleston, South Carolina, last 
summer. I was shooting The Tem- 
pest [which aired Dec. 13 on NBC], 
and it was 115 degrees with the heat 
index. It’s set in the Civil War, so we 


HOUNDS OF HELL The busy Brimstone star rests his dogs 
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that would be the most 
talked-about on TV,” 
says Cliff Freeman, 
whose eponymous firm 
(best known for Little 
Caesars’ “Pizza, pizza’) 
executed the ad. 

Freeman proudly 
reports feedback has 
been 65 percent pro (“I 
laughed so hard, milk came 
out of my nose,” penned one 
fan), and a mere 35 percent 
con. “I pray for your spouse,” 
wrote a naysayer. 

Look for Outpost’s two oth- 
er absurd treats. One fea- 
tures a marching band at- 


“- 


HABITRAILBLAZER An Outpost flying rodent 


Another gem has bawling ba- 
bies getting tattooed with the 
Outpost logo. “They’re airing 
that one at 11 p.m. to test it 
out,” says Eric Silver, a for- 
mer Late Show With David 
Letterman writer who script- 
ed the campaign. Aw, how 


BEELZEBUSB 


all had these wool [uniforms] on, and 
the ambulance was coming like 13 times 
a day to take people to the hospital to 
fill them with fluids. 


| 


tacked by a pack of wolves. | sensitive. A —A.J. Jacobs 


JOHN GLOVER 


Who would you like to send to hell? 

Now, I don’t know you well enough 
to tell you that. That’s a pretty dicey 
issue. I could say TV executives, but 
then again, I’d better be careful what 
escapes these lips. 

Is it true you’re the love child of 
Danny Glover and Crispin Glover? 

Oh, no, you’ve got it all turned 
around. Danny’s actually my cousin, and 
Crispin is my son. [Laughs] Might as 
well start another false story. 

Pauline Kael once called you “the 
prime rotter of the ’80s.” Were you 
offended? 

Hell, no. I was proud. It’s a wvon- 
derful description. Let me just tell 
you exactly what a “rotter” is. I 
have my Random House here 
somewhere. [Long pause] Here it 
is. “Rotter: thoroughly bad, worth- 
less, or objectionable person.” 

And this is a source of pride? 

Well, it was only about my act- 
ing. Good God, she wasn’t saying 
it about my person. As an actor, I 
was flattered to be deemed the 
“prime” anything. 

What’s your favorite deadly sin? 

Gluttony. Well, at least fanta- 
sizing about gluttony. Now that 
I’m on TV, I can’t gluttonize as 
much as I would like. Even the 
devil has to watch his weight. @ 
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KeepingawatchonTV by Bruce Fretts 


A crowd-control proposal for overpopulated 
programs like Party of Five and Spin City 


men, we face a seri- 
ous problem in our 
TV nation: overpopu- 
lation. Put simply, too 
many shows have too 
many characters. As inflation 
strikes ensembles, fan fa- 
vorites are forced to compete 
with extraneous regulars 
whom the writers must shoe- 
horn into the script. As a re- 
sult, we never get enough of 


A 


CITY LIMITS Large-casted shows such as Spin could do with some trimming 


ADIES AND GENTLE- | 


the cast members whom we 
really want to see. Fear not, 
my fellow Americans. I’m 
proposing a comprehensive 
piece of legislation that will 
resolve this situation—if the 
TV powers that be follow 
these five easy guidelines: 

No show with a number in its title 
can have more than that number of 
people in its cast. Call this the 
Fight Is Enough rule. The 
most egregious offender in 


SPECIAL 


SUNDAY 
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FOR ONE HOT NIGHT... 


“HOT WIRED—THE NET MARATHON” 


Starting with an all-new episode 


Go behind the scenes of “The Net” with Brooke Langton 
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this arena is Fox’s 
Party of Five, which 
has swelled to a party 
of twelve lately. Why 
is Griffin (Jeremy 
London) still living at 
the Salinger house 
after his separation 
from Julia (Neve 
Campbell)? Why does igi 
Kirsten (Paula De- 3a} 

vieq) cater to Charlie 
(Matthew Fox), now 2 
that he has fathered a 
child with Daphne (Jennifer 
Aspen)? Jennifer Love Hew- 
itt’s spin-off will help allevi- 
ate this matter next fall, but 
further action needs to be tak- 
en sooner. The five chosen to 
remain in the cast don’t even 
have to be the Salinger sib- 
lings; with Claudia (Lacey 
Chabert) at boarding 
school back east, it’s 
the perfect chance to 
write her out. This 
law also applies to The 
WB's 7th Heaven. The 
title refers to Stephen 
Collins, Catherine 
Hicks, and their five 
kids, but now that 
they’re expecting 
twins, two have to go. 


ulars. This means you, 
Ally McBeal. Attor- 
neys Calista Flock- 


KRAKOWSKI 


). No lawyer show can | 
have nonlawyers as reg- | 


NIGHT 


hart, Greg Germann, 
Gil Bellows, Peter 
MacNicol, Courtney 
Thorne-Smith, and 
Lisa Nicole Carson are 
fine, but irritatingly 
quirky assistant Jane 
Krakowski and cater- 
wauling crooner Von- 
da Shepard do not be- 
long in the opening 
credits. Bear this in 
mind, David E. Kel- 
ley, and reconsider 
your decision to add irritat- 
ingly quirky assistant Marla 
Sokoloff to The Practice’s 
opening credits come January. 

No show can overstuff its cast in 
the name of gender equality. Ap- 
parently concerned that Con- 
nie Britton was its only fe- 
male regular, Spin City added 
two more last season, Victoria 
Dillard (as Barry Bostwick’s 
nondescript secretary) and 
Jennifer Esposito (as Michael 
J. Fox’s Brooklynite secre- 
tary). Trouble is, their charac- 
ters aren’t funny. Yet they get 
screen time at the expense of 
Michael Boatman and Alan 
Ruck (not to mention Fox). 
Possible solution: Give Boat- 
man and Ruck’s odd-couple 
roomies the Spin-off they so 
richly deserve. 

No show with uninteresting char- 
acters can add more uninteresting 
characters. We could tolerate 


EVENT 


Veronica’s Closet when Dan 
Cortese was the worst it had 
to offer. Sure, he wasn’t as 
gifted a comic actor as Kirstie 
Alley, Wallace Langham, 
Kathy Najimy, or even Daryl 
“Chill” Mitchell, but at least he 
tried hard. Now that the pro- 


THE RATINGS 


JINGLE FEVER 


HRISTMAS CAME early for 
the nets as a stocking full of 
holiday shows enlivened an 


foundly humorless Ron Silver 
has gone into the Closet as Al- 
ley’s new business partner, 
the show has become officially 
unwatchable. Hey, Ron, you 
used to be on Rhoda—stop 
taking yourself so seriously! 
This law is not enforceable in the 
land of 0z. Maybe it’s because 
HBO’s commercial-free prison 
drama has a full hour to tell its 
stories instead of the standard 
45 minutes. Or maybe it’s be- 


cause creator Tom Fontana is, | 


like, a really good writer. What- 
ever the case, Oz has juggled 
more than 20 characters with- 
out crowding out key inmates 
like deranged yuppie Tobias 
Beecher (Lee Tergesen) and 
nasty Nazi Vern Schillinger 


WINNER OF THE WEEK 


‘Veronica’s 
Closet’ 


Against all odds, the 
Kirstie Alley “comedy” 
survived NBC’s schedule 
overhaul and will hang on 
to its cushy Thursday- 
night, post-Frasier spot 
for the rest of the season. 


LOSER OF THE WEEK 


Andy Rooney 

Don’t you hate it when 
your BMW gets stolen and 
then scavenged for its 


otherwise unremarkable (read: post- 
sweeps) week. The digitally remas- 
tered Rudolph the Red-Nosed Rein- 
deer (5th) handed CBS its best adults 
18-49 rating in more than two years, 
while the Debbie Reynolds vehicle The 
Christmas Wish (1st) was the Eye’s 
highest-rated movie since April’s 
Echo of Thunder. NBC wrapped up 
decent numbers with its first nation- 
al broadcast of Christmas in Rocke- 


GETTING THEIR JOLLIES 
Rudolph shines so bright 


feller Center (29th)—which squeaked past CBS perennials A 
Garfield Christmas Special (36th) and A Charlie Brown Christ- 
mas (37th)—but it was ABC that received the biggest gift: 
Thanks to strong showings from Monday Night Football (4th) 
and Rick Schroder’s first NYPD Blue episode (6th), the 
network won the week in both total viewers and adults 18-49. 
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17.5 FRIENDS (R) NBC, Thursday, 8 p.m. ... 0.2... 0 00 cece eee eee — 
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Looks like Santa’s sleigh could use some Grease. 


Need a slick gift this season? Pick up the 20th Anniversary Limited 20%, 
Edition gift set of Grease. John Travolta, Olivia Newton-John and the of 
rest of the star-studded cast of this rockin’ musical homage to the ‘50s 
look and sound better than ever, thanks to digital remastering by THX. 
Plus there are special bonus interviews, a Megamix CD single of the 
biggest hits, and a complete script with lyrics. So, for a holiday gift 
that'll take people back, make it Grease. Ivll help Santa out of some 
tight spots this year. 


Price is suggested retail. Pricing and availability subject to change without notice. THX" is a registered trademark of Lucasfilm Lid. Grease’ 
A Viacom Company is a registered trademark of Paramount Pictures. All Rights Reserved. TM. @ & Copyright © 1998 by Paramount Pictures. All Rights Reserved. 


WHATtoWATCH 


A day-to-day guide to notable programs. Times are Eastern standard and are subject to change. by Mike Flaherty 


MELROSE PLACE (Fox, 


TV-14-DS) The festively 
titled “Suddenly 
Sperm” has Amanda 


December 14 


defense of an important 
client combine to effect 
a bonding experience. 


ALLY MCBEAL (Fox, 
TV-14-DS) For Ally 

and Billy, the holiday 
season and their co- 


resolving to get preg- 
nant. Ho, ho, ho. 


EVERYBODY LOVES 
RAYMOND (CBS, TV- 
PG-L) Ray’s dissed when 
his folks trade in the 
personally engraved 
toaster he gave them 
for a coffeemaker. 


9-11PmM 

INVESTIGATIVE REPORTS: INSIDE SCIENTOL- 
OGY (A&E) Narcissistic, anti-media, litigious, secu- 
larly spiritual.... Whatever else you can say about 
L. Ron Hubbard’s faith (and this penetrating look is 
rife with wild-eyed accusations and defenses), it 
certainly has reflected its time, in a wacky, dis- 
torted, manipulative sort of way. A- 


IN RON THEY TRUST | 


CHICKEN SOUP FOR 
THE SOUL (PAX TV, TV- 
G) Condensed Soup, 
that is. Martin Sheen, 
Meredith Baxter, and 
Charles Durning bring 
life to Jack Canfield and 
Mark Victor Hansen’s 
tales of spiritual uplift 
in dramatized vi- 
gnettes. 


L.A. DOCTORS (CBS, 
TV-PG) We need some 
palatable acting in 
here, stat! Maybe a 
guest turn from Ken 
Olin’s real-life spouse, 
Patricia Wettig, can 
stop the hemorrhaging. 


ILLUSTRAT 


KING OF THE HILL 
(Fox, TV-PG) Leave it to 
King to mark the birth 
of Christ with an exor- 
cism; that’s just what 
Hank attempts on a sui- 
cidally depressed Bill. 


BUFFY THE VAMPIRE 
SLAYER (The WB, TV- 
14-DSV) It’s a blue 
Christmas as Angel 
bums over his evil past, 
Willow can’t seem to 
hook Oz, and Xander 
pines for Cordelia. 


MARIAH CAREY 
AROUND THE WORLD 
(UPN, TV-G) Sounds like 
an entry from Derek 
Jeter’s old date book, 
but in fact it’s a spe- 
cial featuring brand- 


December 15 


spanking-new tracks 
from Carey’s latest 
CD, #17’s. 


LIFE OF CRIME 2 (HBO, @& 
TV-MA-V) The brutally 
candid America Under- 
cover segment chroni- 
cles five years in the 
lives of three Newark 
criminals. 


SERIES DEBUT 


10-11Ppm 

WHERE ARE THEY NOW? (VH1, TV-PG) The latest 
addition to VH1’s slate sounds like a great idea; too 
bad it’s little more than a hard-rock Hard Copy. 
Tonight’s segment leeringly reports the trans- 
gressions of “bad boys” like David Lee Roth and Al- 


ice Cooper (above)—old news to anyone with the 
slightest knowledge of pop-music history. And the 
titular conceit is just silly. Where are KISS? Their 
recent Psycho Circus hit No. 3 on the pop charts! 
Billy Idol? He had a prominent role in The Wedding 
Singer. Gosh, Ted Nugent shoots animals with a 


bow and arrow! Thisisnews? C- —Rob Brunner 


1ON BY DAVID COWLES 


Look Who’s on The 
Couch This Week 


SUBJECT TO CHANGE 


HELENA BONHAM CARTER 


Monday Robin Williams, 
musical guest Natalie Merchant Tuesday Val 
Kilmer, musical guest Kenny Rogers Wednes- 
day Susan Sarandon, H. Norman Schwarzkopf 
Thursday Angelina Jolie, musical guest Bette 
Midler Friday Julia Roberts, musical guests 
Third Eye Blind 


Monday Sarah Michelle Gellar, He- 
lena Bonham Carter, musical guest Shawn 
Colvin Tuesday Bill Paxton, musical guest 
LeAnn Rimes Wednesday Woody Harrelson, 
musical guest Whitney Houston Thursday 
Gillian Anderson, musical guest Alanis 
Morissette 


Monday Annabella Sciorra, 
Jon Stewart (R) Tuesday Robin Williams, 
Rebecca Romijn-Stamos Wednesday Salma 
Hayek, Roberto Benigni Thursday Elijah 
Wood Friday Bill Paxton, musical guests 
the Flys 


Tuesday Star Jones, Jeremy Piven 
Wednesday Designer Thierry Mugler, musical 
guest Natalie Imbruglia Thursday Giselle 
Fernandez Friday Pam Grier, musical guests 
Chicago 


. Monday Alec Baldwin, Annie 
Potts Tuesday Musical guests Naomi and 
Wynonna Judd Wednesday Carol Burnett, 
Charlize Theron Thursday Julia Roberts 
Friday Whoopi Goldberg 
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IT’S A VERY BUSTA 
CHRISTMAS (MTV) 
That’s Mister Rhymes to 
you, as the hip-hopper 
plugs his new album and 
takes questions from a 
rapt studio audience. 


DAWSON’S CREEK (The 
WB, TV-PG-DLS) Strug- 
gling screenwriter Daw- 
son finds that growing up 
is causing him to lose his 
edge (Joe Eszterhas 
should have such prob- 
lems); Pacey, Andie, and 
Joey get mired in a down- 
and-dirty student gov- 
ernment campaign. 


THE NANNY (CBS, TV- 
PG) Maxwell, an anti- 
Semite? That’s what 
Fran wonders when her 
Christmas-crazed hubby 
seems to be giving 
Hanukkah short shrift. 


SIGNED, SEALED, DE- 
LIVERED (Romance 
Classics, TV-PG) The spe- 
cial examines the history 
of the love letter, from 
Napoléon’s missives to 
Josephine to Tom Hanks 
and Meg Ryan’s cyber- 
cooing in You’ve Got Mail. 


BEVERLY HILLS 90210 
(Fox, TV-PG-LV) You didn’t 
think Dylan left his 
demons behind in Europe, 
did you? While he wallows 
in his angst, the rest of 
the gang make like a Gap 
commercial at a swing 
marathon starring the 
Brian Setzer Orchestra. 


DHARMA & GREG (ABC) 
Dharma gets hooked on 
pigskin after spending 
an afternoon at a foot- 
ball game. How conve- 
nient, then, for San 
Francisco 49ers quar- 
terback Steve Young to 
make a cameo. 


December 16 


o*® 


CLOWNTIME IS OVER 


8:30-10Ppm* 


THE KENNEDY CENTER PRESENTS (PBS, TV-G) 
While some would argue that clown-obsessed serial 
killer John Wayne Gacy really destroyed any hope of 
pathos for the carnival mainstays, most would con- 
tend that Pagliacci is an enduring pleasure. The 
opera gets a top-shelf workout in this Washington 
Opera production, directed by Franco Zeffirelli and 
starring Placido Domingo (above). 


"CHECK LOCAL LISTINGS 


MAGGIE WINTERS (CBS, | 


TV-PG-D) As shiftily tact- 
less as his former alter 
ego David Puddy, Patrick 
Warburton’s Sonny mor- 
tifies Maggie when he 
announces her as his fi- 
ancée at his ex’s wedding. 


PARTY OF FIVE (Fox, 
TV-PG-DL) Julia’s stuck 
spending the holidays 
with Ned and his thinking 
man’s goatee after 
promising to help him 
with a term paper. 


| Daphne fears she’ll turn 


out to be as neglectful to 
her baby as her mom 
was to her. 


THE DREW CAREY 
SHOW (ABC) Fresh from 
a swell stint on That ’70s 
Show, Marion Ross 
returns for Christmas 
as Drew’s mom. Ex- 
Partridges Shirley Jones 
and Danny Bonaduce 
come along for the 
kitschy stunt ride. 


TO HAVE & TO HOLD 
(CBS, TV-PG) The Xmas ep 
has subplots both reli- 
gious (Annie defends a girl 
accused of killing a priest) 
and lay (Sean arrests a 
Santa Claus who shoplifts 
gifts for poor kids). 


CHARMED (The WB, TV- 
PG-DV) This week’s icky 
male: a 17th-century 
warlock on a mission to 
steal the girls’ powers. 


ENCORE! ENCORE! 
(NBC, TV-PG) Argh! Argh! 
Ye of great faith can help 
NBC plug a scheduling 
hole and watch Nathan 
Lane’s Joseph try to set- 
tle a family squabble with 
a neighboring winery. 


CHICAGO HOPE (CBS, 
TV-PG-L) Junior-league 
B-ball coach McNeil pulls 
a big-time boner when he 
mistakenly returns an in- 


| jured player to the court. 


FRIENDS (NBC, TV-14) 
What a genius flourish it’s 
been to have the three 
guys cohabiting—espe- 
cially when it’s up to 
Chandler to be the boss 
of the house. In other 
news, Rachel thinks new 
flame Danny and his sis- 
ter are a little tooclose. 


VENGEANCE UNLIM- 
ITED (ABC, TV-14-DV) 
Chapel sets his sights on 
an Army officer who, 
thanks to the (expired) 
statute of limitations, 
escaped prosecution for 
raping a young girl. 


THE GREATEST 
CHRISTMAS MOMENTS 
OF ALL TIME (Fox, TV-G) 
Now that she’s finished 
her gig as a murderous, 
conniving slut on 90270, 


Tiffani-Amber Thiessen 


| can spend her time on 


more wholesome things, 
like this roundup of yule- 
tide clips from the big 
and small screens. 


PROMISED LAND (CBS, 


| TV-PG) This is what you 


get for accepting jury 
duty: No sooner does 
Claire convince her 11 
peers that a woman ac- 
cused of child endanger- 
ment is innocent than she 


| finds out she may have 
| been wrong. 


| JESSE (NBC, TV-PG) 


Anybody else sick to 
death of the Diego-Roy- 
Jesse brouhaha? Tonight, 
the stallion next door 
has evidence that the 
ex-hubby is a cheater, 


| but Jesse thinks he’s 
| crying lobo. 


f ia . 
A POSTMODERN CLASSIC 


10-11ipm 


A BEAVIS AND BUTT-HEAD CHRISTMAS (MTV, TV- 
14-L) With South Park cornering the market these 
days on foul-mouthed animation, this replay is a 
welcome reminder of Mike Judge’s ingeniously 
scabrous creation. Unlike most series’ Christmas 


episodes, which are usually shtick-laden letdowns, 
this one (a satire of both A Christmas Carol and It’s 
a Wonderful Life) finds the preteen delinquents in 
tip-top asinine form. The boys’ exasperated guard- 
ian angel shows the pair how they wound up where 
they are today (i.e., nowhere) and what life would be 
like if they’d never been born (wonderful, duh). (R) 


December 17 


FOX FILES (Fox) Finally 
the newsmag addresses 
a matter of national im- 
port: the alleged death 
of the supermodel era. 
Oh, yeah, it also goes un- 


| dercover to snag pe- 


dophiliac stalkers on 


| the Internet. 


FRASIER (NBC, TV-PG) 
High comedy alert: An 
unexpected visit from the 
mother of Frasier’s new 
Jewish squeeze (guest 
star Amy Brenneman) 
forces the Crane boys to 
pretend that they’rea 
bunch of mensches. 


WHO WAS MOSES? (Dis- 
covery Channel, TV-G) 
Speaking of which, Dis- 
covery rides The Prince 
of Egypt’s coattails as it 
aims to distinguish the 
man from the myth. Oy, 


| everybody’s a trendoid. 


VERONICA’S CLOSET 


| (NBC, TV-PG) Ronnie dis- 


covers the department 
store Santa she hooked 
up with for the night 
may be Alec’s stepson. 


ECHOES FROM THE 
ANCIENTS (PBS, TV-PG) 
Anne Bancroft narrates 


| the story of “The Jewish 


War,” an obscure but 
decisive 2,000-year-old 
battle between the Ro- 
mans and the Galilean 
town of Yodefat. 


"CHECK LOCAL LISTINGS 


ER (NBC, TV-PG) Carter 
miraculously saves a 
boy from death, then 
spends the wee Xmas 
hours trying to salvage 
the kid’s brain. Romano 
skanks Benton once 
again, saddling him with 
Christmas Eve duty while 
he attends a social func- 
tion with Corday. 
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GENERAL HOSPITAL 
(ABC, TV-PG) Port Charles 
soft-rocks to the strains 
of Chicago, who show up 
to warble Xmas stan- 
dards as well as a couple 
of their own chart- 
topping ditties. 


BRIMSTONE (Fox, TV- 
14-LV) Stone finds out 
that the firebug behind 
a string of arsons is not 
just any damned rene- 
gade soul, but a close 
friend of his. 


SABRINA, THE TEEN- 
AGE WITCH (ABC, TV-G) 
A memorable repeat 

has a spatting Sabrina 
and Salem spending 
Christmas apart (thanks 
to acatnapper), anda 
cameo from rapper 
Coolio. (R) 


ULTRA SOUND: THE 
YEAR IN ROCK (MTV) 
Now inexplicably sub- 
sumed under the Ultra 


_ CHRISTMAS CANDY 


9:15-9:45am 


4) | CABLE PREMIERE 


f PG) Nathan Lane accom- 


December 18 


features a holiday mes- 
sage from President Clin- 
ton, which is likely to be 
some variation on “Good 
riddance, 1998!” 


| 
MILLENNIUM (Fox, TV- | 
14-V) Frankly, this sounds | 
| more like an Easter- | 
| themed plotline, but what 
| do we know? Frank spends | 
his Xmas vacation prob- 
ing the apparent resur- 
rection of a dead mobster. 


FIRING LINE DEBATE 
(PBS) In “Resolved: It’s 
Time to Abolish the Wel- 
fare State,” tycoon Pete 
du Pont tag teams with 
fellow limousine conserv- 
ative William F. Buckley Jr. 
to preach the evil of gov- 
ernment handouts. 


CHUNKY MONKEY 


1OPM-MIDNIGHT 
MIGHTY JOE YOUNG 
(Turner Classic Movies, 
TV-PG) Okay, so it 
doesn’t have Charlize 
Theron, but the original 
1949 King Kong knockoff 
sports then-amazing 
F/X and a traumatizing- 
ly weepy windup. 


“CHECK LOCAL LISTINGS 


CHRISTMAS IN WASH- 
INGTON (NBG, TV-G) In 
addition to performances 
from the U.S. Academy 
Glee Club and the U.S. 
Army Band, the special 


December 19 


Sound banner, the 

consistently well-in- 

formed retrospective 
| takes us back through 
| the year that was. 


FANTASY ISLAND (ABC, 
TV-PG) The ratings! The 
ratings! Kadeem Hardi- 
son and Megan Ward 

try to boost the troubled 
series as, respectively, 

a guy with a childhood- 
regression wish anda 
gal angling for a per- 
fect family. 


MOUSE HUNT (HBO, TV- 


plished a pretty deft 
stretch, going from The 

| Birdcage’s fusspot queen 
| to an heir-turned- 
exterminator in the 1997 
comedy-actioner. 


MARTIAL LAW (CBS, TV- 
14-V) Gang warfare! Cell- 
block brawls! Shower 
jokes! Sammo and Terrell 
(Arsenio Hall) go under- 
cover to infiltrate a 


RECESS (ABC, TV-G) What’s sensitive-souled Mikey 
to do when his fourth-grade classmates claim that 
Jolly Old Saint Nick is just a jolly old myth? Solicit a 
little help from some celebrity friends, of course. 
Enter Dick Clark, Robert Goulet, and James Earl 


gun-smuggling ring in 
the big house. 


CUPID (ABC) Trevor 
spends his holiday-sea- 
son jury-duty 

gig forging a love 
connection for fellow 
panelist Kim Fields 
(Living Single). 


ATTRACTIVE 
CO-WORKER. 


Jones (above), who visit this sharply written in- 
stallment of the popular animated series in which 
Mikey tries to prove Santa’s existence. A real 
heart-tugger, it’s a Christmas episode to rank 
right up there with such classics as Rudolph and 


The Grinch. A —Shawna Malcom 
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THE WONDERFUL 
WORLD OF DISNEY 
(ABC, TV-G) WWD keeps 
the Sunday-night hordes 
pacified with The Baby- 
Sitters Club (1995), first- 
time feature director 
Melanie Mayron’s (thir- 
tysomething) big-screen 
adaptation of Ann M. 
Martin’s wildly popular 
preadolescent novels. 


THE SIMPSONS (Fox, 
TV-PG) Springfield’s resi- 
dent Mob goombah, Fat 
Tony (Joe Mantegna), re- 
turns to put the screws 
to Homer when the latter 
is appointed bodyguard 
to Mayor “Diamond Joe” 
Quimby. Mark Hamill also 
guest-stars, as himself. 


A VERY SPECIAL 
CHRISTMAS IN WASH- 
INGTON, D.C. (TNT, TV- 
PG) Billary host yet an- 
other, slightly edgier 
holiday do, when Run- 
DMC, Sheryl Crow, Jon 
Bon Jovi, Eric Clapton, 
and Tracy Chapman deck 
the White House halls 
for the benefit of the 
Special Olympics. 


TLC PRESENTS (TLC, 
TV-PG) A special three- 
fer celebrates the su- 
perlative with “The 
Greatest Party: Mardi 
Gras Carnival”; “The 
Greatest Circus Family: 
The Flying Wallendas”; 
and “The Greatest Moun- 
tain: Everest.” Why them? 
Why now? Who knows? 


NAGANO ’98 OLYMPICS: 
BUD GREENSPAN’S 
STORIES OF HONOR 
AND GLORY (Showtime) 
Good thing somebody 
remembered all those 
tales of athletic and per- 
sonal triumph, ’cause we 
sure as hell didn’t. 
Thanks, Bud! 
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NO SLEEPER HOLD 


9-11Pm 


HITMAN HART: WRESTLING WITH SHADOWS 


(A&E, TV-PG) Bret Hart nails the essence of Shadows 


when he muses that, as phony as pro wrestling is, 


it’s realer than people think. This artfully trenchant 


documentary shows how things got all too real for 
the grappling hero as he neared what he hoped 
would be a dignified retirement from the World 


Wrestling Federation. Turns out the league’s own Dr. 


Evil, Vince McMahon, had other plans. More than 
that, though, it’s a revealing gaze into the 
mechanics of the multibillion-dollar biz, and the 
musclemen who get ground up in its gears. A 


TOUCHED BY AN ANGEL 
(CBS, TV-G) A boy guilt- 
ridden over his brother’s 
disappearance gets a 
lesson in faith (what 
else?) from Monica, along 
with guest stars Paul 
Winfield, John Cullum, 
and Randy Travis. (R) 


THAT ’70S SHOW (Fox) 
This veritable ode to 
emasculation finds sud- 
denly underemployed 
Red stuck at home, Jack- 
ie cracking the whip on 
Kelso, and Eric getting 
trounced on the basket- 
ball court by Donna. (R) 


THE X-FILES (Fox, TV- 
14-V) Visions not of sug- 
arplums but of a long- 
lost daughter dance in 
Scully’s head in last 
year’s holiday-themed 
thriller, “Christmas 
Carol.” (R; part 1 of 2.) 


TRAILBLAZERS (Travel 
Channel, TV-PG) So nice 
to see Peru get recog- 
nized for something 
other than its robust co- 
caine trade: herewith, a 
look at the nation’s mys- 
tical past and present. 


THE PRACTICE (ABC, 


TV-PG-L) Just in case you 


missed it the first time, 


| take a gander at John 


Larroquette’s scenery- 
chewing, Emmy-winning 
turn as “flamboyant” 
genius Joey Heric. Guilty 
or not, he’ll slay you. (R) 


THE SENSIBLE THING 
(PBS, TV-PG-S) The 


short-story adaptation 


of one of F. Scott Fitz- 


| gerald’s lesser-known 


works concerns a poor- 
boy/rich-girl relation- 
ship set in 1924. 
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The perfect coastal retreat. Some don’t believe that it really exists. But if you’re a reader of CO, 


LIVING—you know that it does. Because every issue of this exciting new magazine takes you to places 


you've never been before. And every page shares discoveries that can help turn your own home—no 


matter how coastal or far inland it may be—into your own little slice of heaven. 


COASTAL LIVING. Bound to make a believer out of you. 
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Winners’ Gircle 


Alice McDermott’s novel Charming Billyand Edward Ball’s historical 
memoir Slaves in the F. 
National Book Awards. 


THERE ARE PROBABLY 
many literary prizes as there 
are versions of Coke and Pep- 
si. Although few ever show up 
as more than a blip, if that, the 
National Book Award is a ca- 
reer maker (or capper), a news 


AS 


story, and an event; it counts. 
So when the fiction prize at 


TOM WOLFF 


——— 
| 


Charming 
Billy 
BY ALICE 
McDERMOTT 


$22 


3ronx. They’ve just come 
back from the cemetery after 
burying Billy Lynch, an alco- 
holic who finally drank himself 
to death. As McDermott takes 
us from table to table, intro- 
ducing her characters, we 
eavesdrop on various conver- 
sations and recollections, hear- 
ing all about (we think) the 
“disappointment and disbe- 
lief” that wrecked poor Billy’s 
life. As a young man just re- 
turned from World War II, he 
met and fell in love with a 
pretty Irish girl—a nanny— 
on Long Island. After she re- 
turned to Ireland, he’d saved 
and borrowed, then finally 
sent her money to fly back to 
the States and marry him. But 
then came word—delivered 
to Billy Lynch by his favorite 
cousin, Dennis—that 
the girl had died of 
pneumonia. In the 
years that followed, Bil- 
ly’s life became a drink- 


FARRAR, STRAUS 


& GIROUX 


Slaves in 
the Family 
BY EDWARD BALL 


amily overcame more fa 
But were they worthy? by Tom De Haven 


this year’s ceremonies went 
not to Tom Wolfe’s A Man in 
Full, the odds-on favorite, but 
instead to Alice McDermott’s 
Charming Billy, a novel most 
people had never even heard 
of, jaws dropped. And yet, if I 
do say so myself, and with 
nothing but admiration for 


mous books to nab 1998’s 


Tom Wolfe, it wasn’t just great 
fun (it’s always that when 
David clobbers Goliath all over 
again), it was the right choice. 

In the early 1980s, a group 
of Irish-American relatives (a 
“legion of cousins,” mostly) as- 
semble on a rainy afternoon at 
| a little bar and grill in the 


EONST Esa) thAwl 


ing life, a life haunted 
by the kind of sadness 
that can’t be cured. 

This, of course, is the 
stuff of mawkish saloon 
: songs, but McDermott 
(At Weddings and Wakes, 
That Night) has more on her 
mind than another chorus of 
“One for the Road.” That 
soon becomes apparent when 
Dennis Lynch tells his grown 
daughter (who narrates 
much of the novel) that Bil- 
ly’s girlfriend never died at 
all but simply kept his mon- 
ey, married a man in Ireland, 
and opened a gas station. A 
well-meant deception, in- 
tended by Dennis to spare a 
lovesick relative the pain of 
rejection, shadows both the 
liar and the lied-to for the 
next 37 years, linking both 
cousins in a web of sorrow 
and guilt, resentment and 
uneasy affection. 

Despite its slimness (a 
mere 280 pages), Charming 
WEEKLY 


NMENT 71 


inPaperback 
Was It Something | Said? 


Valerie Block (Washington 
Square, $14, first published 
in 1998) Neurotic urban 
duo fallin love after a 
plane crash in this sly, 
amusing tale. 


Glass Houses Stanley G. 
Hilton and Dr. Anne-Renee 
Testa (St. Martin’s, $5.99, 
1998) Attorney/psychologist 
authors accuse politicians 
(including Newt Gingrich) 
of hypocritical moral 
grandstanding in this 
engrossing tell-all. 


The Making of The 
Wizard of 02 Aijean 
Harmetz (Hyperion, $14.95, 
1977) Detailed, anecdotal 
chronicle of the nuts and 
bolts behind the magical 
film classic. 


Billy—like, say, The Great 
Gatsby or To Kill a Mocking- 
bird—earns its authority, its 
sheer Americanness, by re- 
maining stubbornly focused, 
even parochial. What appears 
at first to be a simple tale of 
lost love in an outer borough 
deepens slowly into a complex 
drama about “change and 
cruelty, separation and loss, 
pity and sorrow.” For all their 
ordinariness, for all of their 
public reserve, McDermott’s 
New York Irish Catholies— 
meter readers, shoe salesmen, 
housewives, and bus dri- 
vers—are a pretty passionate 
bunch. They can, and often do, 
break your heart. 

This year’s National Book 
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Award winner for nonfiction 
also deals with the mystery 
and secrets of an extended 
family, and with their reper- 
cussions over time. Beginning 
in 1698 and continuing for the 
next 167 years, the Balls of 
South Carolina, whose nu- 
merous rice plantations 
stretched along the Cooper 
River, north of Charleston, 
were among the most pros- 
perous families in the Old 
South. But their wealth, com- 
fort, status, and power were 
made possible only by the al- 
most 4,000 black people who 
worked their land. In Slaves 
in the Family, Edward Ball has 
examined—in mind-boggling 
detail—his forebears’ grim 
slave-owning past and tracked 
down living descendants, both 
black and white. “I felt ac- 
countable for what had hap- 
pened,” he writes, “called on 
to try to explain it.” 

Strangely, this is a book 
that promises to be far more 
compelling than it turns out 
to be. For one thing, Ball him- 
self remains remote, a dispas- 
sionate collector of archival 
information and tape record- 
ings. His cross-country trips 
locating, then talking to, the 
multi-great-grandsons and 
great-granddaughters of his 
family’s slaves are narrated 
with monotony and thudding 
prose. But even more ofa 
problem, the inter-chapters 
that deal with plantation life 
in the 18th and 19th centuries 
are crammed so full of geneal- 
ogy that after a while they 
become drone-like, a buzz of 
begets and begats. Still, the 
story that Ball tells is the 
great American tragedy, and 
even when it’s told as ponder- 
ously as it is here, the story 
itself—sordid, amazing, dis- 
gusting, infuriating—is al- 
ways worth hearing again. 
Charming Billy: A Slaves in 
the Family: B 
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JONBENET RAMSEY 


BET WEENZLINES 


The inside scoop on the book world 


@ BOOK ’EM seems to have laun- 
ched yet another trend: the bookstore sub- 
poena. Investigators in the JonBenét Ramsey 
murder case have attempted to compel Boul- 
der, Colo.’s Rue Morgue Mystery Bookshop to 
turn over all records of purchases made by 
Patsy and John Ramsey, parents of the slain 6- 
year-old. Owners Tom and Enid Schantz 
replied that the Ramseys were not listed in the Rue Morgue’s 
customer database. “But if we did have records, we wouldn’t 
turn them over,” says Enid. “We feel very strongly that what 
people read is their business.” So strongly, in fact, that the 
Schantzes notified the American Booksellers Foundation for 
Free Expression (ABFFE), the same organization that defended 
Washington’s Kramerbooks from the subpoena demanding Mon- 
ica Lewinsky’s records. Says Chris Finan, president of ABFFE, “If 
prosecutors could subpoena bookstores just to get an idea of the 
kind of books people read, that would be a dangerous prece- 
dent.” Tom thinks one reason prosecutors may want the records 
is because of the theory that JonBenét’s killer drew inspiration 
from Allan Folsom’s 1994 thriller The Day After Tomorrow. Boul- 
der’s district attorney has not taken further action. “We’re hop- 
ing this will be the end of it,” says Tom. “If we’re the key to solv- 
ing the murder, then the murder’s never going to get solved.” 
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@ STILLER THRILLER Fans of and ille 
will be rewarded with juicy gossip in the opening pages of their 
upcoming humor tome Feel This Book. The twosome—who’ve 
teamed up in stand-up, screen, and TV—cheekily reveal that 
they were former bed buddies as well. “We have experienced, 
quite possibly, the worst 
relationship ever—at 
each other’s hands,” 
writes Stiller. Towhich 
Garofalo responds, 
“Some incidents in life 
are blocked out for a 
reason.” So, did they 
or didn’t they? “That’s 
a joke,” says Garofalo’s 
personal manager, Kara 
Welker. “It’s a parody. (’ 
They’re friends, but ' 
they’ve never had are- 
lationship.” The Ballan- 
tine book is set for a June 
1999 release. —Scott 
Brown and Clarissa Cruz 
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Rising Son 


| Guy Johnson—child of Maya Angelou—tackles the 
20th-century African-American experience 


ROOTS ASIDE, THERE HAVE, 
until now, been relatively 
few epics published on the 
African-American experience. 
In his debut novel, Standing 
at the Scratch Line (Random 
House, $24.95), Guy Johnson 
spins a narrative that spans 
the first half of this century 
and moves from the Loui- 
siana bayous to the trenches 
of France to Harlem in its 


heyday. The vehicle for the 
cross-border tale is LeRoi 
“King” Tremain, a Southern 
backwoods boy who is some- 
thing of a cross between the 
scourge of God and a secular 
saint: He kills men the way 
most people peel oranges, 
but only (and always) ac- 
cording to his own strict 
moral code. 

Expelled from his family 


O FEWER THAN three news- 
men—tTom Brokaw, Peter Jen- 
nings, and Daily News editorial 
director and former Random 
House chief Harry Evans—have 
authored end-of-the-century 
tomes. Rivaling Tom Wolfe’s latest in both 
portentousness and pounds, the books 
cry out for stick-on gift tags: This one’s 
for Grandpa, this one’s for brilliant little 
Emily, this one’s for Uncle Rick-who-was- 
in-the-war. Unfortunately, the three 
writers haven’t made it that easy. Here’s 
how to tell the doorstops apart: 


Harold Evans, THE AMERICAN ( 
CENTURY (Knopf, $50) The . 
American people show up in 
Evans’ tome only as gold dig- 
gers, garment workers, and 
civil rights protesters. Each 
President gets a two-page 
biographical spread, and 
Evans’ sharp, occasion- 
ally sarcastic essays at 
the beginning of each 
chapter cover serious 
topics like isolationism, 
Vietnam, and Reaganomics. 
The pictures, while stun- 
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THREE BIG BOOKS BY THREE MEDIA BIGGIES 


ning, are all black and white. This is 
history for those who don’t care 
about Charlie Chaplin, Rosie the 
Riveter, or gay culture. Presiding 
muse: Calvin Coolidge, e.g., “The busi- 
ness of America is business.” B 


Peter Jennings and Todd Brewster, 
THE CENTURY (Doubleday, $60) Jen- 
nings and Brewster’s volume has color 


after he murders two 
white deputies, King 
joins one of World War 
I’s black regiments, 
sharpens his deadly 
skills in battle, and be- 
comes famous for his | & 
utter lack of fear. After | ¥ 
being discharged, King | = ye 

opens a nightclub in Baie. aif 

New York and defies | 2am amr N i 
the Mob; later he re- SVE TTH TSS ee roe sc 
turns to the South, BRINN ECitbarcurim Ute rlcm CD(s 
marries, and fights the 
Ku Klux Klan in New Or- 
leans. Throw in some voodoo, 
bootlegging, real estate deals, 
and Mafia hits, set it against 
a backdrop of racism and re- | B 


venge, and you get the idea. 
As history it’s hackneyed, but 
as entertainment it’s never 
less than eminently readable. 
—Vanessa V. Friedman 


pictures. It also has Picasso, ’50s ads, 
and Diana’s funeral. This is history | 
according to World News Tonight, cap- 
turing the images at the top of your 
brain when someone says 1929, 1950, or 
1968. Written as a companion book to a 
series airing on ABC in March, The Cen- 
tury has a windy, loose organization 
that works better on TV. For example, 
the chapter titled “Mass Markets” 
jumps from Elvis to Marilyn to Martin 
Luther King Jr.; the juxtaposition jars. 
Presiding muse: Walter Cronkite. B 


Tom Brokaw, THE GREATEST GENERATION 
(Random House, $24.95) Brokaw bites 
off much less than Jennings, concern- 
ing himself only with the personal 
histories of 50-odd men and women 
who came of age during World War Il. 
Their heroism is undeniable, but it 
seems more the result of cir- 
cumstance than something in the 
v4\\ milk. Plus, because this is the 

a pre-therapy generation, Brokaw’s 
representatives refuse to analyze 
their lifesaving deeds, their 

divorces, or their stormy rela- 
tionships with their flower chil- 
H | dren. Brokaw doesn’t push—in 
J his mind, stoicism is a virtue. 
Presiding muse: Steven Spielberg 
(although even Private Ryan shed a 
few tears). C- —Alexandra Lange 
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THE HOLIDAY EVENT OF THE YEAR 


JON BON JOVI 
TRACY CHAPMAN 
ERIC CLAPTON 
SHERYL:CROW 
RUN-DMC 
and ad MORE 
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TV MANIA Edith Pavese and Judith 
Henry (Abrams, $12.95) Finally, a 
book that doesn’t even pretend 
to be about anything more than 
channel surfing set to print. Aside 
from a brief introduction, this 
flashy little picture album is a couch 
potato’s treat. It features sound- 
bite-length descriptions of shows 
past and present, along with 
equally shallow observations. On 
The Simpsons: an “animated se- 
ries for adults that touches on 
serious subjects of contemporary 
life.” Well, duh. On thirtysome- 
thing: “This show resonated with 
viewers of the same age.” Double 
duh, But the frothy nostalgic as- 
pects of the book are hard to resist 
(you go, Marcus Welby). B= —CC 


| WILL BEAR WITNESS Victor Klem- 
perer (Random House, $29.95) 
This diary of a Jewish professor 
gives a reckoning of life in Nazi 
Germany from 1933 through the 
middle of World War II. It’s been 
a best-seller in Germany and was 
even turned into a 13-part mini- 
series there. And no wonder: 
Klemperer’s keenly observed 
journal presents day-to-day life in 
heartrending detail. His travails 
in learning to drive and building a 
home appear alongside casual ref- 
erences to spotting a children’s 
ball marked with a swastika and 
countless swirling rumors (Hitler 
won’t last the year; Hitler is un- 
stoppable). Klemperer’s whole 
world shrinks while his rights dis- 
appear until he regards someone 
who speaks to him on the street 


as brave, while chiding him- 
self for accepting simple 
decency as a notable act. He 
gives us an insider’s look at the 
ordinary people of the Third 
Reich, and that makes their com- 
plicity, their failings, and their 
all too rare kindnesses painfully 
human. A- —Michael Giltz 


ITHAKA Sarah Saffian (Basic 
Books, $23) The author, adopted 
as a newborn, grew up happy un- 
til her 28rd year, when a phone 
call from her birth mother threw 
her into a spiral of self-searching 
depression. Torn between won- 
dering about her birth parents 
and wanting them to leave her 
alone, Saffian spent three years 
corresponding with them (ex- 
cerpts of the letters are repro- 
duced) until finally meeting them 
in person. This is the story of 
what happened in the meantime: 
Saffian’s struggle to reconcile na- 
ture with nurture and the shock 
to her own identity. The tale is 
gracefully and affectingly told, 
yet ultimately it fails to leap off 
the page. B —VVF 


THE HILLS OF TUSCANY: A NEW LIFE 
IN AN OLD LAND Ferenc Maté (Nor- 
ton, $23.95) An artsy New York- 
based couple moves to Tuscany to 
buy and refurbish a spectacular 
ancient stone house complete 
with gardens, olive groves, and 
views—and deal with many mi- 
nor setbacks even as they dawdle 
over four-course lunches and 
entertain visitors. Sound famil- 
iar? Actually, and unfortunately, 
you'll hardly confuse Maté’s ver- 


ELEVISION 


by ie 


& Judith Henry 


sion of This Old World House 
with Frances Mayes’ best-selling 
Under the Tuscan Sun. While 
Mayes’ entrancing descriptions 
invited readers into the daily 
rhythms of her life, Maté’s awk- 
ward, purplish prose demands 
that you view his experience at 
arm’s length.G —Megan Harlan 


DOUBLE BILLING Cameron Stracher 
(Morrow, $24) If you prefer your 
lawyering without criminally 
short skirts and workdays that 
culminate in impromptu bath- 
room-stall dance numbers, try 
this scathingly funny and grim 
portrait of the legal profession. 
“A mild compulsive disorder can 


ye 


TELLY TYPE TV Mania will satisfy the cravings of insatiable TV addicts 


be a beautiful thing,” the freshly 
minted Harvard Law School grad 
narrator-author remarks. As he 
trudges through life at a mega- 
size firm, he details the lengths 
that overworked, hyper-ambitious 
associates (fueled by client-subsi- 
dized gourmet takeout) will go 
to for advancement. Although 
Stracher’s memoir occasionally 
lapses into dry legalese, Double 
Billing should be required read- 
ing for the aspiring rich and 
shameless. B —CC 


JACK KEROUAC: KING OF THE BEATS 
Barry Miles (Holt, $25) At his 
peak, he wrote about 1950s 
American hipsters like an angel, 


BOURA ANOHINY AB Hd¥HDOLOMY 


‘WHAT'S THE GOOD WOR 
‘es an age-old story: a beautiful girl fancies a fine young man—but how to seize his att 
12th-century Scotland of Tanya Anne Crosby's new novel ON BENDED KNEE, the spirited St 
her intended's best friend. He may be a rogue who once broke her heart, but Colin MacBrod 
insights into the ways a woman can tempt a man. It's just that his young charge is becoming t 


student—one that he suddenly cannot bear to lose. Can eternal love be nearer than either 
had ever dreamed? 


“Vennis Danvers electrified the science fiction world with CIRCUIT OF HEAVEN, now 
available in paperback. It posits a vast computer network, “the Bin," in which human per- 
sonalities can live in a virtual world without disease, violence or death. Its denizens have — 
escaped the real, decaying one, now left to fundamentalists, criminals and technophobes. 
But what happens when you're a part of the real world—and you fall in love with a construct 

inthe Bin? This provocative novel makes us think, makes us wonder, and makes us want — 


and broodingly looked the part in 
his photos. How could Jack Ker- 
ouac not be the epitome of Beat 
generation cool? In fact, the shy 
author of On the Road couldn’t 
drive, lived primarily with his 
mom, supported the KKK and 
Joe McCarthy, and spouted homo- 
phobia yet (by many accounts) 
was promiscuously bisexual. His 
addictions to speed and alcohol 
transformed him into a raving 
paranoiac and ultimately killed 
him in 1969. Throughout this 
vivid, mercilessly insightful bio, 
biographer Miles mediates fasci- 
nating firsthand accounts by 
Allen Ginsberg, William Bur- 
roughs, Carolyn Robinson, and 
others to render the harrowing 
chasm between Kerouac’s in- 
spired writing and destructive 
life. B+ —MH 


Fiction 

THE END OF A FAMILY STORY Péter 
Nadas (Farrar, Straus & Giroux, 
$23) In 1950s Hungary, the nar- 
rator’s grandfather uses mar- 
velous tales to comfort his 5-year- 
old grandson, whose mother is 
dead and whose father is away 
playing some shadowy part in the 
oppressive political regime. The 
old man spins yarns out of histo- 
ry, turning the Jewish diaspora 
into a wanderlust fairy tale. The 
grandmother, more poignantly, 
waits for her son’s sporadic re- 
turns home: She keeps his room 
spotless, his clothes clean. The 
little boy’s observations—den- 
tures in a glass, the “empty lit- 
tle paths” between blades of 
grass—stand out in stark con- 
trast to the grandfather's tapes- 
try of words and mark him as a 
member of a family whose eye 
for detail ensures a certain sur- 
vival. A- —Daneet Steffens 


ORCHID BEACH Stuart Woods 
(HarperCollins, $25) Thriller No. 
18 finds Woods trying out his 
first female protagonist, with 
mixed results. After unsuccess- 
fully charging a colonel with sex- 
ual harassment, Maj. Holly Bark- 
er musters out of the Army and 
into the Orchid Beach, Fla., po- 
lice department. Her first task as 
deputy chief of police is to 
investigate the double murder 
of her new boss and his best 
friend. Barker—tough and tight- 
lipped—is fun to watch as she 
maneuvers among city politicians 
and wary colleagues, one of 
whom may be the murderer. But 
unfortunately Woods tangles his 
promising yarn by involving 
Barker in an inane romance with 
a public defender. After a slew 
of best-sellers, he should know 
better. C+ —Rhonda Johnson 
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PLUM ‘PROFESSOR’ 


ESTLED AMONG the Oprah- 
anointed tomes and glossy 
self-help books is this sea- 


PROFESSOR 


son’s sleeper. Quietly dwellingin MADMAN 


the charts (16 pressruns have 
about 175,000 copies in print) after 
a modest publicity campaign, 
Simon Winchester’s latestis the 
story of two men instrumental inthe making of the 


aXe foe Mscrse oF tat 
| Orson Beenie Debryom cy 


Oxford English Dictionary. The hook? One of them 
contributed his entries whilein an asylum for 
murder. Hmmm...maybe it’s Oprah fodder after all. 
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A MANIN FULL 8 Face asta acest atuct o9 s0.r tose aoe ca.ce ae 4 
Tom Wolfe, Farrar, Straus & Girous, $28.95 

THE SIMPLE TRUTH David Baldacci, Warner, $25 ......... 2 
WHEN|THE WIND BLOWS: Setecscc-ac: ors pene eerees ae ok 5 
James Patterson, Little, Brown, $25 

BAG OF BONES Stephen King, Scribner, $28 ...........- 10 
RAINBOW SIX Tom Clancy, Putnam, $27.95 ............. WT 
MIRROR IMAGE Danielle Steel, Delacorte, $26.95 ........ 4 
THE VAMPIRE ARMAND Anne Rice, Knopf, $26.95 .......7 
ALL THROUGH THE NIGHT .................2...2-..-..- 7 
Mary Higgins Clark, Simon & Schuster, $17 

THE PATH OF DAGGERS Robert Jordan, Tbr, $27.95 ....... 6 
THE POISONWOOD BIBLE -....2..0025.2..ccccceaeeeecs 8 


Barbara Kingsolver, HarperCollins, $27.50 
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TUESDAYS WITH MORRIE ................... 20 eee ee eee 57 
Mitch Albom, Doubleday, $19.95 

(HECENTURY rs faa tae casts cts sscs Cueabns's ceicranasty a mewh eet 2 
Peter Jennings and Todd Brewster, Doubleday, $60 

THE 9 STEPS TO FINANCIAL FREEDOM .................. 37 


Suze Orman, Crown, $23 
FOR THE LOVE OF THE GAME Michael Jordan, Crown, $50 . 5 


CONVERSATIONS WITH GOD, BOOK3 .................... 3 
Neale Donald Walsch, Hampton Roads, $22.95 
IF LIFE IS AGAME, THESEARETHERULES ............... 1 


Cherie Carter-Seott, Broadway, $15 
SOMETHING MORE Sarah Ban Breathnach, Warner, $20...7 


ONE DAY MY SOUL JUST OPENED UP .................... 4 
Iyanla Vanzant, Simon & Schuster, $12 
IN; THEI MEANTIME ig orcs 'gisvaais scree «istsisielatt se orate 34 
Iyanla Vanzant, Simon & Schuster, $23 
THE PROFESSOR AND THE MADMAN..................... 6 


Simon Winchester, HarperCollins, $20 
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CHICKEN SOUP FOR THE TEENAGE SOULII................ f 
J. Canfield, M.V. Hansen, and K. Kirberger, 

Health Communications, $12.95 

MIDWIVES Chris Bohjalian, Vintage, $13 ............... 5 


CHICKEN SOUP FOR THE TEENAGE SOUL ................ 76 
J. Canfield, M.V. Hansen, and K. Kirberger, 
Health Communications, $12.95 


DIVINE SECRETS OF THE YA-YA SISTERHOOD ............. 43 
Rebecca Wells, HarperPerennial, $13.50 
DON’T SWEAT THE SMALL STUFF .....................4 86 


Dr. Richard Carlson, Hyperion, $10.95 


SOURCE: PUBLISHERS WEEKLY 
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INVENTORY 
(in stock) 


The online bookstore 
so big, it makes 
Amazon look tiny. 


With over 4..6 million titles, 
you won't find a bigger online 
bookstore. Period. So get 
online and get your book. 
If we don’t have your book, 


nobody does. 


aol keyword: bn 


© 1998 barnesandnoble.com source: barnesandnoble.com title data 
taken from barnesandnoble.com database and warehouse statistics. 
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The best gifts of the season 
We think you Il agree 
Are the great indie films 
On a Landmark marquee. 


LANDMARK THEATRES 


THE ONLY NATIONWIDE THEATRE CIRCUIT 
DEDICATED TO INDEPENDENT FILM. 


LOS ANGELES = SAN FRANCISCO = DENVER ™ DALLAS = BOSTON/CAMBRIDGE 
HOUSTON ™ SEATTLE = DETROIT = BERKELEY = BEVERLY HILLS = SAN DIEGO 
NEW ORLEANS = MINNEAPOLIS @ LA JOLLA = WALTHAM # MENLO PARK 
OAKLAND = SOUTH PASADENA ® CLEVELAND & SANTA MONICA = MILWAUKEE 
ST. LOUIS = PALO ALTO = SACRAMENTO ® CHICAGO (SPRING 1999) 


PHOTOGRAPH BY 


Da Producerz 


ANOTHER BATTLE IS RAGING 
within hip-hop, and for once 
it’s not personal. Instead, it’s a 
sonic war, a struggle between 
forces who want to branch 
out (and grow more positive- 
minded) and those who feel 
the music should remain stark 
and unrelenting, true to its 
bombed-out-tenement roots. 
Nowhere has rap’s inner con- 
flict been more apparent than 
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Grand masters of hip-hop Timbaland and RZA embark on solo 
voyages—and wind up in very different places. by David Browne 


on new albums by two of the 
music’s most innovative pro- 
ducers, Timbaland and RZA. 


On his work with Missy El- | 


liott, Timbaland (né Tim Mos- 
ley) pulled hip-hop into more 
melodic, R&B-centric areas, 
an approach also heard on his 
first solo project, Tim’s Bio: 
From the Motion Picture: Life 
From Da Bassment. Much like 
another Southern producer, 


PS 


Atlanta’s Jermaine Dupri, the 
Virginia Beach-based Timba- 


land prefers a sensuous flow | 
(adding staccato beats to 

eliminate all traces of wimpi- | 
ness), and he knows the val- 
ue of letting arrangements 
breathe. The first track, “I 
set It On,” a duet with fe- 
male rapper Bassey, has a 
clipped Latin-funk groove, a 
vibe that continues on a cut 


ENTERTAINMENT 


Timbaland 


Tim’s Bio: 
From the 
Motion Pic- 
ture: Life 
From Da 
Bassment 
BLACKGROUND 


RZA as Bob- 
by Digital 
in Stereo 


BLUE VELVET Timbaland (left) is 


blindingly upbeat next to RZA 


that cops the Spider-Man 
theme (“Here We Come”) 
and ones laced with chanting 
female backups and slow-jam, 
Morse-code beats. 
Naturally, Timba- 
land needs to prove 
he’s hard and, to do so, 
recruits a bevy of new- 
school-rap guests. Nas 
and Jay-Z, who seem 
to make a secondary 
living from cameo ap- 
pearances on other 
people's records, most- 
ly serve up de rigueur 
thug-life boasts and 
“bitch” put-downs. 
(When Ludichris raps 
about wanting to fon- 
dle a “Fat Rabbit,” 
he’s not talking about 
a visit to the local pet 
store.) But when Tim- 
baland works with 
women, his touch blos- 
= soms. “3:30 in the 
Morning,” his and Elliott’s 
showcase for newcomer Vir- 
ginia Williams, is a hip-hop- 
soul diamond. Even better is 
“Talking on the Phone,” a 
simmering jealousy tirade by 
Kelly Price that’s wrapped 


in a blanket of outer-space 


synthpop. Timbaland won’t 
want to hear this, but perhaps 
he should display his, well, 


feminine side more often? 


With its reference to 
Spider-Man and its liner- 
note nods to Wonder Woman 
and Green Lantern, Tim’s 
Bio is steeped in comic-book 
culture, a trend that allows 
rappers to indulge in violent 
fantasies that have no con- 
nection to reality. On RZA’s 
solo debut, RZA as Bobby Dig- 
ital in Stereo, the Wu-Tang 
Clan headmaster takes that 
association to the next level 
by becoming a superhero: 


| The album is the soundtrack 


WEEKLY 79 


80 


for an action film written and 
directed by RZA (a.k.a. 
Robert Diggs). The film isn’t 
due until February, but judg- 
ing by the music, Bobby Digi- 
tal is “the B-boy hero for our 
times,” a masked avenger 
who’s either gunning down 
villains or fending off drool- 
ing women. Hence, the cuts 
alternate between big-bottom 
rumbles, growled by RZA’s 
Wu-Tang pals, and macho 
come-ons that inject sexuali- 
ty into the Wu oeuvre. (Don’t 
expect a hip-hop Julio Igle- 
sias, of course: “You shinin’ 
like a brand-new spankin’ 
black Glock,” RZA raps to his 
presumably flattered partner 
in “Love Jones.”) 


STEREO MC RZA’s alter ego 
doesn’t mask his limitations 
_—————— 

Even if Bobby Digital in 
Stereo barely hangs together 
as a concept album, RZA’s tal- 
ent as a producer and sound 
tinkerer bounds to the fore. 
On tracks like “Terrorist” and 
“Unspoken Word,” his trade- 
mark—layering strings, tin- 
kling pianos, and empty-lot 
shrieks over thumpy, bass- 
heavy tracks that sound like 
slow drives down a deserted 
boulevard—is fully in effect. 
With its cameo by old-school 
harmony singers Force MD’s, 
“My Lovin’ Is Digi” achieves 
a gothic, melodramatic gran- 
deur, like the sound of a Mo- 
town group transported in 
time to a ghetto in the ’90s 
and wondering how the hell 
they wound up there. 

But Bobby Digital in Stereo 
also reveals that the Wu-Tang 
car may have finally pulled 
onto a one-way street. The 
same thudding beats pervade 


DESIGN O° THE TIMES 


the album, much as they do on 
Method Man’s even more 
deadening Tical 2000: Judge- 
ment Day. The eerie minimal- 
ism that made the earliest Wu 
records so riveting has grown 
tired; after hearing the same 
repeated loops, you yearn for 
something akin to a song. This 
is music with a brightly lit “do 


HE RELATIONSHIP be- 
tween pop-music 
stars and fashion 
trends has always 
been close, but 
Timbaland’s semi- 
adoption of the Tim- 
berland brand name is the kind 
of innovation that could inspire 
imitators galore. How long will it 
be before we see CDs from these 
artists at the record store? —Joe 
Kimberling and Michele Romero 
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not disturb” sign slapped on 
it. RZA claims Bobby Digital 
in Stereo is a side project and 
that his actual solo debut, The 
Cure, will be out next sum- 
mer. But for now, in the battle 
of Spider-Man vs. James Bond, 
Spidey wins, webbed hands 
down. Tim’s Bio: B+ RZA as 
Bobby Digital in Stereo: B 


HEARZ NOW 


This week on the music beat 


@ THE SINGLES SCENE It’s official: Recording artists no longer 
have to release a single to make the “singles chart.” That, in pop- 
ular parlance, is Billboard’s Hot 100, for decades the industry 
standard for ranking hit songs. The magazine’s Dec. 5 issue was 
the first to carry a revamped chart in which album cuts com- 
pete side by side with the configuration formerly known as the 45. 

Labels have been increasingly loath to release commercial sin- 
gles in recent years, for fear their success “cannibalizes” 
lucrative album sales. In the past, Bil/board insisted on a retail 
single release for Hot 100 qualification, rendering massive radio 
hits like Alanis Morissette’s “You Oughta Know” and Natalie 
Imbruglia’s “Torn” ineligible—until now. Under the new system, big 
airplay alone is enough to make the chart, though points froma 
retail release will still usually be necessary to scale the summit. 
The immediate effect was massive: While only one noncommer- 
cial single, the Goo Goo Dolls’ “Iris,” had enough radio spins to crack 
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the top 10 without sales points, 51 tunes out of Dec. 5’s Hot 100 were 
album cuts that hadn’t appeared on the chart the week before. 
Time to wave buh-bye to retail singles? Not necessarily. Bill- 
board chart columnist Theda Sandiford-Waller believes labels 
might feel pressure to release more by prideful pop stars whose 
suddenly Hot 100-eligible album tracks stall at mid-chart. “I’ve 
gotten wind of songwriters who’ve already called label heads 
this week wondering why their record isn’t top 10 when it could 
be if they had a commercial single,” she says. Others, though, 
see the configuration continuing to shrink except in the case of 
R&B and teen acts, which are always singles mainstays. 
Country and rock 
should benefit most un- 
der the newsystem, since | 
those radio formats now 
report data alongside Top 
40; country accounted for 
25 songs Dec. 5, versus 5 
the previous week. But 
rappers who do gang- 
buster singles business 
but get little crossover 
airplay may now find 
themselves looking less 
Hot. —Chris Willman 
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BERKELEY SYSTEMS, INC. 
www.bezerk.com 

Play the hottest games on the Web 

for FREE. No blood, no body 

count, just intelligent humor 

and addictive entertainment. 


WARNING: You may never look at 
the Web the same way again! 


www.borders.com 

With 10 million books, music, 
and videos in stock, premium 
and original content, a well- 
developed community, and 
dedicated customer service, 
Borders.com offers a great 
online shopping experience. 


ri EDGE PRO GEL 
Bp Oe www.insideedge.com 
Football fans, check 
out our website for weekly NFL 
picks and previews by Ron 
Jaworski and Merril Hoge and a 
chance to win tickets to Super 
Bowl XXXIII. 
Edge Pro Gel. Lose the Foam. 
Save Your Skin. 


HES 


www.hbo.com 
Known worldwide for quality TV 
entertainment, HBO continues 
the tradition. online with 
provocative content both 
original to the Web and related 
to popular on-air programs. 


www. mastercard.com/college 
There are some things money 
can’t buy, for everything else 
there’s MasterCard. 


PUBLISHERS 
CLEARING 
HOUSE 
www.pch.com 
The only place on the web where 
you can enter every day to win 
$10 Million! Plus, shop for 
unbeatable magazine deals and 
value-priced merchandise offers. 


a Los Angeles 
a Phoenix Rising 
a Okay, 


okay, so you probably noticed them, like, 
30 years ago. But it’s their current hit 
“Stay” that’s getting all the attention 
these days. And the revamped quintet 
contains exactly one original member: 
Otis Williams (newbies Barrington Hen- 
derson, Harry McGilberry Jr., Terry Weeks, 
and Ron Tyson complete the lineup). 

| 


“It’s 


the best of both worlds, yesterday and 
today,” says Williams. “We try to use the 
old way of recording—live drummer, live 
bass player—and still have the flavoring 
of what’s happening on the radio today.” 


a Luther 
Vandross sings “My Girl” at Kenny G’s pad. 
a Fans of schmaltzy 
lite R&B...and their parents 

a Matching flashy suits 
| 


“A lot of program directors say, 
‘Eh, they had their shot. They’re too old. 
They don’t fit our demographics,’” says 
Williams. “For guys who’ve been around 
as long as us to get a single on the radio 
shows that it can happen if you continue to 
believe. As the old saying goes, if you throw 
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it up against the wall long enough some- 
thing’s going to stick. That’s what we did.” 
| 

Purple horseshoes, red bal- 
loons, multicolored rainbows, and the 
yellow pot of gold (the new Lucky Charms). 
| 
“The biggest drawback is the time spent 
away,” says Henderson. “A lot of people 
don’t realize how much of a sacrifice it 
is. It’s time-consuming and energy-con- 
suming, the traveling and being away 
from your family. We’re basically gone 
three and a half weeks of the month.” 
| 

3 
a Want to ring in the millen- 
nium with your girl and “My Girl”? Tough 
luck: The band’s been booked for New 
Year’s Eve, 1999, for more than two years. 
| 
“There’s nota 

lot of music that gets played,” says Hen- 
derson. “I guess when you’re doing it so 
much as an occupation, in your time off 
you kind of steer clear from it.” 
a “This Is My Promise,” a 
new single. “We’re calling it ‘The Wedding 
Song,’” says Williams. “Everyone who’s 
heard it has said, ‘Man, people gonna get 
married off of that.’” —Rob Brunner 
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TEMP WORKERS (From left) Williams, Tyson, Henderson, Weeks, and McGilberry Jr. 
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GREASE MONKEYS (From left) Lars Ulrich, Jason Newsted, Kirk Hammett, and James Hetfield 


Popular Mechanics. 


METALLICA ARE DEEP INTO MIDLIFE | 
crisis. The band’s last two albums, Load | 
and Re-Load, were transitional affairs 
that found our boys continuing to move 
away from their characteristic speed- 
metal symphonies toward a sound not | 
unlike—yikes!—alt-rock. Now the two- | 
CD Garage Inc. finds Metallica executing | 
the ultimate water-treading maneuver of | 
a band in flux: a covers album, with one 
disc consisting of 11 “new” oldies and 
the second gathering all of the band’s pre- 
viously released covers. (What a gift— 
just in time for Christmas, too.) : 
There’s nothing inherently ig- ; 
noble in a band taking a breather 
and bashing out a bunch of songs 
they love for sheer fun; often—as 
with Guns N’ Roses’ 1994 The 
Spaghetti Incident?—the result- 
ing album can be pretty swell, and 
certainly preferable to a cobbled- 
together collection of subpar originals. 
And in the case of Garage Inc.’s “new” 
songs, the choice of material is so eso- | 
teric that most metalheads will be lucky 
if they recognize more than two or three 
of these tunes, much less some of the 


Metallica 


Garage Inc. 
ELEKTRA 


Rooting around in their record collections, Metallica dig up enough 
scrap metal to build a serviceable, if rickety, hard-rock jalopy 


bands who originally laid them down. 
Discharge? Diamond Head? The Anti- 
Nowhere League? In a few months, they 
can all thank Metallica for reminding 
them what a royalty check looks like. 
Far more surprising than Metallica’s 
well-documented taste in obscure punk 
and metal is their newfound embrace of 
classic rock. The crunchy retooling of 


| Bob Seger’s burnout ballad “Turn the 


Page” is a standout, and the soulful 
acoustic jam on Lynyrd Skynyrd’s “Tues- 
day’s Gone” makes the 12-minute Mercy- 
ful Fate medley sound like the 
rote wank-fest it is. Forgotten al- 
bum tracks by Blue Oyster Cult 
(“Astronomy”) and Black Sab- 
bath (“Sabbra Cadabra”) also 
pack a wallop—as do a wholly un- 
expected take on Goth king Nick 
Cave’s “Loverman” and a gallop 
through Thin Lizzy’s “Whiskey in 
the Jar.” We'll have to wait until Metalli- 
ca’s next “proper” album to find out if 
this trip to the garage recharges their 
batteries. Still, all things considered, 
Garage Inc. is an intermittently exhila- 


rating joyride. B- —Tom Sinclair 
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The Week 


BRITNEY SPEARS “...Baby One More 
Time” (Jive) This 17-year-old for- 
mer Mouseketeer sounds remark- 
ably like the Backstreet Boys’ kid 
sister. Not surprising, since BSB 
hit-meister Max Martin wrote the 
candy-pop-with-a-funky-edge 
smash debut. Catchy? Absolutely. 
But how, exactly, should we inter- 
pret lines like “Hit me baby one 
more time”? B- —Beth Johnson 


Ti2 Room 112 (Bad Boy/Arista) At 
its best, Atlanta synth-soul combo 
112 rings as true as a rafter-rattling 
gospel choir; sophomore-dise tracks 
like “Be With You” find four solid 
voices united in hypnotic harmony. 
At its worst, the group settles for 
an alley-cat posturing that nearly 
defuses the power of its ballads. 
112 can’t seem to decide whether 
they wanna woo the ladies or beat 
up on the competition. It’s a choice 
that could make or break them in 
the future. B —Tom Lanham 


WHITNEY HOUSTON My Love Is Your 
Love (Arista) This schizophrenic 
album is a primer on today’s hip- 
hop/R&B scene: the good, the bad, 
and the Fugee. Wyclef Jean’s gor- 
geous reggae-tinged title song and 
three funky cuts by Rodney Jerkins 
showcase the 35-year-old Houston 
in all her creative, soulful maturi- 
ty. In contrast, a trio of schmaltzy 
Babyface-produced tunes expose 
her as merely a gifted interpreter 
of bland radio-ready fare. This un- 
evenness makes Houston’s great- 
est Love of all the season’s best 
argument for programmable CD 
players. B+ —Mark Bautz 


NEIL DIAMOND The Movie Album—As 
Time Goes By (Colwmbia) Diamond 
may not possess the silkiest voice, 
but he’s always been able to couch 
his lugubrious growl in simple pop 
melodies that artfully conceal his 
shortcomings. Not so on this col- 
lection of movie music, which is 
overripe with orchestral bloat and 
portentous arrangements that run 
roughshod over Diamond's clunky 
crooning.G —Marc Weingarten 


NO FLY ’ZONE The Irish lads clutter an overcrowded field of boy bands 


BOYZONE Where We Belong (Mer- 
cury) The U.S. debut of Irish heart- 
throbs Boyzone is all about good 


| lovin’. From the peppy horn-pop of 


“Picture of You” to Tracy Chap- 
man’s “Baby Can I Hold You” as 
over-stringed teen anthem, their 
teeth-aching sweetness (“You're 


the air that I breathe”) is the musi- 
cal equivalent of the date your par- 
ents actually trusted to bring you 
home on time. G+ —BJ 


TOTAL Kima, Keisha & Pam (Bad 
Boy/Arista) The bad girls of Bad 
Boy don’t get quite bad enough on 


Available Wherever 


Videos Are Sold 


Read KIDS ARE PUNNY 2 
Available Wherever Books Are Sold. 


(C) 1998 Home Box Office, A division of Time Warner Entertainment Company, L.P. All Rights Reserved. 
HBO and Home Box Office are registered trademarks of Time Warner Entertainment Company, L.P. 


Or Call 1-888-4HBO VID 
(1-888-442-6843) 
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BELEAGUERED DIVAS 
OF THE WEEK 


Whitney & 
Mariah 


Their overheated Prince 
of Egypt duet, “When 
You Believe,” has found 
few believers. With the 
film’s release around 
the corner, the single is 
sliding off the pop chart. 


their sophomore release. Despite all 
the heavy breathing, the diva trio’s 
pillow talk peters out. However, 
bed-board-bangin’ beats from Missy 
Elliott, Timbaland, Heavy D, and 
the Puff master himself turn this 
into a partial, if not total, bump-and- 
grind masterpiece. B —Matt Diehl 


VIC CHESNUTT The Salesman and 
Bernadette (Capricorn) Nashville 
orchestra Lambchop provides the 
music, which for the first time 
matches Chesnutt’s vocals and 
emotional range. The arrangements 
(imagine a Salvation Army band 
playing Memphis soul) have the 
burnished feel of a favorite coffee 
mug, and Chesnutt’s touchingly 
lumpy songs find unexpected reso- 
nance in duty-free shops, Arthur 
Murray, and men who resemble ex- 
presidents. A- —Steven Mirkin 


THE EX Starters Alternators (Touch 
and Go) An ultralefty collective 
that’s been around almost as long as 
Trotsky (okay, since ’79), this avant- 
punk quintet is Holland’s answer to 
Chumbawamba. But don’t look for 
them on pop radio: Though their 
latest is full of jagged guitars and 
impassioned vocals, it’s as creative- 
ly abrasive as ever (but not as so- 
phisticated as their work with the 
late cellist Tom Cora). B+ —RB 


BARRY MANILOW Manilow Sings Sina- 
tra (Arista) A few interesting song 
choices aside, Manilow’s schmaltzy 
takes on a dozen Sinatra standards 


(plus two icky new originals) sound 
more like a monumental ego trip 
than a heartfelt tribute. Manilow is 
a sincere but hopelessly shallow in- 
terpreter, lacking the subtlety and 
nuance that balanced the Chair- 
man’s larger-than-life persona, and 
his one-dimensional readings main- 
ly remind us what a singular talent 
Sinatra was.D —Scott Schinder 


Comedy 


SANDRA BERNHARD I’m Still Here... 
Damn It! (7V7T Soundtrax) Bern- 
hard is a spike-heeled Mencken for 
our time, skewering the pomposity, 
hypocrisy, and stupidity of celebri- 
ty culture at the same time that 
she embraces it. And that’s the se- 
cret of her success: When Miss 
Thing rips apart the Lilith Fair or 
spins out a hilarious monologue 
about her encounter with Court- 
ney Love, she does so with a kind 
of spiteful affection. A- —MW 


ROBERT SCHIMMEL If you buy this 
cd, | can get this car (Warner Bros.) 
The most noteworthy thing about 
this otherwise prosaic stand-up 
comedy album is the numbing num- 
ber of butt jokes. Schimmel, an NC- 
17 veteran of the two-drink-min- 
imum circuit, seems fascinated by 
the fanny. You want airport cavity 
searches, anal sex in prison, shapely 
buns at the gym? It’s here. You want 
groundbreaking, hilarious comedy? 
Look elsewhere, G+ —A../. Jacobs 


Country 


DERYL DODD Deryl Dodd (Colwm- 
bia) Dodda’s second outing is such a 
grand throwback to the rhinestone 
and high-hair days of Nashville 
that Faron Young must be hoisting 
a glass in honky-tonk heaven. But 
who wouldn’t toast “A Bitter End” 
or “John Roland Wood,” a tune 
about a hell-raising preacher? This 
is classic country, served on a 
greasy plate and a squeaky bar- 
stool. B+ —Alanna Nash 


Jazz 
HARRIET TUBMAN | Am a Man (Knit- 


ting Factory) Jazz-rock trios based 
around electric guitars often lapse 
into an in-yer-face, more-is-more 
approach, but less is a beautiful 
thing with New York-based project 
Harriet Tubman. Brandon Ross, 
whose guitar work has graced the 
music of Henry Threadgill and Cas- 
sandra Wilson, explores intriguing 
gray areas and impressionistic de- 
tours with sensitive band mates 
Melvin Gibbs on bass and JT Lewis 
on drums. It rocks, in a moody, 
painterly way. B —Josef Woodard 
> > More reviews in EW Special 
Edition at www.ew.com < < 


THE CHARTS 


“SPEGIAL’ DELIVERY 


HESE ARE specious—er, 

special—times in the malls 

of America, where Celine 
Dion has predictably risen above 
the rest of the Christmas pack as 
commercial caroler du jour. Her 
holiday collection rose to No. 2 
on sales of 366,000 and still has a 
shot at the top spot before sea- 
son’s end. Garth Brooks won’t 


make it easy for Dion to reach that northward pole, though: 
His Double Live moved 423,000 more units, putting his three- 
week SoundScan tally at more than 2.1 million. ’N Sync contin- 
ued to enjoy the rare synchronicity of two top 10 albums, with 
their self-titled CD rising to No. 3 and their Christmas disc 
up to No. 9. Jewel’s latest also exhibited staying power, stick- 
ing around at No. 4 with 242,000 more copies Spirited away. 


POP ALBUMS 


LAST WEEK 
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COUNTRY ALBUMS 


1 GARTH BROOKS Double Live, Capitol 


DIXIE CHICKS Wide Open Spaces, Monument/Sony 
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Breath of Heaven—A Christmas Collection, MCA Nashville 


2PAC Greatest Hits, Amaru/Death Row/Interscope ......... 
MARIAH CAREY ##1's, Columbia .............0cseees eee eeees 
BACKSTREET BOYS Backstreet Boys, Jive... 0.0.0.0 0c eee 
10 ’NSYNC Home for Christmas, RCA .......0.00ee cece ee ees 
SHANIA TWAIN Come On Over, Mercury ..........00 00 c eee 


SHANIA TWAIN Come On Over, Mercury .............02.005 


WEEKS OM CHART 
1 GARTH BROOKS Double Live, Capitol ................2000ee 


3 CELINE DION These Are Special Times, 550 Music ........... 
Gy FNSTROZN Sune Caco ne et ahis 50 ened cies hip Una a sie mene 
4 SEWED SITS TER CANIN a iol alee wre ir'nierest reins gre nasa gs shew 
2 METALLICA Garage Inc., Elektra ...........0:e cece reer eee 
§ 
7 
9 


FAITH HILL Faith, Warner Bros, ............200c-seeeaneeeees 33 
SOUNDTRACK Touched by an Angel, 550 Music ........ Shoko ake 
VINCE GILL WITH PATRICK WILLIAMS AND HIS ORCHESTRA ......... 10 


7 5 SOUNDTRACK Hope Floats, Capitol Nashville 

8 8 ALABAMA For the Record: 41 No. 1 Hits, RCA 

9 10 MARTINA MCBRIDE White Christmas, RCA ......2..00..00e0e0 es 9 
10 9  ALANJACKSON High Mileage, Arista Nashville ........-...- 14 

1 1 JONNY LANG Wander This World, A&M ..........0000c eee ee eee 7 

2 2 KENNY WAYNE SHEPHERD BAND Zyouble Js..., Revolution/Warner . . .61 

3 3 

4 4 

5S 5 JOHN LEE HOOKER 7iie Best of Friends, Point Blank/Virgin ......7 

6 6 SUSAN TEDESCHI Just Won't Burn, Tone-Cool/Rounder ........- 31 

7 7 _KEB’ MO’ Slow Down, Okeh/550 .... 2... 6. cee c eter e rece eee 15 

8 12 ETTAJAMES 12 Songs of Christmas, Private ............-..2555 2 

9 B.B; KING Deuces Wild, MCA 2. ...... ccc cc ccct ace esac eeens 57 
10 7 SOUNDTRACK Blues Brothers 2000, Universal .............+ 44 


©1998 BPI COMMUNICATIONS ING./SOUNDSCAN INC. USED WITH PERMISSION FROM BILLBOARD, DEC, 19, 1998. 
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Introducing SvPvA with Site Penetrating Action | 
Pain relief for your active life—with a surprisingly light scent 


Every day you push yourself to new levels. You stretch, you bend, you move, and then sometimes, 
you hurt. That's why we've developed new Bengay S-P-A with Site Penetrating Action. © S-P-A contains a 
powerful pain reliever that works on contact, penetrating right at the site of your muscle aches and pains, for 
soothing relief. And new S-P*A has a light, fresh scent. © New SPA. Powerful pain relief designed to 
work —and work out—with your active lifestyle. 


Pain relief for your active life and the muscles that help you live it 


© 1998, Pfizer Inc Use only as directed. Visit our web site at www.bengayspa.com 
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Fast and loose, the Sinatra pallies in The Rat 
ack aren’t as offhand as the movies made 


by the genuine articles. by Stephen Whitty 


BEFORE THERE WAS JIGGY, 
there was cool. 

And not that No Exit, 
nowheresville cool. This was 
sharkskin suits cool. Martini 
cool. Grown-up cool, with 
Francis Albert Sinatra as its 
pope and his boozing bud- 
dies as its priests. 

The era still fascinates, but 
while HBO’s The Rat Pack 
tries to capture it, they get it 


wrong. Star Ray Liotta’s old | 


Frank looks like an 


smile. Without them, the 
movie disappears. 

The Rat Pack skips out on 
the facts, too, reducing the 
group to a Kennedy fan club. 
The Rat Pack began as a 
Bogie-and-Bacall lark, 


exhibit from the 
Hollywood Wax Mu- 
seum; his rabbity mid- 


The Rat Pack 


with Sinatra joining 
pals like David Niven 


= and Judy Garland for 
$79.99 


1998 


dle-aged Frank, an- 
other goodfella. “I miss 


my guys,” he mourns long | 


after the Pack is gone, and 
for good reason; while they’re 
there, Joe Mantegna adds 
wit as a withdrawn Dino, and 
Don Cheadle suggests the 


self-loathing behind Sammy’s | 


R the ragtop ride. It was 


Bogie’s club, and when 
Bogie died in 1957, Sinatra 
climbed into the driver's seat. 
As always, his genius lay not 
in imagination but interpre- 
tation. He had already adapt- 
ed Bogart’s on-screen outlaw 
status. Now he took on Bo- 


ENTERTAINMENT 


gart’s circle of friends—and 
even courted his widow. 

But the Bacall romance 
didn’t last and neither did the 
original clan. Sinatra wanted 
jesters, not wits. And so the 
new pack filled up with cro- 
nies and craps buddies, with 
eager tokens like Sammy 
Davis Jr. and happy-to-be- 
anywhere hangers-on like 
Joey Bishop and Peter Law- 
ford. Only jaded Dean Martin 


CUE THE COOL Sinatra, Martin, 
Lawford, and Davis stick around in 
Ocean’s (top); Pack’s Bobby Slay- 
ton, Cheadle, Liotta, Mantegna, and 
Angus Macfadyen play their hand 


WE Evkakey 89 
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remained his own man. Sina- 
tra couldn’t hurt him because 
Martin couldn’t bring himself 
to care; he was the true 
chairman of the bored. 

The other Rats weren’t 
great actors; Martin and Sina- 
tra could be. It happened on 
Some Came Running (1958, 
MGM, unrated, $29.98), which 
teamed Sinatra and Martin 
with mascot Shirley Mac- 
Laine and director Vincente 
Minnelli. Even the material 
was flattering—a James 
Jones novel that let Sinatra 
play an intellectual while still 
cutting cards with Martin 
and shrugging off MacLaine’s 
kisses. The story of a go-his- 
own-way guy facing down 
small-town hypocrites was 
made for Sinatra, and al- 
though Minnelli’s wide-screen 
compositions are butchered 
on video, the movie hints at 
what this band could do when 
they tried. 

But it was uncool to try too 
much, and the Pack saw other 
movies the way they saw 
their stage show at the Sands 
(TV Land’s Frank, Dean & 
Sammy: An Evening With 
the Rat Pack, which isn’t on 
tape, will be rebroadcast Dec. 
31)—as a private five-hand 
game that squares were oc- 
casionally allowed to ante 
into. And so Ocean’s 11 (1960, 
Warner, unrated, $14.95), the 
first full-fledged Pack movie, 
jettisons the care of Ramning 
for off-the-cuff capers, ad-libs, 
and two Sammy Cahn—Jim- 
my Van Heusen songs. The 
lounge lingo is funny, and 
some wild swings connect, 
but it still startles to hear 
First Brother-in-Law Law- 
ford muse, “I think I'll buy 
me some votes and go into 
politics.” And Martin’s fan- 
tasy about ending women’s 
suffrage and bringing back 
slavery makes the rest of the 
movie’s sexism seem almost 


DECEMBER 18, 


liberated by comparison, 
while a few of the in-jokes 
remain stubbornly inside. 
Still, Ocean’s 11 and its 
casino-robbery plot kept one 
tasseled-loafer foot grounded; 
its Rat Pack follow-ups were 
as jokey as a Sid Caesar par- 
ody. In 1962’s Sergeants 3 
(unavailable on tape) it’s 
Gunga Din all over again, 
with Davis as the selfless 
sidekick; in Robin and the 7 
Hoods (1964, Warner, un- 
rated, $14.95), it’s Sherwood 
Forest transplanted to 1928 
Chicago as a Cahn-Van 
Heusen musical. Yet no one 
seems glad to be there any- 


more, and apart from a 
briefly rousing “My Kind of 
Town,” Sinatra remains 
glum. Only outsiders Peter 
Falk and Bing Crosby seem 
to be having any fun. 

The Rat Pack movies end- 
ed after that, apart from cam- 


eos in 1984’s Cannonball Run | 


II. Not much of a legacy, on 
paper. “We’re just the cocktail 
of the moment, pally,” Man- 
tegna’s Martin says in Pack. 


“One of these days every- | 


body’s gonna wake up with a 


heck of a hangover, down two | 


aspirin with a glass of tomato 
juice, and wonder what the | 
hell all the fuss was about.” 


RENE RUSSO PLAYS WELL 


@ LETHAL WEAPON 3 (1992, Warner, 
R, $19.98) Russo breaks through as 
Det. Lorna Cole, who wins Mel Gib- 
son’s heart ina battle-scar com- 
parison that plays like a strip-poker game. 


@ IN THE LINE OF FIRE (1993, Colum- 
bia TriStar, R, $14.95) Her Secret 
Service agent could be a model for 
Scully: a crisp, cool fed whose wry 


ENE RUSSO MAY BE the 1990s’ most 
steadily rising star, a former cover 
girl who selflessly brings out the best 
in some of Hollywood’s heaviest hit- 
ters. Playing tough women in high- 
pressure situations—there’s but a 
taste of her in Lethal Weapon 4 (1998, 
Warner, R, $106.99), on tape Dec. 15— 
she’s like a latter-day Rosalind Rus- 
sell, with beauty and bearing and comedic dash that 
borders on screwball dizzy. The big apes (and we 
don’t just mean the ones in Buddy) had better 
appreciate her. —Michael Sauter 


put-downs turn on fellow agent Clint Eastwood. 


@ OUTBREAK (1995, Warner, R, $9.94) 
Ace virologist Russo spends too 
much screen time in the lab, but 
refreshingly grown-up moments 


1998 


@ GET SHORTY (1995, MGM, R, $14.95) 
Playing a world-weary scream 
queen, Russo’s a match for John 
Travolta’s cockeyed optimist of a 
gangster as he finesses his way into the movie 
biz. While all around her preen and scheme, 
she refines the art of the reaction take. 


Yet while that hangover 
has faded, the Pack hasn’t. 
Sure, its “let’s-grab-some- 
ring-a-ding” sexuality seems 
as antique as a bar girl in 
capri pants. But you can see 
its blueprint in all the Brat 
Packs and Black Packs that 
followed; you can glimpse 
Sinatra’s blue-collar, antihero 
heroics in modern Jersey 
boys like Nicholson and Wil- 
lis. Every night a 90s swing- 
er heads out to a retro club or 
mixes that perfect martini or 
pledges to “live, live, live un- 
til I die’—the rats scamper 
on. Rat Pack: C- Ocean’s: B- 


| Robin: G Running: B 


WitTtH OTHERS 


come opposite Dustin Hoffman in scenes from 
a sadly dying marriage. 


@ TINCUP (1996, Warner, R, $19.98) > 


a 3 


With perfect comic aplomb, Russo 
plays a psychologist whose inse- 
curities spill out when she falls 
for Kevin Costner’s underachieving golf pro. 


PARLIAMENT 


© Philip Morris Inc. 1998 


8 mg “tar” 0.6 mg nicotine av. 
per cigarette by FTC method. 


PERFECT RECESS 
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SURGEON GENERAL'S WARNING: Smoking 
By Pregnant Women May Result in Fetal 
Injury, Premature Birth, And Low Birth Weight. 


The Week 


HALLOWEEN: H20 Jamie Lee Curtis, 
Michelle Williams (1998, Dimen- 
sion, R, $106.99) At this point in 
the evolution of the teen-slasher 
genre, there are no more scares, 
shocks, or surprises. We know 
there’s a faceless evil on the loose. 
And we know that one by one, the 
faceless evil will kill almost every- 
one until the heroine (and it’s al- 
ways a heroine) takes a stand. 
What makes this, a bookend to the 
movie that set teens screaming, 


1998 Universal Home Video, Inc, All Rights Reserved. WWW. Universalstudios.com/home Also available on DVD. 


worth a look is Curtis, who, in re- 
turning as its tattered, haunted, 
alcoholic heroine, Laurie Strode, 
electrifies the movie. Her final con- 
frontation with Michael Myers is a 
redemptive treat worth the 20- 
year wait.C+ —Marc Bernardin 


THE TRUCE John Turturro, Massimo 
Ghini (7998, Miramax, R, $103.99) 
Picking up where most Holocaust 
films leave off, this stirring version 
of Primo Levi's autobiographical 
novel The Reawakening recounts 
how one Auschwitz survivor re- 


turned to life. Turturro gives a 
haunting performance as an Italian 


Jew who slowly rediscovers joys as 


simple as a cup of wine, and as pro- | 
found as an intimate interlude with | 
a woman. These are the stuff of | 
hope. Directed by Francesco Rosi, 
the last great Italian neorealist, 
the film comes increasingly alive 
as Levi returns to his family. That 
climactic reunion can only be 
bittersweet, but still, The Truce 
uplifts. A- —Michael Sauter 


COUSIN BETTE Jessica Lange, Elisa- 
beth Shue (1998, Fox, R, $99.99) Di- 
rector Des McAnuff slices Honoré 
de Balzac’s satirical novel into a 
film at once craftily dense and 
maddeningly lightweight—half 
revenge drama, half burlesque 
farce, all semi-coherent. Lange’s 
Bette—provincial cousin 
of a Parisian baron and 
seamstress to his courtesan, 
Shue—nurses a crush on 
a starving sculptor and 
crushes the baron’s daugh- 

ter after she poaches her | 
boy. But the quick stream of 
twists never quite pool into | 
aplot. B- —Troy Patterson 


BLADE Wesley ing Stephen 
Dorff (7998, New Line, R, 
$106.99) Half human, half 
vampire (and, as played by 
Snipes, stoic to the point of 
stupor), the titular comic- 
book hero of this tedious 
action-horror flick is doomed 
to forever battle sharp- 
fanged underworld deni- 
zens and his own cravings. 
The action involves lots of 
second-rate martial-arts 
choreography (made even 
less thrilling by the video's 
pan-and-scan job), while the 
psychological conflicts are 
filled with unconvincing 
angst. Booby prizes: the 


JOMEDY 
RAMA... 


NOW ON VIDEO TO OWN 
AT A COLLECTIBLE LOW PRICE! 


~ 


WINNER OF THE WEEK 


The WWF 


Its videos account for 7 
of VideoScan’s top 10 
best-selling sports 
tapes—plus a Jesse 
Ventura retrospective 
bows this week. 


many giggle-provoking moments, 
as when Kris Kristofferson’s vam- 
pire hunter solemnly hands a 
hematologist a can of “vampire 
Mace.” D+ —Mike D'Angelo 


THE SECRET OF NIMH 2: TIMMY TO 
THE RESCUE Voices of Eric Idle, Ralph 
Macchio, Dom DeLuise (1998, MGM, 
unrated, $14.95) I never thought 
I’d miss animator Don Bluth, espe- 
cially after Rock-a-Doodle. But un- 
der his direction, 1982’s The Secret 
of NIMH was a brooding neo- 
Arthurian fable about a mother 
mouse’s desire to protect her chil- 
dren. Alas, this Bluth-less direct-to- 
tape sequel, about a mouse’s trans- 
formation from misfit to hero, has 
none of the original’s heart or craft, 
and all of the sappy songwriting 
and patchwork plotting common 
to further adventures. C- —MB 


6. DANIEL 
“o* DAY-LEWis WATSON 


THE BOXER 
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Love is atways 
worth fighting for. 


Rl: 


MADELINE Frances McDormand, 
Hatty Jones (1998, Columbia Tri- 
Star, PG, $24.99) 

Ata video outlet 

Located near you 

Sits a fun little film 

On the shelf labeled “New.” 

It’s about a girls’ school 

In a big house in France 

(Though the folks all speak English 
When given the chance). 

The smallest girl there, 

Madeline, is an orphan 

Confined in a film 

Sans explosions or morphin’. 

Just one grand adventure 

Right after another 

Plus Frances McD 

As a surrogate mother. 

As kids’ pictures go 

It at least achieves par. 

There’s one major drawback 

And that’s the film’s star. 

Ms. Jones, it is true, 

Is a cute little moppet. 

Her winsomeness, though, 

She’s unable to stop it! 

A bit of her charm goes 

An awful long way. 

But it’s still a fine choice 

For a wet, rainy day. B- —MD’'A 


DVD 


THE SNOWMAN/FATHER CHRISTMAS 
(1982/1991, Columbia TriStar, wn- 
rated/G, $17.95) Both programs in 
this double bill were adapted for 
British TV from charming Ray- 
mond Briggs picture books, but one 
is as appealing as a lump of coal. 


MICKEY FLIPS IN KICKY PIG 


F MICKEY ROURKE ever 

decided to stick to doing 

respectable stuff like John 
Grisham’s The Rainmaker, 
the discount bin would lose 
one of its finest, gamest 
players. In the Die Hard re- 
tread POINT BLANK (7998, 
Sterling, R, $103.99), Rourke 
does his best Bruce Willis as 
the lone crime fighter ina 
Fort Worth mall that his 


brother and some escaped cons have taken over. Things don’t 
go so well, even with costars James Gammon, Frederic 
Forrest, and Danny Trejo adding a real sense of down-home 
Texas sadism, until Rourke literally flips the action to the 
next level. He does a series of backhand springs through the 
smoke and haze of a construction site to avoid shotgun fire. 
Of course, it’s not really Rourke doing the Blade Runner bit, 
but that doesn’t spoil any of the fun. —Beth Pinsker 


The Snowman gently relates, via 
expert pantomime and orchestral 
score, a young lad’s overnight ad- 
venture with his brought-to-life 
pal. On DVD, the colored-pencil- 
style drawings lose not a hair of 
their shaggy charm. Then there’s 
the Benny Hill-ish Father Christ- 
mas, in which Santa takes a nerve- 
jangling vacation that finds him in 
France without a loo and in Vegas 
among showgirls. Ice that and put 
Snowman on repeat play. Snow- 


man: A Father: —Steve Daly 


Also Released 


Another dog from a tainted reser- 
voir, THURSDAY (1998, PolyGram, 
R/unrated, $101.99) has the gun- 
play, bloodshed, and Paulina Poriz- 
fop-grossing gross- 
out THE EXORCIST (7972, Warner, R, 
$24.95) is gussied up for its 25th an- 
niversary DVD special edition with 
more extras than the tape, but no 
recipe for pea soup.... One long 
stupid pet trick, AIR BUD 2: GOLDEN 
RECEIVER (1998, Walt Disney, G, 
$19.99) stars a basketball-playing 
dog as a football-playing dog.... 
A boy learns about life in the best 
way—by saving circus chimps—in 
SUMMER OF THE MONKEYS (7998, 
Walt Disney, G, $19.99)... Leslie 
Nielsen does a goof on The Fug- 
itive in WRONGFULLY ACCUSED (2998, 
Warner, PG-13, $103.99). —TP 
> > Morereviews in EW Special 
Edition at www.ew.com << 


YIPPEE-KAYAY! Rourke uncorks 
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‘ZORRO? HOUR 


HILE DR. DOLITTLE kept 

busily making house calls, 

The Mask of Zorro swooped 
past the cash register at the 
impressive rates of 56 rentals and 40 
sales per store for respective 
second- andfirst-place finishes. The 
doctor and the swashbuckler were \ ¢ 
joinedonthesaleschartbyahapless Bija\is@/ Pi driucns 
crooner: A discounted edition of PPicCANI CCR tui 
Adam Sandler’s The Wedding Singer 
entered at No. 3, rocketing past two older flicks by the year’s 
top dunce—namely, Billy Madison and Happy Gilmore—that 
keep lingering around the mid-reaches of the top 40. 


TAPE RENTALS 


LAST WEEK WEEKS ON CHART 
1 1 DR. DOLITTLE Eddie Murphy, Fow ..........cceeceeeeereereees 2 
2 — THE MASK OF ZORRO Antonio Banderas, Colwmbia TriStar....... 1 
3 2 ARMAGEDDON Bruce Willis, Touchstone .........6.00. cece e eee 4 
4 3 THENEGOTIATOR Samuel! L. Jackson, Warner ..............0065 2 
5 8 THEHORSE WHISPERER Robert Redford, Towchstone............ 4 
6 5  HOPEFLOATS Sandra Bullock, Fow.......... ce eeeeee eevee eens 7 
7 6 GODZILLA Matthew Broderick, Columbia TriStar ...........05+ 5 
8 4 SMALL SOLDIERS Phil Hartman, DreamWorks. ...............+- 4 
93 7 DEEP IMPACT Téa Leoni, Paramount ........... 00 c eee eee 6 

10 9  APERFECT MURDER Gwyneth Paltrow, Warner...........000005 9 


7 = THES MEASK: OF ZORRO veysreratat Fea) io)e in ba si¢ oj0 siestiove  olerassiwiee oi0,0 ale lelete 1 
Antonio Banderas, Columbia TriStar, $22.99 
2 3 DR. DOLITTLE Eddie Murphy, M02, $19.98. ........000c reece sees 2 
3s = THE WEDDING SINGER Adam Sandler, New Line, $14.98 .......00+ 1 
4 1 ARMAGEDDON Bruce Willis, Touchstone, $22.99. 0.0.00... 0c ence ns 4 
5 2 ‘TITANIC Leonardo DiCaprio, Paramount, $22.99. .........05005 14 
6 5 THE LION KING II: SIMBA’S PRIDE Animated, Walt Disney, $26.99... 6 
THE LAND BEFORE TIME VI: THE SECRET OF SAURUS ROCK ........... 1 
Animated, Universal, $19.98 
8 — GOOD WILL HUNTING Matt Damon, Miramaa, $22.99 fail 
9 4 GONE WITH THE WIND Vivien Leigh, MGM, $19.95............4.+ 6 
10 7 SMALL SOLDIERS Phil Hartman, DreamWorks, $22.99 ........... 4 


KID VIDEO SALES 


2 WEEKS 
AGO 
1 1 THE LION KING II: SIMBA’S PRIDE Animated, Walt Disney, $26.99 ...3 
2 2 LADY AND THE TRAMP Animated, Walt Disney, $26.99 ........... 9 
3 4  SCOOBY-DOO ON ZOMBIE ISLAND Animated, Warner, $19.96....... 9 
4 8 DANCE WITH THE TELETUBBIES Warner, $14.95 0.0.0.0... cc ea vee 13 
5 3 THE LITTLE MERMAID Animated, Walt Disney, $26.99........... 35 
6 7 ANASTASIA Animated, Fow, $26.98 .........0 cece eee eee eee 31 
7 6 HERCULES Animated, Walt Disney, $26.99 .....6..0.6.ee sees 4 
8 9 HERE COME THE TELETUBBIES Warner, $14.95 ©... 0.00000 eee ees 13 
© 10 QUEST FOR CAMELOT Animated, Warnet; $22.95.......-...000005 5 
10 6 BARNEY’S GREAT ADVENTURE: THE MOVIE...........---.0+++s005 a] 


Trevor Morgan, PolyGram, $22.95 


SOURCE: VIDEO BUSINESS FOR THE WEEK ENDING DEC. 6, 1998 
KID VIDEO: S/LLBOARD FROM THE ISSUE DATED DEC. 12, 1998 
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Where the Girls Are 


Putting their discs where the dollars are, computer-game makers take 
new aim at an older, potentially richer mall crowd. by John R. Quain 


GIRL POWER MADE HANSON 
a household name and saved 
director James Cameron’s 
career. But in the field of 
computer games, it has yet to 
make an impact. The reason? 
Despite high-profile success- 
es like 1996’s Barbie Fashion 
Designer, most girl games 
have been aimed at the un- 
der-8 crowd rather than the 
allowance-toting preteen and 
early-teen block. That’s chang- 
ing this holiday season as 
software makers introduce a 
second wave of CD-ROMs 
ranging from sitcom spin-offs 
to interactive fashion maga- 
zines. But will young girls 
think these sugar-and-spice 
titles are cool? To find out, I 
handed the CD-ROMs over 
to an expert—my friend’s 
daughter, 11-year-old Laura 
Gittleson—before making my 
own professional judgments. 


(Mattel 
Media, for PC, $34.99) An 
adventure-mystery that’s 
touted as a strategy game 
for older girls. The setting is 
a carnival at which Barbie 
searches for clues and inter- 
views people to discover 
what happened to Ken—and 
a whole pile of money. 
The Preteen: It was kind of 
hard to solve the mystery; 
but it was fun following the 
footprints, and you could 
play games and go on rides. 
Also, once you solve the 
mystery, the clues all change 
the next time, so you never 
really get tired of it. A 
The Pro: Detective Barbie’s 
no Sam Spade, but I could re- 


SNOOP AND SHOP Barbie plays 
Detective on her new CD-ROM 
(top); what to wear on Fashion Trip 


late to the Pepto-Bismol-hued 
Hardy Boys-style mystery. 
One concern: The goal of find- 
ing Ken and getting the mon- 
ey seemed a little sexist. B 


(Sierra Home, 
for PC, $39.95) Billing itself 


sleek 
sexy 


simple 
Ry) E 3 


- i i> 


| as an interactive shopping 


spree, Fashion Trip is a vir- 
tual mall where you pick out 
clothes, try them on a cus- 
tomized digital mannequin, 
then go online to buy some of 
them. More than 30 popular 
clothing brands are featured, 
and there are style tips from 
the editors at Seventeen 
magazine (it’s “corals” for 
spring, girls). 


ENTERTA 


The Preteen: | liked it but 
they didn’t have DKNY or 
Tommy Girl, and one section 
is 1960s stuff you’d never 
really wear. It’s like going 
to the mall, except that it’s 
deserted. B 

The Pro: I reckoned this 
unabashed appeal to mall- 
rat tendencies would 
strike a chord, but the 
advertising irked me. 
Still, the fashions are 
pretty mainstream, so 
parents needn’t worry 
about their daughters 
going Goth. C 


(Ac- 
tivision, for PC, $39.99) 
Based on Teen maga- 
zine, this title allows 
girls to create their own 
electronic publication. 
As a “special editor” un- 
der the guidance of four 
virtual editorial pros, 
you do basic layouts, 
pick cover shots, and 
write quizzes, music re- 
views, and horoscopes. 
The Preteen: It was fun 
because after you de- 
sign your magazine, 
you can print it out and 
it’s like a real maga- 
zine. You can also try a 
makeover with nose 
rings and tattoos, and it 
was fun to make a reg- 
ular girl into a freak. 
But I liked Fashion 
Trip better because 
you had to write arti- 
cles in Teen Digital 
Diva like “What’s Hot, What’s 
Not,” which was hard. C 
The Pro: I agree with Laura 
here: Cool but too much like 
homework. I expect a group 
of 13-year-old girls working 
together on this would have 
more fun. B 


(Simon & Schus- 
ter Interactive, for PC and 
WE EK Ley 
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MULTIMEDIA 


Mac, $29.95) As with the 
television series starring 
Melissa Joan Hart, the idea 
behind this animated title is 
to extricate Sabrina from Be- 
witched-style predicaments 
by piecing together spells 
and solving puzzles. 


THIS MAGIC MOMENT Sabrina and Salem 


The Preteen: The Sab- 
rina dise was the most 
fun of all because there 
were more things to 
do. All the same voices 
from the TV show are 
used, and the charac- 
ters are the same— 
like Salem (the cat) 
did a lot of things he 
would do in the TV 
program. A 

The Pro: Without Laura, who 
is a confessed fan of the show, 
I would never have figured 
out how to use Truth Sprin- 
kles and Monster Drops, but 
the snappy animations kept 
me entertained. Fans of the 
show will love the game. B 


Want more coverage of new games and websites? Sign up 
to receive our monthly supplement, EW Internet, as part of 
your regular subscription. Register at www.ew.com, or 
send an e-mail with your full name, address, and account 
number (listed above your name on the mailing Jabel) to 
subsvcs@ew.customersvc.com. 


NINTENDO’S TOP DESIGNER 


he Hit Man 


OU MIGHT NoT know 
him, but you know 
his kids. Shigeru Mi- 
yamoto, 46, is the 
father/designer of 
Donkey Kong, Super Mario, 
and a host of other video- 
games (including the current 
Nintendo 64 hit The Legend 
of Zelda), all of which have 
sold, in total, more than 250 


MIYAMOTO 


daily news...celebrity interviews... 
polls and quizzes...interactive movie ratings... 
entertainment web guide...and much more. 


your daily dose of entertainment 


Entertainment Online 


million game cartridges. Dur- 
ing a recent visit to New York 
City, Nintendo’s most power- 
ful weapon took time to talk 
to EW about fame, American 
culture—and Les Paul. 


WHAT’S IT LIKE TO BE SO AD- 
MIRED FROM THE TOP OF THE 
INDUSTRY TO KIDS IN THE 
STREET? I’m flattered and 
honored, [but] I don’t 
have a conspicuous face, 
so even in a small coun- 
try like Japan I have no 
troubles. 
DO YOU FOLLOW AMERICAN 
MOVIES AND POP CUL- 
TURE? Their way of adver- 
tising impresses me. I 
must admit that I am of- 
ten attracted to [Ameri- 


can] movies only to leave un- 
satisfied. I love Spielberg’s 
Raiders of the Lost Ark 
[though], because the editing 
in that film is excellent. 

| HEAR YOU’RE REALLY INTO 


BLUEGRASS. It helps me to re- | 


lax when I’m not dwell- 
ing on creating the next game. 
That’s why I have taken up 


the banjo, which I have been | 


playing for quite a while. 
When I am in the U.S. I try to 
catch whatever shows I can. 
REALLY? YOU’D PROBABLY 
ALSO LIKE GUITARIST LES 
PAUL’S SHOWS AT THE IRIDIUM 
EVERY MONDAY. [Stunned] 
Les Paul? Is he still alive? 
Wow! He’s a legend! [Pause] 
Tonight, we are going to see 
Blue Man Group. 

I’M SURE YOU’LL ENJOY THEM. 
Yeah, but I sure wish it was 
Monday. —Mark G. Brooks 


>> Hotlink to The Web 
Guide at << 
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THAT’S SNOWBIZ 


> the script, at about 
page 66...1 started to go, ‘Oh, man, I’m really 
going to feel stupid if I’m crying over a 
snowman movie.’ At that point, | was calling 
it a snowman movie.” — MICHAEL KEATON on 


his tearjerker Jack Frost, on Entertainment 


Tonight Online 


the conclusion that | 
handled it in a very un-Cher-like way.” 


—CHER on her negative reaction to daughter 


Chastity’s coming out, on AOL Live 


own bubble, and then | think its ultimate, real 
really explored what it’s like to impact is just about that big.” —American 
be a lawyer, and it’s not for me. Too much History X's EDWARD NORTON on the Oscars, 
duplicity and corruption for my taste.” —The on TNT’s Rough Cut 
Practice’s DYLAN McDERMOTT on why he 


won’t be heading to law school, on E! Online eating, and | love 
smoking—but | don’t.” —Living Out Loud’s 
circus to, like, duck into, HOLLY HUNTER on her hobbies, on People 
but | really think it kind of exists within its Online 
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SUPELSTATION 


TBSsuperstation.com 
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ANNOUNCEMENTS | 


GET IN TOUCH WITH ANY CELEBRITY 
(818)225-8337/www.celebnetwork.com or SAVE UP TO 75% ON CONTACTS TAN + ral OME iH] 
$1+sase: CN, Box 4728, West Hills, CA 91308 BAUSCH 5 LOMB\Y GoperVision BARNES HIND. a e 
CALL IN YOUR ORDER NOW! $ 
AUTOMOTIVE FAX ORDERS For as Low as *20/Month 
pAUTOMOTIVE Ms. 1-800-780-LENS  .gh% 28275. 
CARS FOR $100 , 


Seized and sold locally. Porsches, BMW’s, | Contact Lens™ FREE CARE KIT! 
Chevys, Hondas, More. 1-800-522-2730x2190. DISCOUNT CENTER — FREE BROCHURE 


Bargain Books CRED!T carps: 


No income requirements 


| America's biggest selection! Save up| | NO SECURITY DEPOSITSINO CREDIT CHECK! 
to 80% on recent publishers’ overstocks. l If you are over 18 years old and have a 


as 
Save 30% on current books and best sellers! checking account YOU ARE .... BUY DIRECT & SAVE 
l Movies, TV, Music, Fiction, Biography— | GUARANTEED APPROVAL! 


over 60 subject areas. FREE CATALOG. Call Now for fast preapproval by phone HOME DELIVERY 


| Hamiton 5684 Oak Fals Vilage, cToeas1-500 | | | ] -BQO-929-8818 Crumarat Na ae 


AUTHORS WANTED |. romesus 1-800-842-1324 


Free, Easy Debt Consolidation. 


Leading subsidy book publisher seeks manuscripts. One monthly payment-reduced up to 50%! VIAGRA” 


fig 
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; Tanning Beds_ 


W. 
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Fiction, non-fiction, poetry, juvenile, religious, etc. New Genus Credit Management-Nonprofit : : 
authors welcomed. For free 32-page illustrated guide- 4-800-299-6778 (1044) On-Line/Fax Back Evaluations 


INVENTIONS WANTED 


Fast turnaround, Lowest prices, Discretion guaranteed 


k TD- !| 1-800-821- i : 
book TD-68, call 1-800-821-3990 or write to Noliaolfice Doctor vill coaaleedl 


Vantage Press, 516 W 34th St., New York, NY 10001 


INVENTORS - FOR A FREE INFORMATION PACKAGE Internet Evaluation: www.pillnet.com 
BUSINESS OPPORTUNITIES on our customized new product development Or Call Toll Free: 1.877.BLUE.PIL 
EASY WORK! EXCELLENT PAY! services call Davison: 1-800-677-6382. 


POETRY POSTERS & PHOTOS 


Assemble products at home. 
Call Toll Free: 1-800-467-5566, EXT. 11751. 


GOOD MONEY! WEEKLY! PROCESSING MAIL! Free sup- 


plies! Postage! Bonuses!! Rush long SASE Green- Log On, view your choices, and order directly on the net. 
house/EW, 4217 Highland, Waterford, MI 48328-2165. 


Moyie & Music Posters 


FINANCIAL [2 0 ETRY Latest Releases-Classics-Rock-Pop-Alternative-Country 


Photoworld 
OVERDUE BILLS? 1-800-788-1141 Bad credit’s ok. P.O.Box 20747, Houston, TX 77225 


fax or phone (713) 528-4472 


Licensed/Bonded since 1977. Apps to $50,000. | 

Not a loan co. Town & Country Acceptance. C 0 N l ES fl | 
— = o =e 

FREE MONEY! Never Repay Grants. Personal MOVIE PHOTOS AND POSTERS! Rush $5 for our 
Needs, Medical Bills, Education, Business, Debts. 8 = fully illustrated brochures: Movie Star News, 


Free information package: 1-818-377-4074. : Dept. EW, 134 West 18th St, NYC, 10011 
: in prizes awarded annually 


GET OUT OF DEBT! Free Consultation. Debts 

Consolidated. Harassment Calls Stopped, Even if you've never entered a writing 
Payments Lowered. Interest Reduced. Non- contest before, your poem may win! 
Profit Agency. Prompt Professional Service. Undiscovered talent welcome. 
GSCCC: 1-800-99-BILLS Licensed and Bonded. No entry fee and no purchase required 


____ DEBT CONSOLIDATION POSSIBLE PUBLICATION! 
“ONE simple monthly payment 


*Reduce payments* *Eliminate Interest* Submit ONLY ONE original poem 
*Avoid late charges * *Re-establish credit* 20 lines or fewer, any subject, 
Also available loan referral programs. any style to: 
Call today Spatial Mong CAS aaa THE NATIONAL LIBRARY OF POETRY 
A 501(¢)(8) Not-For-Profit Organization Suite 11547 
= 1 Poetry Plaza 
FREE GASH GRANTS - NEVER REPAY! Owings Mills, MD 21117-6282 

Millions available from foundations for Bus- Enter online at WWW. poetry.com 

iness, Medical, Debt Consolidation, Education. | © 1997 The National Library of Poetry | For advertising information, call Carole Harnoff 


Call toll-free for information: 1-888-772-4638. | | at (212) 522-5336 or fax (212) 467-4058 
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school of aN 
Audio * Film/Video® Digital Media 
Game Design « Show Production 


800.226.7625 Hy 


www.fullsail.com 
3300 University Blvd. Winter Park, FL 32792 ‘a 


Financial aid available to those who qualify. Job 
placement assistance. Accredited by A 


PSYCHICS 


PSYCHIC LOVE LINE 
Call for samples 1-800-988-2868 
NEW TOLL FREE 
Psychic Samples Line 
1-888-708-3863 
PSYCHIC SAMPLES LINE 
1-800-803-5477 


SAMPLE OUR PSYCHICS 
Try it toll free 1-888-473-9669 


, NEW TOLL FREE PSYCHICS 
z 1-888-800-5844 
A 


dults over 18. Optional paid svc. Entertainment only. 


FREE sample 
Psychic Reading! 
You are just one free 
phone call away from 
the best psychic 


reading you've ever 
had! 


Find out how! 


Let Our Psychics Give You Answers 
For the Heart from the Heart! 
1-800-824-7107 V/MC/Amex/Disc $2.45/min 


AMERICA’S 


Astrology + Clairvoyants - Tarot 
Numerology 


Have the if you always 


dreamed of with amazing 
SeaSeRES rom sifted REVERSES 


d "800-784-9807 


CREDIT CAR 


: LESLIE 45 4- 6699 ¥ 


© Talk Live to the 
BEST Psychics 

in Matters of 

the Heart. 

Get Answers 
From Psychics 


Me Y ie Who Care 
NUMEROLOGY * TAROT 

AsTroLocy : CLAIRVOYANT 

(AS LOW AS $1.93/MIN > 


1-800-416-8348 


1-900-370-1132 


24 AEST 2 ee cane WEBER SESS ‘PURPOSES 


When You Know 
Your Future, 
the World Belongs toYou! 


Call to find out 
how to get your 


FREE 


Sample 
Psychic 
Reading. 


1 -800- 995-4303 


18+. For entertainment purposes only. First 3 minutes FREE. 


LIVE PERSONAL PSYCHIC 


ee jairvo} 


: & soon INTO your FUTURE 


Alter: 
A -900-288-55055 saosin 


: MC/VISA/CHECK/CUSTOMER, 


4-800-303-0295 sS 


ae ‘Mile Hi Paychics*Must be 18+*24 Hrs Cail Now 


SAMPLE PSYCHIC ADVICE 
TRY IT NOW, FIND OUT HOW 
Adults over 18. 1-800-207-6475 


NEW! TOLL FREE PSYCHIC SAMPLES 
1-888-300-5623 
Adults Over 18 Only 


PSYCHIC SOURCE 
888-773-5541 
“WE KNOW 


Love Advice 
POP oO POPC ECS 


Does be really love me? 
Will I ever get married? 
Is he being faithful? 
Call To Find Out How to Gea 
FREE SAMPLE PSYCHIC READING! 


1-800-595-4303 


18+, For entertainment purposes only. First 3 minutes FREE. 


REAL PSYCHICS 


Don’t be fooled by imitations. Call the 


American Association of Professional Psychics® 


Registered with the U.S. Government. Guaranteed authentic. 


1-800-728-7887 


LUCK*MONEY*POWER 
Sample our Psychics now! 1-800-925-3181 
Adults over 18 only. 


SCRIPTS 


“Final Draft is the only program 

that works for me. The basic 

concepts, combined with the 

relentless improvements and 
innovations have made me a believer 
for life. - LONG LIVE FINAL DRAFT.” 
Lawrence Kasdan | 


Writer/Director/Producer 


WINDOWS&MACINTOSH = 


= MacOS 


(800) 231-4055 | 


www. finaldraft. com 


Free Search Service: every film worldwide. 
BuyeSelleTrade*Rent*Brokere Auction. 24hrs, 
365 days, 1-800-849-7309, Fax: 1-770-227-0873. 


For advertising information, call Carole Harnoff 
at (212) 522-5336 or fax (212) 467-4058 
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Honeymoon 
Cruises 


Nicole Kidman and Tom 
Cruise married on a mountaintop eight 
| yearsago. by Caren Weiner Campbell 


E WAS ONE OF THE BIGGEST STARS IN 
Hollywood—and she was a newcomer 
from down under. At their small, quiet 
wedding in the Colorado Rockies on Dec. 
24, 1990, no one could have foretold that 
Nicole Kidman’s screen success would ri- 
val that of her husband Tom Cruise—or 
that some day she’d be stripping down for 


some risqué business in the 
Broadway smash The Blue 
Room. Hight years ago, life 
was simpler: Cruise, 28, and 
Kidman, 23, costarred in a 
brief sunset ceremony in 
Telluride, Colo., directed by 
a civil officiant 
and attended by a 
small supporting 
cast made up al- 
most entirely of 
family members. 

Roughly a year 
earlier, romance 
began on the set of 
Days of Thunder, 
in which Cruise 
was playing a hot- 


tempered race-car driver and 
Kidman his love interest. 
“There was just a connec- 
tion,” recalled Kidman of 
their meeting. “Something like 
‘God, I feel like I know you.’” 
(Cruise was at the time mar- 

ried to actress Mi- 
i mi Rogers; their 
three-year mar- 
riage would offi- 
cially end less than 
a year before his 
wedding to Kid- 


panned by critics 
but raked in $166 
million worldwide, 
while tabloid writ- 


HAIR AND NOW The 
couple at the ’97 Oscars 


/ dec. 24, 1990 


S, director Brian lished. |, family matters 


man.) Days was | 


De Palma brings Tom Wolfe’s 
*80s epic The Bonfire of the 
Vanities to screens, which 
goes up in smoke at the box 
office despite stars like Tom 
Hanks (right) and Bruce Willis. 
This fall, Wolfe’s hotly antici- 
pated A Man in Full was pub- 


matter, with 7 of the week’s 
top 20 shows taking place in 
wacky households, and the 
Olsen twins’ Full House lead- 
ing the bunch. I! ) . 
Michael Crichton’s Jurassic 


Park is a monster hit. In 1993, 
Steven Spielberg’s film ver- 


LIKE A KID, MAN A boyish Cruise with a fresh-faced Kidman in 1991 


the couple (along with chil- 
dren Isabella, 5, and Connor, 
3) was in London, where they 
worked on Stanley Kubrick’s 
Eyes Wide Shut, among other 
films. This fall Kidman wowed 
Brit critics with her stage turn 
in The Blue Room; her per- 
formance, Room director Sam 
Mendes says, “reveals a lot of 
bravery. Nicole has no need 

o...put herself in a position 
of vulnerability, physically or 
critically.” The raves followed 
her to the Great White Way 
when previews began Nov. 27. 
Cruise, meanwhile, has been 
working behind the scenes: He 
was a producer of this year’s 
Without Limits, and one proj- 
ect rumored to be on the hori- 
zon is Criminal Conversation 
—possibly starring his wife. m 


s, upon learning of the 
match, revved their engines. 

Indeed, the apparent haste 
of the nuptials sparked ru- 
mors—hotly denied—that 
Kidman was pregnant; since 
then, gossipmongers have 
hinted that Cruise is gay, that 
both actors’ business decisions 
are overseen by the Church of 
Scientology (to which the cou- 
ple belong), and that Kidman’s 
career has flourished because 
of their union. All have been 
denied by the couple, who re- 
cently adopted tougher tac- 
tics: This fall, they settled (for 
more than $500,000) their libel 
case against a London news- 
paper that reported their | 
marriage was a ploy to cover 
up his alleged homosexuality. 

For the last three years, 


sion will gross $914 million 
worldwide. | t 
as Bob Hope prepares to leave 
for Saudi Arabia to entertain 
American troops awaiting 
war in the Gulf, Pentagon of- 
ficials say they’re worried 
that even the 87-year-old 
comic’s tamest jokes may of- 
| fend Saudi censors. —CWC 
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WELCOME TO CIVILIZATION 


SURGEON GENERAL'S WARNING: Smoking 
Causes Lung Cancer, Heart Disease, 
Emphysema, And May Complicate Pregnancy. 


‘Judge me all you want, 


just keep 


the verdict to yourself’ 


WINSTON 


No Additives. 
No Bull. 


TRUE TASTE. 


ae 


